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UMDIBBUmAUCimCY 

SHREVEPORT,  La. —For  years, 
residents  of  Alden  Bridge,  a  small 
community  near  here,  had  been 
living  without  heat  or  paying  high 
prices  for  butane.  For  some  who 
existed  on  Social  Security,  the 
choice  was  heat  or  food. 

Yet,  a  pipeline  cariTnng 
cheaper  natural  gas  lay  just  IVz 
miles  away. 

Most  residents  of  the  area 
could  not  afford  to  pay  their  share 
of  the  cost  to  extend  the  pipeline. 
The  efforts  of  officials  to  join 
public  and  private  capital  to  do 


the  job  had  bogged  down  in  a  mire 
of  red  tape  and  legalese  at  the 
state  government  level 

Tlien  in  January,  1980,  The 
Shreveport  Times  ran  a  series  by 
reporters  Bobby  Lamb  and  Alison 
Watson  describing  the  plight  of 
Alden  Bridge.  The  newspaper 
began  a  series  of  editoriis  urging 
state  approval  of  the  financing 
plaa  Within  30  days  the  approval 
came  and  the  pipeline  was  com¬ 
pleted  last  summer. 

In  mid-winter,  1981,  The 
Shreveport  Times  reported  that 
most  of  the  houses  in  Alden 
Bridge  were  being  heated  with 
natural  gas  from  the  pipeline,  at 
less  than  half  the  cost  of  the 
butane  they  used  last  year. 

This  aggressive  reporting  and 
the  supporting  editorials  reflect 
the  duty  of  a  responsible  press  to 
act  as  the  voice  of  freedom  for  the 
people  In  its  diversified  print  and 
broadcast  information  services, 
Gannett  encourages  local  leader¬ 


ship  to  improve  the  quality  of 
life  in  each  community  served, 
according  to  individual  needs. 

At  Gannett,  freedom  rings 
from  Cocoa,  Florida  to  Cleveland; 
from  Nashville  to  Coffeyville, 
Kansas;  from  Denver  to  Danville, 
Illinois;  from  Huntington,  W.  Va., 
to  Honolula  It  rings  in  news 
coverage,  in  editorial  opinions, 
in  community  service.  Each 
member  serves  its  own  audience 
in  its  own  way. 

For  more  information, 
write;  Gannett;  Corporate 
Communications;  Lincoln  Tower; 
Rochester,  N.Y.  14604.  Or  call 
(716)  546-8600. 


GANMEIT 

AWORLO  OF  DIFFERENT  VOICES 
WHERE  FREEDOM  SPEAKS 


I- 


Itisrit 

just  our  reacl«s 
who  have  noticed 
the  difference. 


Our  readers  spend  over  50  min-  | 
utes  a  day  reading  the  San  Francisco  ; 
Examiner  That’s  almost  twice  as  long  as  £ 
most  newspapers  are  read.  | 

We  think  this  phenomenon  is  due^ 
to  our  continuing  efforts  to  build  a 
better  paper.  With  better  news,  business 
and  sports  coverage.  Expanded  local 
news  sections.  More  entertainment 
features.  Better  photography.  And  just 
plain  better  writing  all  around. 

Our  readers  have  noticed.  In 
1980,  so  did  the  following  prestigious 
organizations: 


State  Bar  of  California:  Golden  Medallion  Award: 

K.  Connie  Kang. 

California  Newspaper  Publishers  Association: 

Best  Individual  Spot  News  Reporting.  Best  Busi¬ 
ness  or  Financial  Coverage.  Best  Youth  Interest 
Coverage  (25,000  and  up),  Best  Local  Color  Usage. 
Best  Typography.  Second  Place:  Best  Newspaper 
Promotion.  Second  Place:  Best  Spot  News  Picture. 
San  Francisco  Bay  Area  Press  Photographers 
Association:  Photographer  of  the  Yean  Nicole 
Bengiveno.  Honorable  Mention:  Paul  Glines, 
Feature  Category.  Honorable  Mention:  Gordon 
Stone.  News  Category. 

National  Headliner’s  Club:  Best  Newspaper- 
published  Magazine:  California  Living. 

Western  Publications  Association:  Maggie  Award: 
Best  Tabloid  Magazine,  California  Living. 
Associated  Press  News  Executive  Council: 

First  Place:  Examiner  Staff,  Spot  News.  First  Place: 
Photo  Features,  Nicole  Bengiveno.  Second  Place: 
Investigative  Award,  )im  Finefrock. 

Edward  Weintal  Prize:  Outstanding  Reporting  on 
Diplomatic  Affairs:  |ohn  R  Wallach,  Washington 
Bureau. 

California-Nevada  United  Press  International 
Editors  Awards:  First  Place:  Best  News  Story 
Investigative  Series,  )im  Finefrock.  First  Place:  Best 
Feature  Photo,  Nicole  Bengiveno.  First  Place: 

Best  Sports  Story,  )ane  Carroll.  Second  Place: 
Sports  Story,  Frank  Cooney. 

U.S.  Ski  Association:  Harold  Hirsch  Trophy  for 
Outstanding  Writing  on  Skiing:  Glenn  Kramon. 
American  Bar  Association:  Silver  Gavel  Award: 
California  Living. 

ASCAP-Deems  Taylor  Award:  "General  Excellence 
Award"  for  articles  on  serious  music:  Michael  Walsh. 
San  Francisco  Press  Club  Awards:  First  Place: 
News  Reporting.  First  Place:  Business  Reporting. 
Honorable  Mention:  Sports  Feature  Category, 
lane  Carroll. 

Society  of  Newspaper  Designers:  First  Place: 
Newspaper  Page  Design,  Don  McCartney. 
California  Schooi  Boards  Association:  Outstand¬ 
ing  Reporting  on  Public  Education:  Mike  Lassiter. 
San  Francisco  Bar  Association:  jane  A.  Harrah 
Award:  Pete  King. 

Associated  Press:  Mark  Twain  Awards  for  News¬ 
writing  and  Newsphotography. 

Hearst  Corporation:  Best  Newspaper  of  the  Year. 


The 

San  Francisco 
Examiner 


San  3o0c  HlercttVB 


Unttlt*  pinn  «et  /or  fruit  fly  war 


365  REASONSTHE  SAN  JOSE  MERCURY 
WAS  JUDGEDTHE  BEST  DAILY  IN  CALIFORNIA. 


In  1980,  judges  from 
dailies  in  the  California  News¬ 
paper  Publishers  Association 
came  to  an  agreement  on  one 
subject:  The  San  Jose  Mercury 
is  the  best  in  the  state  among 
newspapers  with  circulation 
of  more  than  100,000. 


In  giving  the  general  excel¬ 
lence  award,  they  considered 
general  and  departmental 
news  coverage,  editorial  and 
mechanical  excellence,  and 
advertising  content. 

Additionally  the  Mercury 
won  first  place  honors  for 


editorial  pages  and  feature 
writing  among  papers  with  cir¬ 
culation  above  25,000. 

The  reasons  are  obvious. 
You’ll  find  them  in  every  issue 
of  the  Mercury  every  day  of 
the  year. 

THE  SAN  JOSE  MERCURY  NEWS 


WORDS 

ALONE 

CAN’T 

CAPTURE 

THE 

DRAMA 


A  prestigious  national 
award  for  use  of  photography 
goes  to  a  small  independent  af¬ 
ternoon  paper  in  Florida,  rather 
than  to  one  of  the  “giants”  of 
the  industry. 

Why?  Because  at  the 
Evening  Independent  in 
St.  Petersburg,  there’s  a  com¬ 
mitment  to  excellence  that  be¬ 
gins  with  the  slogan  —  “The 
People  Paper”  —  and  is  fol¬ 
lowed  through  at  every  level. 

So  it  came  as  a  welcomed 
reward  for  all  staffers  at  the 
Independent  when  the  National 
Press  Photographers  Associa¬ 
tion  cited  the  daily  for  best  use 
of  photographs  by  any  news- 
pai^r.  Competition  was  open 
to  all  newspapers. 

The  St.  Petersburg  Times 
and  the  Independent  long  have 
stressed  quality  in  story  illus¬ 
tration  and  have  pioneered 
ways  to  cut  the  time  spent  de¬ 
veloping  and  separating  color 
photos  of  late-breaking  news. 

Photographs  such  as  the 
one  above  help  the  reader  un¬ 
derstand  the  emotional  climate 
of  a  news  event,  and  make  the 
news  more  meaningful,  more 
interesting. 

At  The  St.  Petersburg  Times 
and  Evening  Independent  skill¬ 
ful  use  of  graphics  adds  a 
dimension  to  the  news  that 
the  written  word  often  can’t 


^1.  pptprsburn  ulimps 
&  Evening  Independent 
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29- April  9— Circulation  Management  Seminar,  sponsored  by  Gannett 

Foundation,  Plaza  International,  Tucson,  Ariz. 

30- Aprll  2 — Inter  American  Press  Assn,  mid-winter  board  of  directors,  Sam 

Lords  Castle,  Barbados 

APRIL 

2- 4 — Illinois  Press  Association,  Sheraton-Homewood  Inn,  Homewood,  III. 
4 — National  Organization  of  College  Newspaper  Business  and 

Advertising  Managers,  Cibola  Inn,  Arlington,  Tex. 

8- 12 — ^American  Association  of  Advertising  Agencies,  Boca  Raton 

Hotel,  Boca  Raton,  Fla. 

9- 11 — Iowa  Press  Assn.  66th  annual  convention,  Marriott  Hotel, 

Des  Moines,  Iowa 

9-11 — North  and  East  Texas  Press  Assn.  Convention,  Fredonia 
Inn,  Nacogdoches,  Tex. 

9-11— South  Dakota  Press  Assn.  99th  Convention,  Holiday  Inn, 
Watertown,  S.D. 

9- 11 — Kansas  Press  Association  Convention,  Holidome,  Hutchin¬ 

son,  Kans. 

10 — Maine  Press  Assn.  Spring  Conference,  Augusta  Civic  Center, 
Augusta,  Me. 

10- 12— Louisiana  Press  Assn.  101st  Annual  Convention,  Royal 

Sonesta  Hotel,  New  Orleans,  La. 

15 — New  England  AP  News  Executives  Assn.,  Sheraton  Inn  and 
Conference  Ceter,  Boxborough,  Mass. 

21- 24— American  Society  of  Newspaper  Editors,  Sheraton  Wash¬ 

ington,  Washington,  D.C. 

22- 24 — Pennsylvania  Newspaper  Publishers  Assn./Interstate  Ad¬ 

vertising  Managers  Assn.  Display  Ad  Conference,  Host  Farm,  Lan¬ 
caster,  Pa. 

23- 26— Nebraska  Press  Assn.  Annual  Convention,  Lincoln  Hilton, 

Lincoln,  Nebr. 

24- 25 — Hoosier  State  Press  Assn.  47th  annual  convention,  Louis¬ 

ville/Clarksville  Marriott  Inn,  Clarksville,  Ind. 

24- 26 — Kansas  Press  Women  annual  meeting.  Hays,  Kans. 

25- 26 — Kansas  Daily  Advertising  Managers,  Holidome,  Hutchin¬ 

son,  Kans. 

25- 27— Nevada  State  Press  Assn,  annual  meeting.  Lovelock,  Nev. 

26- 29 — Newspaper  Purchasing  Management  Association,  annual 

conference,  Hyatt  Regency  Hotel,  Memphis,  Tenn. 

26-May  8 — Circulation  Management  Seminar,  sponsored  by  Gannett 
Newspaper  Foundation,  Hilton  Inn  on  the  Campus,  Rochester, 
N.Y. 

28—  DPI  New  England  Newspaper  Awards  Silver  Anniversary  pro¬ 
gram  and  banquet,  Framingham  Sheraton-Tara,  Framingham,  Mass 

29 —  Overseas  Press  Club  of  America’s  annual  awards  dinner,  Wal¬ 
dorf-Astoria,  N.Y.,  N.Y. 

MAY 

1-2— Old  Dominion  Advertising  Conference,  Lynchburg,  Va. 

3- 6— Newspaper  Industry  Occupational  Programmers  Group  work¬ 

shop,  Downtown  Radisson  Hotel,  Minneapolis,  Minn. 

4 — AP  annual  meeting,  Chicago,  III. 

4- 6 — American  Newspaper  Publishers  Association,  annual  conven¬ 

tion,  Hyatt  Regency,  Chicago. 

7.9— Southern  Short  Course  in  News  Photography,  Bordeaux 
Convention  Ctr.,  Fayetteville,  N.C. 

10-12— Ohio  Circulation  Managers  Association,  Sawmill  Creek, 
Huron,  Ohio. 

13-16— National  Association  of  Alternative  News  Weeklies, 

Sheraton-Park  Hotel,  New  Haven,  Conn. 

17.20— INCFO  National  Conference,  Hyatt-Lake  Tahoe  Hotel,  In¬ 
cline  Village,  Nev. 

19-22 — Suburban  Newspapers  of  America  annual  convention, 

Michigan  Avenue  Marriot,  Chicago,  III. 
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CRESMER,  WOODWARD, 
O’MARA  &  ORMSBEE,  inc. 


is  proud  to  announce 
advertising  saies  representation  of 

THE  MORNING  CALL 
THE  MORNING  CALL  WEEKENDER 
THE  SUNDAY  CALL-CHRONICLE 

ALLENTOWN  •  BETHLEHEM  •  EASTON,  PA.  smsa 
effective  March  17,  1981 


We  are  pleased  to  join 
forces  with  the  #1  newspaper 
buy  after  Philadelphia  in 
the  nation’s  #4  ADI. 

Call  us  for  the  latest 
facts  about  these  vital 
newspapers  and  the  exciting 
Pennsylvania  market 
they  deliver. 

CWOaO 

NEW  YORK  •  ATLANTA  •  BOSTON  •  CHICAGO  •  DALLAS  •  DETROIT 
LOS  ANGELES  •  MIAMI  •  MINNEAPOLIS  *  PHILADELPHIA  •  SAN  FRANCISCO 


The  new  home  of  the 

Idaho  Press-Tribune 

Nampa-Caldwell,  Idaho 


This  proud  member  of  the  Pioneer 
Newspapers  family  subscribes  to  the 
dedication  of  Pioneer  to... 

Truth  and  Fairness 

Leadership  in  Production 
Techniques 

Community  Service 

Recognition  for  the  People 

Producing  the  Newspapers 

The  people  at  the  Idaho  Press-Tribune  are 
enjoying  the  spacious,  modern,  pleasant  facility 
and  are  producing  a  fine  community  newspaper. 

*  *  * 

Shouldn't  you  inquire  about  joining 
Pioneer  Newspapers.  .  .as  a  member 
or  an  employee? 

nONEEH  NEWSPmS 

Publishing  Daily  and  Weekly  Newspapers  in  Ten  States 
Headquarters  221  First  Ave.  West,  Suite  405,  Seattle  WA.  98119 


Writing  guide  By  Ethel  Grodzins  Romm 


Capital  punnishment  no.  e 

Consider  this  master  wordplay:  An  architect  in  prison 
complained  that  the  walls  were  not  built  to  scale.  That  plum, 
and  today’s  wisdom,  comes  from  a  British  book*  by  Paul 
Hammond  and  Patrick  Hughes,  who  call  it  a  play  on  words  as 
distinct  from  a  pun.  The  distinction,  new  to  me,  is  useful. 

A  play  on  words,  a  wordplay,  “is  made  when  someone 
notices  that  one  word  has  two  different  meanings  and 
constructs  a  sentence  containing  this  word  [scale  in  their 
example).  The  two  meanings  of  the  sentence  depend  on  the 
interpretation  of  the  ambiguous  word.”  A  wordplay  is  built 
around  one  word  with  two  meanings. 

On  the  other  hand,  “a  pun  is  made  when  someone  notices 
that  two  different  words  sound  the  same,  and  constructs  a 
sentence  jor  phrase]  containing  this  sound  [Si/m  fun.  under  a 
photo  of  kids  playing  with  a  calculator).  The  two  meanings  . . . 
depend  on  the  interpretation  of  the  ambiguous  sound.”  A  pun 
is  made  of  homophones  (sound-alikes).  Dictionaries,  however, 
wrongly  include  wordplays  in  the  definition  of  puns. 

Hammond  and  Hughes  say  that  laughter  may  depend  on 
the  difference.  Homonyms  with  the  same  spelling  “have 
usually  diverged  in  meaning  from  a  common  original 
meaning.”  In  the  prison  wall  wordplay,  both  meanings  of 
scale  (to  climb  and  in  measured  proportion)  come  from  the 
Latin  root  scala  (ladder).  When  we  read  it,  the  “divergent 
meanings  of  one  root  word  are  reunited  in  the  play  on  words. 
Thus  the  play  on  words  has  a  rational,  erudite  quality.” 

Puns,  however,  team  up  unrelated  words  that  coincidentally 
sound  alike  or  similar  [dandelions /dandy  lines [.  This  is 
enough  for  the  punnish,  who  erupt  whenever  they  hear  an 
assonance.  “The  pun  has  a  capricious  and  irrational  quality,” 
declare  Hughes  and  Hammond.  We  groan. 

To  pun  or  not  to  pun  is  seldom  a  newsroom  question.  Most 
editors  encourage  puns,  hoping  for  grins,  not  groans.  In  a 
groan  pun,  only  one  meaning  works.  In  a  grown  pun,  all  the 
meanings  apply.  My  first  try  for  a  title  here  included  Guyed 
Lions  for  Guidelines,  which  had  nothing  to  do  with  puns,  our 
subject.  Low-class,  no  question.  A  better  punster  than  I 
rescued  it  with  the  invention  above  that  contains  both  a  word 
play  and  a  pun.  Very  high  class,  indeed. 

In  any  high-class  pun,  the  sense  as  well  as  the  sound  must 
work,  and  since  a  double  meaning  is  always  at  work  -  that  is, 
at  play  -  the  meaning  must  apply  in  two  (or  more)  ways.  It 
does  in  this  head  on  a  story  about  a  baker  caught  robbing  his 
employer’s  shop:  “He  kneaded  the  dough.”  If  a  butcher  had 
robbed  the  bake  shop,  the  pun  would  fail;  butchers  need  but 
don’t  knead. 

Both  meanings  hit  the  target  in  these  captions:  Shear 
delight,  under  a  photo  of  a  smiling  man  trimming  a  hedge;  In 
vane,  under  a  shot  of  a  broken  weather  vane. 

Wordplay  headlines,  the  hardest,  must  also  have  both 
meanings  at  play  to  make  us  grin:  Prison  walls  not  to  scale, 
architect  convict  claims. 

•  Never  play  word  games  with  bad  news.  Fireplace  is  not 
an  apt  standing  head  for  a  regular  column  on  local  fires. 

•  Watch  out  for  unintentional  wordplays.  While  the 
worldly -unwise  family  page  editor  is  no  longer  a  newsroom 
fixture,  anyone  can  miss  a  double  entendre  because  the 
simplest  first-grade  words  have  off-color  meanings. 

•  When  the  story  puns  in  the  lead,  be  sure  the  head  does 
not  step  on  the  writer’s  punsettias  and  dandy  lines. 

*Upon  the  Pun:  Dual  meanings  in  words  and  pictures.  P. 
Hammond  &  P.  Hughes,  W.H.  Allen,  London  1978  £5.  The 
wisest  book  on  verbal  puns,  but  with  X-rated  visual  puns. 
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Imagine  tomorrow 
without  argument. 

How  disagreeable. 


Argument  is  the  spark  that  ignites  when 
ideas  are  rubbed  together.  Sometimes  the 
ideas  themselves  are  consumed  in  the  con¬ 
flagration;  but  often,  what  finally  emerges  is 
that  rare  quality  called  truth. 

Argument  challenges  people’s  assump¬ 
tions.  It  stimulates  their  thinking.  It  leads  to 
clarity  and  rational  judgment. 

Sometimes  people  accuse  Mobil  of  being 
argumentative.  They’re  right.  We  like  to 
speak  out  on  the  issues  of  the  day.  On  energy 
policy.  On  the  state  of  the  economy.  On  en¬ 
vironmental  problems.  On  the  system  of 
democratic  capitalism. 

If  our  ideas  provoke  debate  and  goad  others 
to  sharpen  their  own  thinking,  so  much  the 
better.  Lively  dialogue  is  essential  for  sound 
decision  and  national  consensus. 

To  hear  our  side,  and  obtain  facts  you  may 
need  for  your  own  judgments,  call  John  Flint 
at  (212)  883-3232,  or  Bryant  Mason  at  (212) 
883-2757.  In  Washington,  D.C.,  call  Jim 
Amanna  at  (202)  862-1306.  They’ll  be  happy 
to  get  you  our  point  of  view,  as  argumenta¬ 
tively  as  the  occasion  demands. 


01980  Mobil  Corporation 
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Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 
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Banning  the  cameras 

The  U.S.  Supreme  Court  ruled  late  in  January  there  is  no 
constitutional  ban  against  the  use  of  cameras  in  state  courts. 
In  a  unanimous  decision,  eight  justices  (with  one  not  partici¬ 
pating)  agreed  “the  states  must  be  free  to  experiment.” 

The  State  of  Maryland  went  along  with  that  suggestion 
and  its  Court  of  Appeals  authorized  an  18-month  experiment 
under  strict  guidelines  lining  that  state  up  with  14  other 
states  that  were  permitting  cameras  in  courtrooms  on  an 
experimental  basis  and  another  16  that  have  permanent 
rules  permitting  it. 

Now  the  Maryland  legislature  has  decided  its  high  court, 
and  the  Supreme  Court,  were  uninformed  and  wrong.  It  has 
voted  to  prohibit  cameras  and  recorders  from  criminal  trials. 

The  Maryland  court  observed  the  use  of  cameras  could 
promote  public  understanding  of  the  judicial  system.  But  the 
sponsor  of  the  bill  in  the  legislature  said  cameras  would 
intimidate  witnesses,  etc.,  and  added  “we  don’t  need  an  18- 
month  experiment  to  tell  us  what  common  sense  tells  you.” 
So,  the  legislators  decided  they  know  more  about  the  opera¬ 
tion  of  the  courts  than  the  judges  who  run  the  judicial 
system. 

Maryland,  thus,  walks  out  of  step  with  a  majority  of  the 
states  which  have  approved  cameras  in  the  courts  either 
permanently  or  experimentally.  As  E&P  said  editorially  Jan. 
31,  editors  are  going  to  have  to  fight  this  battle  state  by  state. 
The  decision  of  the  Supreme  Court  did  not  make  it  a  cer¬ 
tainty. 

Turning  over  the  fiies 

When  CBS  capitulated  and  turned  over  its  files,  transcripts 
and  tapes  used  and  unused  of  interviews  for  a  “60  Minutes” 
program,  to  a  federal  judge  in  New  Jersey  under  threat  of  a 
heavy  fine  for  contempt,  it  did  damage  to  the  concept  of  a 
reporter’s  right  to  protect  a  confidence  and  an  editor’s  pri¬ 
vilege  to  select,  organize  and  present  information.  The  mate¬ 
rial  involved  operators  of  a  fast  food  franchise  group  who  are 
on  trial  for  fraud. 

CBS  has  appealed  the  judge’s  decision  to  turn  its  material 
over  to  the  defendants’  attorneys  and  has  obtained  a  stay 
pending  review  by  a  higher  court.  We  wish  CBS  had  stood  fast 
by  its  first  refusal  to  turn  over  the  material  and  appealed  the 
contempt  citation  regardless  of  what  it  cost.  It  would  have 
been  in  line  with  past  statements  by  CBS  officials  expressing 
their  support  of  First  Amendment  principles. 

Being  required  to  turn  over  one’s  unused  film  to  a  court  is 
the  same  as  a  reporter  being  forced  to  turn  over  his  notes, 
telephone  numbers  and  other  unreported  material.  And, 
turning  it  over  to  a  judge,  as  will  be  seen,  is  the  same  as 
turning  it  over  to  an  attorney  after  which  it  becomes  public 
knowledge.  Newsroom  files  will  no  longer  have  any  confiden¬ 
tiality  and  while  we  are  letting  judges  invade  our  files  why 
not  open  the  doors  to  the  sheriff,  chief  of  police,  or  anyone  else 
who  wants  to  have  a  look? 
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Letters 


BOOK  REVIEWS 

There  is  a  practice  among  book  edi¬ 
tors — how  widely  spread  I  do  not  know — 


HIGHEST  REGARD 

The  headline — “Seigenthaler  down¬ 
grades  reporters  in  speech” — in  the 
March  14th  Editor  &  Publisher,  com¬ 
pletely  misrepresents  my  statement  at 
Southern  Illinois  University — and 
offends  all  that  I  believe  in  and  ^1  that  I 
hope  I  stand  for. 

I  suggested  that  journalists  should  not 
delude  themselves  about  being  “profes¬ 
sionals”  in  the  sense  that  doctors, lawy¬ 
ers  and  accountants  are  professionals.  I 
also  said  there  simply  are  no  effective 
punitive  sanctions  that  may  be  imposed 
against  a  reporter  who  is  backed  by  his 
editor  and  publisher.  Nor  should  there 
be. 

You  correctly  quoted  me  as  as  saying 
that  under  the  First  Amendment’s  man¬ 
date  “in  order  to  have  the  best  in  Amer¬ 
ican  journalism  we  must  tolerate  the 
worst.”  However,  I  did  not — as  quoted — 
refer  to  a  “self-indulgent”  outlook  by  re¬ 
porters  who  think  they  are  “the  voice  of 
the  people.”  The  term  I  used  was  a  “self- 
deluding”  outlook. 

I  hold  most  reporters  I  know  in  higher 
regard  than  most  lawyers,  doctors  and 
accountants  I  know.  I  also  hold  them  in 
higher  regard  than  most  editors  and  pub¬ 
lishers  I  know.  And  I  hold  them  in  higher 
regard  than  at  least  one  headline  writer  I 
don’t  know. 

John  Seigenthaler 
(Seigenthaler  is  president,  editor  and 
publisher  of  NashviUe  Tennessean.) 

ENJOY 

I  enjoy  reading  Ethel  Romm’s  “Writ¬ 
ing  Guide,”  and  I’ll  look  forward  to  them 
as  I  have  looked  forward  to  Roy  Copper- 
ud’s  “Editorial  Workshops.”  My  only 
concern  is,  does  this  signal  an  end  to  the 
workshops? 

John  F.  Holtz 

863  Penfield  Rd. 

Rochester,  N.Y.  14625 

(Editor’s  note:  Roy  Coppenid’s  column 

will  continue  to  appear  on  a  monthly 

basis.) 

ON  BEING  CONCISE 

I  really  must  take  issue  with  Ethel 
Grodzins  Romm’s  bald  statement  to  the 
effect  “Since  Hemingway,  terse  is  terri¬ 
fic.”  Where  on  earth  did  she  get  that 
idea?  Florid  writing  was  out  long  before 
Hemingway  achieved  writing  fame,  I 
here  am  referring  to  the  writing  of  news 
stories,  which  includes  features  as  well. 
Let  us  not  forget  that  fiction  writing  is  one 
thing,  news  writing  another  and  compar¬ 
ing  the  two  is  like  doing  so  with  apples 
and  cabbages.  They  are  entirely  different. 

Excess  verbiage  never  was  in  vogue 
that  I  know  of — at  least  not  popular  in 
news  writing  except  in  the  early  days  of 
EDITOR  &  PUBLISHER  for  March  28.  1981 


the  Republic.  Charles  Dickens  and  some 
of  the  Victorian  age  writers  went  on  a  bit 
effusively  in  some  of  their  descriptive 
passages.  However,  Dickens  was  not 
really  florid.  He  painted  scenic  word  pic¬ 
tures  of  people  and  settings  which  placed 
the  reader  right  into  his  stories. 

I  also  would  argue  with  Ms.  Romm 
over  her  claim  that  the  biggest  reason  for 
brevity  is  to  allow  for  more  varied  news  to 
appear  than  could  if  the  newspaper 
allowed  its  stories  to  run  to  excessive 
length.  The  major  reason  for  brevity  is  to 
enable  the  reader  to  digest  the  news  with 
greater  ease.  Long  sentences  and  long 
paragraphs  and  long  stories  impede 
rather  than  add  to  understanding  of  the 
news.  It  takes  much  greater  skill  to  sim¬ 
plify  an  article  for  easier  reader  compre¬ 
hension  and  do  so  in  as  few  words  or 
sentences  as  possible  than  to  write  a  leng¬ 
thy  story  the  reader  must  wade  through  to 
the  very  end  to  understand  it. 

Naturally,  tight  editing  should  begin 
with  the  reporters.  I  wrote  nine  years  for 
the  Sunday  magazines  of  the  Pittsburgh 
Press  and  we  all  did  our  damdest  to  do 
just  that. 

I  was  not  sure  whether  Ms.  Romm  was 
or  was  not  favoring  the  passive  over  the 
active  voice  from  what  she  wrote.  If  she  is 
standing  up  for  the  passive  that  is  a  very 
big  change  indeed.  So  far  as  I  know  the 
majority  of  editors  everywhere  continue 
to  advocate  the  active  voice  practically  at 
all  times. 

Editing  really  is  not  all  that  difficult.  I 
do  approve  of  her  advice  to  watch  for 
clusters  of  prepositions,  to  read  words 
aloud  and  what  is  not  caught  visually  will 
be  aurally. 

I  will  admit  not  to  knowing  Sheridan 
Baker.  However,  I  can  find  nothing  to 
criticize  in  Strunk — only  to  praise. 

Even  with  deadlines,  there  is  a  great 
deal  a  writer  can  do  to  improve  his/her 
material  before  handing  it  to  the  editor. 

William  G.  Delahan 

266  Walnut  St. 

Geneva,  Ohio 


of  refusing  to  review  books  published  by 
the  authors. 

In  the  case  of  Vanity  Presses,  such  re¬ 
fusal  is  understandable.  They  often  ex¬ 
ploit  their  authors  unscrupulously. 

But  to  boycott  self-published  books,  it 
seems  to  me,  is  arbitrary  and  wrong.  The 
authors,  for  the  most  part,  believe  in  their 
books.  This  is  a  restraint  of  trade  and  is 
specifically  directed  against  small  busi¬ 
ness. 

It  will  hardly  be  maintained,  I  think, 
either  that  all  books  published  by  com- 
merical  presses  are  meritorious,  or  that 
all  books  published  by  their  authors  are 
ipso  facto  lacking  in  merit.  We  all  know  of 
worthwhile  works  that  have  gone  beg¬ 
ging. 

I  am  aware  of  the  great  number  of 
volumes  submitted  to  a  review.  But  I  do 
not  believe  that  numbers  justify  so 
sweeping  an  exclusion. 

As  you  no  doubt  guess,  my  own  ox  has 
been  gored.  For  the  sake  of  those  who 
came  after,  and  who,  after  a  great  invest¬ 
ment  of  work  and  money,  find  themselves 
arbitrarily  excluded  from  the  market,  I 
hope  you  will  publish  this  protest. 

Sheldon  A.  Jacobson,  M.D. 
6413  Buena  Vista  Dr. 

Vancouver,  Wash.  98661 

Short  takes 


He  died  in  1943  and  continued  as  editor 
until  1945 — Fresno  (Calif.)  Bee. 

»  ♦  « 

.  .  .  among  the  administration’s 
candidates  for  major  surgery  are  the  So¬ 
cial  Security  benefits  paid  to  the  college- 
student  children  of  diseased 
workers  .  .  .  — Miami  (Fla.)  Herald. 

*  *  * 

Police  said  the  calf  entered  the  home  by 
breaking  the  back  door’s  rear  window. — 
Casper  (Wyo.)  Star-Tribune. 
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Rod  Cardwell 
Managing  Editor 
News  Tribune 
Tacoma,  Washington 

“The  New  York  Times  News  Service  is  an  excellent  supplement  to 
our  main  wire  service,  and  we  rely  on  it  heavily  for  our  weekend 
editions.  Whenever  there’s  a  big  story,  we  count  on  The  Times — 
and  it  has  never  failed  us.  Our  editorial  page  editor,  Paul  Dumas, 
considers  the  list  of  columnists  one  of  the  best  in  the  country  and 
especially  likes  the  ‘mix’  of  Safire,  Reston  and  Baker ...  ” 
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Canyon  identify 
this  fV.Y.  market? 

In  addition  to  being  one  of  the  5  New  York  boroughs,  this  marketer’s  gem  enjoys  the  unique 
position  within  New  York  City  of  having  these  enviable  attributes: 

•  The  highest  median  income . . .  $21,100. 

•  The  youngest  median  age  . . .  30.5 

•  The  only  county  in  N.Y.C.  that  is  growing. 

•  Has  no  local  TV  or  Radio  stations. 

•  Over  2000  acres  of  prime  undeveloped  land. 

•  Three-quarters  of  the  adults  are  homeowners. 

•  Total  Retail  Sales. . .  over  one  billion  dollars. 

•  Ranks  2nd  only  to  Manhattan  in  Total  Retail  Sales  per  household. 

•  50%  of  the  female  market  is  employed. 

•  For  the  second  consecutive  year. . .  leads  all  New  York  State  in  new  single  family  building. 

•  Has  only  one  local  daily  and  Sunday  newspaper. . .  reaching  9  out  of  10  adults . . .  one  of  the 
highest  readership  penetration  percentages  in  America. 

•  In  case  you  haven’t  already  guessed ...  the  market  is  Staten  Island  and  the  newspaper  is  the 
Staten  Island  Advance,  represented  by  Newhouse  Newspapers.  For  more  on  this  gem 

call  Jack  Furnari  (212)  981-1234. 
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Joe  Rosenthal  retires 

IWOJIMA  PHOTOGRAPHER 


By  M.  L.  Stein 

Joe  Rosenthal,  a  hard-working  news¬ 
paper  photographer  who  shot  a  picture  36 
years  ago  that  made  journalism  history, 
got  a  retirement  sendoff  March  19  that 
drew  the  attention  of  President  Reagan, 
the  U.S.  Congress,  the  Marine  Corps  and 
the  City  of  San  Francisco. 

In  addition,  scores  of  his  colleagues 
turned  out  for  the  farewell  party  at  the 
U.S.  Naval  Station  on  Treasure  Island  in 
San  Francisco  Bay. 

Rosenthal,  who  recorded  for  posterity 
the  Marine  flag  raising  on  Iwo  Jima  in 
World  War  II,  was  escorted  to  the  bash 
by  the  San  Francisco  Police,  the  Marine 
Corps  and  a  few  of  his  buddies  who  had 
also  made  that  landing  in  the  Pacific. 

A  Marine  band  played  the  Star  Spang¬ 
led  Banner,  speeches  were  made,  plaques 
given*  toasts  drunk. The  69-year-old 
Rosenthal,  who  is  retiring  from  the  San 
Francisco  Chronicle  after  51  years  as  a 
press  cameraman,  took  it  all  gracefully. 
He  is  a  quiet  unassuming  man  who,  when 
his  turn  came  to  speak,  talked  about 


World  War  II  photographers  who  had 
been  killed  in  action,  rather  than  of  his 
own  exploit. 

But  others  remembered. 

President  Reagan,  in  a  telegram,  called 
Rosenthal  a  “true  hero,”  adding: 

“You  took  the  single  greatest  photo¬ 
graph  of  World  War  II.  For  all  the  Gold 
Star  Mothers,  the  orphaned  children,  the 
widowed  wives  and  for  generations  of 
Americans  yet  to  be  inspired  by  your 
work,  we  honor  you  tonight  and  wish  you 
Godspeed  in  the  future.” 

Mayor  Dianne  Feinstein  proclaimed 
“Joe  Rosenthal  Appreciation  Day”  in 
San  Francisco  and  Congressman  John 
Burton  announced  there  is  a  bill  before 
Congress  that  would  credit  Rosenthal's 
photo  on  the  flag-raising  monument  near 
Arlington  National  Cemetery. 

General  R.  H.  Barrow,  Marine  Corps 
commandant,  thanked  Rosenthal  in  a 
telegram,  noting  that  the  famous  photo¬ 
graph  served  as  an  enduring  symbol  for 
the  Corps. 

Former  President  Nixon  wired: 
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FAMOUS  PHOTO — ^Joe  Rosenthal's 


classic  photo  of  the  AAorines  planting  the 
flog  on  AAount  Suribochi  on  Iwo  Jimo, 
February  23,  1945  (Iwo  Jima  time). 

“Your  historic  photograph  will  live 
forever  in  the  hearts  and  imagination  of 
all  of  us.  It  tells  the  story  of  freedom  and 
indomitable  courage.” 

Rosenthal  was  a  33-year-old  Associ¬ 
ated  Press  photographer  when  he  shot 
that  picture  during  the  bitter  fighting  on 
Mount  Suribachi.  He  previously  had 
(Continued  on  page  13) 


Victory  over 
AT&T  savored 
by  publishers 

The  Texas  showdown  over  American 
Telephone  and  Telegraph’s  plans  to  test 
an  electronic  home  information  system  in 
Austin  may  not  be  over,  but  the  March  20 
district  court  decision  blocking  further 
work  on  that  proposal  in  a  landmark  vic¬ 
tory  for  the  newspaper  industry,  Texas 
publishers  were  told  last  Monday. 

“With  all  that  has  happened  in  the  tele¬ 
communications  field  in  the  past  year, 
this  is  the  first  time  that  a  group  of  news¬ 
papers  has  had  a  direct  effect  on  the  tele¬ 
communications  industry,”  said  Phillip  J. 
Meek,  chairman  of  the  Fort  Worth  Star- 
Telegram.  “There  are  many  states  where 
this  simply  could  not  have  happened,  and 
that’s  a  credit  to  the  Texas  newspaper 
industry.” 

Meek  told  the  annual  convention  of  the 
Texas  Daily  Newspaper  Association  in 
Dallas  that  references  to  the  AT«feT  pilot 
program  as  “Baby  Bell”  misrepresent 
the  size  of  the  operation,  which  would 
have  capitalization  of  $10  million  and 
110,000  employees. 

“But  the  real  issue  in  a  nutshell  is  this: 
Should  the  monopoly  that  carries  the  in¬ 
formation  also  be  the  provider  of  informa¬ 
tion?” 

TDNA’s  latest  victory  follows  a  tem¬ 
porary  restraining  order  obtained  by 
AT&T  subsidiary  Southwestern  Bell 
against  the  state’s  Public  Utility  Commis¬ 
sion.  Bell  said  the  PUC  did  not  have  juris¬ 
diction  over  the  project,  since  no  revenue 
is  being  generated  by  the  test.  The  court 
decision  halts  all  work  on  the  project, 
pending  a  public  hearing  and  a  possible 
appeal  by  Bell. 

However,  TDNA  attorney  Earnest 
Casstevens  said  the  PUC  does  not  have 
jurisdiction  during  a  pending  appeal. 
Neither  Casstevens  nor  Bell  attorneys 
would  say  if  Bell  will  appeal. 

“If  they  do  appeal  this  matter,  I  see  the 
emphasis  subtly  shifting  from  'They 
should  be  required  to  cease  and  desist, 
pending  an  opportunity  for  TDNA  and 
others  to  be  heard,’  to  'They  should  be 
required  to  cease  and  desist,  pending  an 
explanation  of  how  these  activities  are 
going  to  serve  the  public  interest’,”  Cas¬ 
stevens  said. 

If  an  appeal  is  made,  it  would  first  be 
heard  in  the  Austin  Court  of  Civil  Appeals 
and  then  in  the  state  Supreme  Court. 
“That  could  easily  take  18  months,”  Cas¬ 
stevens  added. 

While  Bell  contends  that  halting  the 
work  will  result  in  large  financial  losses  to 
the  company,  company  witnesses  told 
the  district  court  that  all  of  Bell’s  ex¬ 
penses  are  being  reimbursed  by  either  pa¬ 
rent  AT&T  or  Texas  customers. 
Casstevens  told  TDNA  that  such  diver- 
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sification  by  the  telephone  company  is 
inconsistent  with  accepted  tradition. 
“There  is  a  concept  that  local  exchange 
telephone  service  is  a  national  monopoly. 
We  have  allowed  that  monopoly  to  exist 
only  because  of  certain  efficiencies  in 
doing  so.” 

But  he  said  the  traditional  practice  has 
been  to  limit  the  telephone  company  to 
those  activities  that  justify  the  monopoly. 
He  said  that  tradition  stems  from  the  1956 
anti-trust  consent  decree. 

“It’s  important  to  remember  that  they 
(Bell)  are  the  one  who  is  deviating  from 
the  way  things  have  been  done.” 

The  publishers  were  urged  to  help 
show  “evidentiary  facts”  and  to  inform 
TDNA  if  they  had  been  dissuaded  from 
entering  the  electronic  home  information 
field  because  of  Bell’s  apparent  domi¬ 
nance. 

Outgoing  TDNA  president  V.  Lyle  De- 
Bolt  said  many  of  the  association’s  plan¬ 
ned  activities  were  curtailed  in  1980  be¬ 
cause  of  the  electronic  home  information 
issue.  “The  AT&T  conflict  drains  so 
much  of  our  time  and  energy.  But  unless 
we  had  already  established  a  strong  orga¬ 
nization,  then  we  would  have  lost  the  bat¬ 
tle  before  it  began.  It’s  a  critical  test  for  all 
of  our  newspapers.  We  must  not  lose.” 

Killer  cop  surrenders 
to  New  York  News 

An  ex-cop  who  disappeared  two  years 
ago  after  being  convicted  of  homicide 
while  on  duty,  surrendered  this  week 
(March  23)  to  the  New  York  News  be¬ 
cause  he  was  “tired  of  running.” 

The  ex-policeman,  Thomas  Ryan, 
walked  into  the  News’  Queens,  N.Y. 
office  after  a  day  of  third-party  negotia¬ 
tions.  News’  reporter  Bill  Travers 
accompanied  Ryan  to  the  office  of 
Queens  District  Attorney  John  Santucci. 

Ryan  was  convicted  in  November  1977 
of  criminally  negligent  homicide  in  the 
June  14,  1975  beating  death  of  a  burglary 
suspect. 

Inland  to  move 

Inland  Daily  Press  Association  will 
move  their  headquarters  from  Chicago’s 
“Loop”  to  offices  on  Lake  Shore  Drive. 
The  move  from  100  West  Monroe  St.  to 
840  North  Lake  Shore  Drive  will  take 
place  on  May  1.  The  association  said 
office  space  in  the  “Loop”  is  going  at 
premium  rates.  Inland  has  been  in  the 
“Loop”  for  most  of  its  %-year  history, 
having  moved  to  Chicago  in  1937  from 
Madison,  Wise.  The  new  offices  in  Suite 
802,  adjacent  to  the  Society  of  Profes¬ 
sional  Joumalists/SDX,  are  located  in  the 
America  Hospital  Association  building. 
Inland  said  in  addition  to  a  rent  savings, 
the  offices  are  larger. 


Sports  news 
seminar  planned 

“Sports  in  the  ’80s — Meeting  the  Chal¬ 
lenge,”  is  the  title  for  a  seminar  being 
planned  for  the  sports  department  of  the 
Kansas  City  Star  and  Kansas  City  Times, 
according  to  Michael  J. Davies,  editor  of 
both  papers. 

The  idea  behind  the  seminar,  to  be  held 
April  15  and  16  at  the  Hyatt  Regency 
Hotel  in  Kansas  City,  is  to  examine  new 
approaches  to  sports  coverage  and  to 
sharpen  existing  skills. 

The  seminar  will  include  the  following 
speakers  and  topics: 

Mike  Waller,  managing  editor  of  the 
Kansas  City  Star  and  former  executive 
sports  editor  of  the  Courier-Journal  and 
Louisville  Times,  will  discuss  beat 
coverage. 

Game  reporting  will  be  the  topic  for  Jay 
Searcy,  executive  sports  editor  of  Phi¬ 
ladelphia  Inquirer. 

Chris  Waddle,  managing  editor  of  Kan¬ 
sas  City  Times,  will  discuss  enterprise 
reporting;  how  to  get  the  stories  that  lift 
sports  coverage  above  the  ordinary. 

Kenn  Finkel,  assistant  sports  editor  for 
New  York  Times,  will  discuss  editing  and 
writing,  and  how  to  escape  the  “sport- 
sese  trap.” 

Sessions  will  be  held  the  afternoons  of 
both  days,  and  will  be  followed  by  Q&A 
discussions.  About  50  reporters  and  edi¬ 
tors  are  expected  to  attend. 

The  seminar  is  being  planned  by  Dale 
Bye,  executive  sports  editor  of  the  Star 
and  the  Times. 

HIM  &  Knowiton 
forms  sports  div. 

Formation  of  a  Sports  Development 
Division  was  announced  by  Loet  A.  Vel- 
mans,  chairman  of  the  board  of  Hill  and 
Knowiton,  Inc. 

“With  the  increasing  and  broadening 
interest  in  sports  shown  by  the  public,” 
Velmans  said,  “we  feel  now  is  the  time  to 
help  our  current  clients  and  potential  new 
clients  take  advantage  of  the  many  oppor¬ 
tunities  in  this  exciting  area.  Together 
with  our  other  specialized  divisions  and 
departments,  this  new  facility  will  enable 
us  to  more  fully  serve  our  clients.” 

Anthony  M.  Furman  was  selected  as 
managing  director  of  the  new  division, 
which  will  start  operations  April  1 .  Fur¬ 
man  previously  ran  his  own  New  York 
City  based  public  relations  agency  for 
nearly  15  years,  specializing  in  sports  and 
recreation  accounts.  His  accounts  have 
included  eight  world  sports  cham¬ 
pionships,  25  national  sports  cham¬ 
pionships  and  12  winter  sports  related 
accounts.  He  was  active  in  the  inception 
and  continued  growth  of  Frisbee  Disc 
activities. 
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LA.  Times/FTC  settlement 
may  hurt  other  dailies 


By  Bill  Gloede 

Citing  “leaks”  within  Times-Mirror 
Corporation,  a  corporate  attorney  dis¬ 
closed  publicly  this  week  that  the  Los 
Angeles  Times  has  agreed  to  hold  max¬ 
imum  volume  discounts  to  10%  in  its 
proposed  consent  agreement  with  the 
Federal  Trade  Commission  regarding 
allegedly  discriminatory  advertising  rate 
policies. 

Eugene  Grimm,  supervising  corporate 
counsel  for  the  E.I.  du  Pont  de  Nemours 
&  Co.,  Inc.,  also  said  he  believes  the 
agreement,  if  it  is  ratified  by  the  commis¬ 
sion,  may  serve  to  lessen  competition 
among  newspapers  in  the  Los  Angeles 
market,  and  perhaps  in  other  markets  as 
well. 

In  presenting  his  case,  he  stated,  “We 
know  unofficially  that  the  case  was  set¬ 
tled  last  fall,  when  the  case  was  with¬ 
drawn  from  adjudication  so  the  (FTC) 
commissioners  could  consider  the  prop¬ 
osed  order.  While  the  terms  of  the  order 
have  not  been  announced,  the  Times  has 
disclosed  a  rough  outline.  Basically,  the 
Times  will  be  required  to  cut  its  volume 
discounts  to  a  maximum  of  10%.  ” 

Grimm  also  stated  that  he  understands 
that  the  Times’  rate  card  will  contain  only 
three  discount  price  breaks.  His  remarks 
came  at  an  Association  of  National 
Advertisers  cooperative  advertising 
workshop  in  New  York  on  Tuesday. 

Grimm  said  he  was  “personally  sur¬ 
prised”  that  the  case  was  withdrawn  from 
adjudication. 

“When  this  complaint  was  first 
I  announced,  it  raised  a  lot  of  eyebrows,” 

•  said  Grimm.  “The  sale  of  services  is 

usually  not  regarded  as  subject  to  the 
[  price  restrictions  of  the  Robinson- 
)  Patman  Act.  Almost  without  exception, 
courts  have  held  that  the  sale  of  newspap- 
)  er  and  magazine  advertising  space,  and 
i  radio  and  television  commercial  time,  is 
I  the  sale  of  a  service  (access  to  the  read¬ 
ing,  listening,  or  viewing  audience),  and 
I  hence ,  not  subject  to  the  Act .  Put  another 

way,  according  to  decided  cases,  news¬ 
papers,  magazines  and  radio  and  televi¬ 
sion  stations  may  lawfully  discriminate  in 
price  if  their  conduct  is  not  otherwise 
wrongful.” 

An  FTC  consent  agreement  does  not 
have  the  force  of  law  and  can  be  chal¬ 
lenged  by  affected  parties  in  court. 

Grimm  believes  that  the  agreement, 
which  has  yet  to  face  a  review  by  the 
commission  itself,  may  serve  to  alleviate 
what  the  commission  sees  as  a  restraint  of 
trade  in  retailing  by  creating  yet  another 
restraint  on  trade — the  newspaper  trade. 
He  maintained  that  the  Times  is  “easily” 
the  dominant  newspaper  in  the  Los 
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Angeles  area  and  that  its  is  “unreason¬ 
able”  to  expect  the  Times  to  cut  its  rates 
to  reflect  what  now  is  a  maximum  35% 
discount  for  large  volume  local  advertis¬ 
ers.  “They’re  going  to  raise  their  best 
rate,”  he  speculated. 

Advertisers,  he  said,  “can’t  easily  cut 
down  or  abandon  advertising  in  the  Times 
because  of  its  coverage.  It  seems  reason¬ 
able  to  suppose,  therefore,  that  the  Times 
will  continue  to  receive  as  much  advertis¬ 
ing  linage  as  before,  and  more  dollars. 
Large  advertisers  will  be  left  with  fewer 
advertising  dollars  to  spend  with  other 
newspapers.  Thus,  the  net  effect  of  the 
consent  order  (should  it  be  ratified  by  the 
commission)  may  be  to  drain  advertising 
revenues  away  from  the  number  two 
newspaper,  the  Los  Angeles  Herald- 
Examiner.  This  would  tend  to  weaken  the 
Herald-Examiner  as  a  competitor.” 

He  said  the  net  effect  of  the  order 
would  likely  be  to  more  firmly  “en¬ 
trench”  the  Times  in  its  position  of 
“dominance”  in  the  market. 

He  then  reasoned,  “If  so,  leading 
newspapers  in  other  markets  may  see 
good  reasons  to  rush  to  conform  their 
practices  to  the  Times  consent  order.” 

Another  potential  effect  he  foresees  is 
that  if  national  advertisers  can  qualify  for 
the  maximum  discount  offered,  they  may 
conclude  to  do  more  advertising  directly, 
and  cut  down  or  abandon  cooperative 
advertising.  Newspaper  industry  obser¬ 
vers  who  attended  the  meeting  disputed 
that  claim,  but  one  observer  stated 
emphatically,  “The  Times  won  in  this 
one.” 

To  direct  j-school 

Elden  E.  Rawlings  was  named  director 
of  the  University  of  Oklahoma’s  H.H. 
Herbert  School  of  Journalism  and  Mass 
Communication.  Rawlings,  46,  currently 
is  professor  and  chairman  of  the  depart¬ 
ment  of  communication  at  the  University 
of  Miami  in  Coral  Cables,  Fla.  He  re¬ 
places  Bob  J.  Carroll  Jr.,  who  will  return 
to  full-time  teaching  next  fall  after  serving 
as  director  of  the  OU  school  of  journalism 
since  1969. 

Neuharth  cited 

Rochester  Institute  of  Technology, 
Rochester,  N.Y.,  has  named  Allen  H. 
Neuharth,  chairman,  Gannett  Corp.,  as 
the  recipient  of  the  third  RIT/Isaiah  Tho¬ 
mas  Memorial  Award.  Neuharth,  who 
will  be  presented  the  award  on  May  1 1 , 
will  give  a  speech  centered  around  “Fu¬ 
ture  Management  Challenges  in  the  De¬ 
veloping  Newspaper  Industry.” 


Tenn  daily  raps 
Gannett  purchase 

Gannett  Company’s  partnership  with 
U.S.  Senator  Howard  Baker  and  Tennes¬ 
see  Governor  Lamar  Alexander  in  the 
purchase  of  the  Knoxville  (Tenn.)  Journal 
(E&P,  March  14)  was  criticized  by 
another  Tennessee  daily  newspaper  as  a 
failure  to  exercise  good  judgement. 

A  strongly  worded  editorial  in  the 
Kingsport  (Tenn.)  Times-News  said  the 
public’s  perception  that  the  two  politi¬ 
cians  mi^t  use  their  offices  to  influence 
the  policy  of  the  Journal  could  tarnish  the 
newspaper’s  reputation  and  hinder  its 
credibility. 

“Senator  Baker  and  Governor  Alexan¬ 
der  are  certain  to  protest  that  they  are  but 
two  of  seven  minority  owners  holding 
only  7%  of  the  Journal’s  stock.  That  is  not 
the  point,”  the  editorial  said. 

“When  the  public  reads  the  Journal  or 
its  reporters  try  to  do  their  job,  all  that 
will  be  perceived  is  that  the  paper  is  own¬ 
ed  by  Senator  Baker  and  Governor  Alex¬ 
ander.  As  in  most  cases  like  this,  it  is  the 
perception  that  is  more  important  than 
the  facts.” 

The  Times-News  said  it  would  be 
“wrong  to  suggest”  that  the  two  politi¬ 
cians  intend  to  use  their  offices  to  boost 
their  newspaper’s  financial  position,  but 
said  it  is  not  “what  they  do  or  do  not  do,  it 
is  what  the  public  and  particularly  the 
special  interests  perceive  to  be  the  case.” 

ABC  board  orders 
disclosure  of  data 

The  results  of  the  Audit  Bureau  of  Cir¬ 
culations’  special  investigation  into  the 
circulation  practices  of  the  Dallas  Morn¬ 
ing  News  and  Dallas  Times  Herald  were 
released  on  March  1 1 . 

The  audit  compares  the  circulation  fi¬ 
gures  for  the  12  months  ending  March  31, 
1980  with  the  same  period  in  1979. 

The  audit  came  about  as  a  result  of  the 
Times  Herald’s  refusal  to  release  March 
31 , 1980  figures.  The  ABC  board  of  direc¬ 
tors  overruled  the  protests  of  the  Times 
Herald  and  authorized  the  release  of  the 
investigation  findings. 

The  results  of  the  investigation  are 
available  for  public  review. 

Buys  magazine 

Duane  B.  Hagadone,  president  of 
Hagadone  Hawaii,  Inc.,  a  division  of  the 
Hagadone  Corp.,  purchased  This  Week 
from  Mr.  and  Mrs.  Glen  Maitland  of  Hon¬ 
olulu.  This  Week  publishes  visitor 
oriented  guide  magazines  for  the  islands. 
Hagadone  recently  purchased  the  Pacific 
Bindery  in  Hawaii.  Ron  Cruger,  formerly 
general  manager  of  the  Hagadone  owned 
Elizabeth  (N.J.)  Journal,  was  named  pub¬ 
lisher  of  This  Week  magazines. 
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Publishers  heeding  ANPA 
appeal  to  block  AT&T 


By  Andrew  Radolf 

The  American  Newspaper  Publishers 
Association’s  appeal  to  the  newspaper  in¬ 
dustry  to  join  in  the  effort  to  prevent 
AT&T  from  dominating  the  emerging 
home  electronic  information  field  is  be¬ 
ginning  to  bear  fruit. 

The  boards  of  the  Southern  Newspaper 
Publishers  Association  and  the  National 
Newspaper  Association  have  each  en¬ 
dorsed  the  ANPA’s  Telecommunications 
Statement  of  Principle  (E&P,  Feb.  28,  p. 
9)  and  begun  contacting  influential  Sena¬ 
tors  and  Congressmen  to  make  their 
member  newspapers’  concerns  known  on 
Capitol  Hill. 

ANPA  board  members  themselves 
have  been  speaking  with  lawmakers  as 
well  as  addressing  groups  of  publishers  to 
rally  support. 

“We  want  publishers  to  address  the 
issue  and  make  their  independent  views 
known  to  Congress,”  stated  W.  Terry 
Maguire,  ANPA  vicepresident  for  gov¬ 
ernment  and  legal  affairs. 

Maguire  said  the  NNA  and  SNPA  en¬ 
dorsements  “show  the  Telecommunica¬ 
tions  Statement  of  Principle  represents 
not  just  an  effort  by  the  ANPA  but  by  the 
entire  newspaper  business.” 

Scott  Low,  chairman  of  the  ANPA 
government  affairs  committee,  said  there 
are  “dam  few  on  the  board  not  doing 
something”  about  contacting  Senators 
and  Congressmen  regarding  telecom¬ 
munications  legislation. 

Low  is  publisher  of  the  Quincy  (Mass.) 
Patriot  Ledger. 

“We’re  making  them  aware  of  the 
ANPA’s  concerns,”  Low  remarked. 
“It’s  not  just  an  economic  question  but  a 
significant  public  policy  question.  We 
find  people  (in  Congress)  to  be  open 
minded  and  somewhat  receptive  to  the 
points  we  have  raised.  We’re  pleased  so 
far.” 

Although  it  is  “too  early  to  tell”  if  the 
board  members  efforts  on  Capitol  Hill 
will  succeed.  Low  stated  he  is  hopeful 
“we  will  get  legislation  which  is  favor¬ 
able.” 

He  said,  “A  number  of  people  have  not 
made  up  their  minds  in  favor  of  AT&T. 
I’m  certainly  not  conceding  victory  to  the 
phone  company.  I  don’t  think  the  battle 
has  opened  in  this  Congress  yet.” 

Low  has  also  addressed  the  New  Eng¬ 
land  Press  Association  about  the  Tele¬ 
communications  Statement  of  Principle 
and  said  the  association  is  “considering 
an  endorsement  of  the  ANPA  and  NNA 
position.” 

He  said  Robert  Marbut,  president  of 
Harte  Hanks  Communications  and  chair¬ 
man  of  ANPA’s  telecommunications  com- 
12 


mittee,  is  another  board  member  who  is 
“working  hard  .  .  .  talking  to  a  number 
of  people  on  the  Hill.” 

Low  added  Representative  Timothy 
Wirth  (D-Colo.)  is  one  of  the  Congress¬ 
men  he  and  Marbut  have  spoken  with. 
Wirth,  who  is  now  chairman  of  the  House 
Telecommunications  subcommittee,  last 
year  authored  an  amendment  to  the  Tele¬ 
communications  Act  of  1980  which  would 
have  barred  AT&T  from  selling  news  and 
advertising  over  its  phone  lines.  The 
proposed  legislation  died  in  the  House 
Judiciary  Committee  last  fall. 

William  Marcil,  ANPA  vicechairman 
and  publisher  of  the  Fargo  (N.D.)  Forum 
declared  before  any  telecommunications 
legislation  is  enacted  “the  ANPA’s  posi¬ 
tion  will  be  known  to  all  the  members  of 
Congress.  I  think  they  understand  the 
position  of  ANPA  and  I’m  hopeful  they 
will  be  with  us  on  this.” 

Marcil  said  he  has  met  with  Senator 
Mark  Andrews  (R-N.D.)  and  in  early 
April  will  be  speaking  with  Senator  Larry 
Pressler  of  South  Dakota. 

Donald  Soldewedel,  president  of  the 
Yuma  (Ariz.)  Sun,  secretary  of  the  ANPA 
board,  and  chairman  of  the  ANPA  news¬ 
print  committee,  met  with  Senator  Barry 
Goldwater  regarding  telecommunica¬ 
tions  legislation  last  December  and  has 
“had  a  great  deal  of  correspondence” 
with  him  on  the  issue  since  then. 

Goldwater  is  chairman  of  the  Telecom¬ 
munications  Subcommittee  of  the  Senate 
Commerce  Committee. 

Soldewedel  explained  Senator  Gold- 
water  indicated  in  his  letters  that  “he 
wants  to  see  legislation  come  out  which 
has  protections  for  print  media”  but  has 
not  given  any  details  on  “how  far  he 
wants  to  go  in  this  area.” 

Soldewedel  has  also  talked  with  Arizo¬ 
na’s  other  Senator,  Dennis  DeConcini 
“so  he’ll  understand”  the  issues. 

“The  bill’s  going  to  originate  in  the 
Senate,”  Soldewedel  said.  “I’m  staying 
most  closely  in  touch  there,  but  I  plan  to 
talk  with  Arizona’s  Congressmen.” 

Soldewedel  stated  “it’s  my  under¬ 
standing”  the  entire  Senate  Commerce 
Committee  is  taking  part  in  writing  a  new 
telecommunications  bill  which  he  pre¬ 
dicted  will  be  introduced  in  a  few  weeks. 

The  SNPA  opened  its  telecommunica¬ 
tions  campaign  by  sending  letters  to  the 
four  Senators  from  its  membership  area 
who  sit  on  the  Commerce  Committee. 

The  letter  went  out  March  20  to  Ernest 
Hollings  of  South  Carolina,  Russell  Long 
of  Louisiana,  Wendell  Ford  of  Kentucky, 
and  Howell  Heflin  of  Alabama. 

SNPA  membership  covers  newspapers 
in  a  total  of  fourteen  states.  Besides  the 


four  states  mentioned,  they  are  Virginia, 
West  Virginia,  Oklahoma,  Texas,  Arkan¬ 
sas,  Florida,  Texas,  North  Carolina, 
Georgia,  and  Tennessee. 

The  NNA,  which  is  a  registered  lob¬ 
bying  organization,  is  “starting  to  gear 
up”  to  make  its  telecommunications 
views  known  in  Congress,  stated  general 
counsel  Art  Sachler. 

“We’re  going  to  let  them  know  the 
NNA  has  joined  the  ANPA  in  this  area,” 
Sachler  said.  “We  plan  to  support  ANPA 
as  much  as  we  can.” 

The  NNA  board  voted  unanimously  to 
endorse  the  Telecommunications  State¬ 
ment  of  Principle.  Sachler  said  the  vote 
reflects  the  organization’s  concern  that 
the  smaller  circulation  dailies  and  week¬ 
lies  it  represents  could  be  “the  first  ones 
adversely  affected”  if  AT&T  is  allowed 
to  dominate  telecommunications. 

“The  smaller  newspapers  are  the  ones 
without  the  resources,”  he  added. 

Sachler  said  the  NNA  intends  to 
“make  sure  Senators  and  Representa¬ 
tives  hear  from  publishers  back  in  their 
home  states.  That’s  usually  the  most 
effective  way  to  go  and  it  will  be  on  this 
issue.” 

Newspapers  on  their  own  initiative 
have  also  begun  to  inform  their  readers 
about  the  need  to  prevent  AT&T  from 
attaining  a  dominant  position  in  telecom¬ 
munications. 

Newsday  on  Long  Island,  New  York  ran 
an  editorial  on  March  11  headlined 
“Breaking  Up  the  Phone  Company.” 

The  editorial  supported  the  Justice  De¬ 
partment’s  antitrust  suit  against  AT&T 
and  stated  arguments  why  the  phone 
company  should  be  divided  into  several 
smaller  companies. 

Breaking  up  AT&T,  the  editorial  said, 
“would  help  insure  that  a  variety  of 
sources  decide  what  information  is 
offered  by  phone — a  decision  that  may  be 
of  particular  importance  to  newspapers .  ’  ’ 

Newsday’s  editor,  Anthony  Insolia, 
said  the  editorial  was  “not  done  as  a  re¬ 
sponse”  to  the  ANPA’s  call  to  action  but 
was  written  as  a  result  of  a  series  the 
paper  did  on  Long  Island’s  telephone  ser¬ 
vice  provided  by  New  York  Telephone, 
an  AT&T  subsidiary. 

“Long  Island  people  are  paying  a  lot 
more  for  service  because  of  the  way  the 
phone  company  sets  its  rates,”  Insolia 
said. 

He  added  the  editorial’s  writer  “did 
talk  to  people  within  ANPA  as  part  of  the 
reporting  process.” 

Insolia  explained  the  writer  contacted 
ANPA  in  order  to  do  an  “intelligent 
editorial.” 

ANPA  has  also  been  active  in  helping 
regional  and  state  publishers’  associa¬ 
tions  block  attempts  by  AT&T  to  win 
state  regulatory  approval  for  its  electro¬ 
nic  information  marketing  tests. 
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Rosenthal 
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made  assault  landings  on  Guam,  Peleliu 
and  Hollandia. 

He  recalled  making  three  pictures  of 
the  flag  raising,  Feb.  19,  1945. 

“The  first  one  didn’t  show  any  faces 
and  I  figured  I  would  shoot  others  for 
hometown  identification,”  he  recalled. 
“The  second  I  thought  was  a  little  static 
so  I  shot  a  third.” 

The  next  day,  when  he  received  con¬ 
gratulations  from  AP  for  the  flag  picture, 
he  didn’t  know  which  one  the  office 
meant.  It  was  the  first  photo  that  AP  used 
and  the  one  that  has  become  celebrated. 
It  has  been  reproduced  on  thousands  of 
souvenirs,  calendars,  newspaper  front 
pages  and  in  history  books. 

The  AP  and  Rosenthal  receive  hun¬ 
dreds  of  requests  for  copies.  AP  turns 
over  proceeds  from  the  photos  to  the 
Navy  Relief  Fund.  Rosenthal  donates  the 
money  he  gets  to  St.  Anthony’s  Dining 
Room  for  the  destitute  in  San  Francisco. 

Rosenthal ,  a  shy ,  modest  man ,  who  has 
shot  thousands  of  photos  since  that  his¬ 
toric  moment  on  Iwo  Jima  island,  has 
received  only  about  $5,000  from  the  mil¬ 
lions  of  dollars  generated  by  the  repro¬ 
ductions  of  the  photo.  And  $4,200  of  that 
was  a  bonus  given  to  him  by  AP. 

As  a  San  Francisco  news  photo¬ 
grapher,  Rosenthal  acquired  a  reputation 
as  a  tough,  aggressive  competitor  but  also 
a  man  who  helped  younger  cameramen 
coming  into  the  field. 

Taking  about  his  career  at  the  party, 
Rosenthal  said: 

“Now  they  call  it  photojournalism.  But* 
this  just  means  going  out  and  shooting 
news  pictures.” 

Scores  of  Rosenthal’s  colleagues  and- 
war  buddies  showed  up  at  the  Treasure 
Island  tribute.  Among  the  latter  was  Lisle 
Shoemaker,  editor  of  the  Desert  Sun  in 


Palm  Springs,  California,  who  covered 
the  Iwo  Jima  landing  for  United  Press. 
Also  on  hand  were  Bill  Hippie,  a  News¬ 
week  correspondent  in  the  Pacific,  and 
Tim  Leimert,  who  was  there  for  CBS 
Radio. 

Others  at  the  event  were  Chronicle 
publisher  Richard  Thieriot  and  a  big 
chunk  of  the  Chronicle’s  editorial  staff. 
Bill  Crouch,  a  Pulitzer  Prize  winning 
photographer  for  the  Oakland  Tribune, 
called  Rosenthal  a  “real  pro.” 

The  San  Francisco  Fire  Department 
presented  Rosenthal  with  a  plaque  as  did 
the  California  Secretary  of  State  and  the 
Associated  Press. 

Rosenthal  took  it  all  in  stride. 

“Being  on  Iwo  Jima,”  he  recalled, 
“meant  that  I  could  make  some  contribu¬ 
tion  to  the  war  effort.  I  appreciate  the 
honors  I  have  received  but  doing  a  good 
job  is  a  reward  in  itself.” 

Then  he  paid  homage  to  Frank  Prist, 
Bede  Irvin,  John  Bushemi  and  other  com¬ 
bat  photographers  who  lost  their  lives 
covering  World  War  II. 

Rosenthal  went  to  the  Pacific  for  AP 
after  the  Army,  Navy  and  Marines  turned 
him  down  for  poor  eyesight.  To  get  the 
flag  picture,  the  stocky  but  diminutive 
lensman  scrambled  up  a  sandy,  volcanic 
slope,  narrowly  avoiding  Japanese  mines 
while  snipers’  bullets  whizzed  past  him. 
On  the  summit,  he  made  a  perch  of  rocks 
and  enemy  sandbags  to  get  a  wider  field 
for  his  Speed  Graphic. 

A  Marine  artillery  man,  Carl  J.  Jackel 
(who  also  was  at  the  party)  got  a  flag  from 
a  landing  craft  while  others  found  a  length 
of  Japanese  pipe  for  the  staff.  Three  of  the 
six  flag  bolsters  later  died  in  action. 

“No  man  who  survived  that  beach  can 
tell  you  how  he  did  it,”  Rosenthal  said  in 
an  interview.  “It  was  like  walking 
through  the  rain  and  not  getting  wet. 
There  is  no  way  to  explain  it.  I  remember 
clearly  deep,  loose,  dark  volcanic  gray 
sand  terracing  up  about  1 5  feet  at  the  time 
and  the  parts  of  bodies  and  the  larger. 


SCRIPPS  LEAGUE  APPOINTMENTS— Raymond  F.  Robinson  (left)  and 
Richard  M.  Diamond  and  E.  W.  Scripps  look  over  examples  of  the  AAonchester 
(Conn.)  Herald's  new  look.  Diamond  is  the  newly  appointed  publisher  of  the 
Herald,  succeeding  Robinson,  who  was  promoted  to  notional  advertising 
manager  of  Scripps  League  Newspapers,  Inc.  Scripps,  chairman  of  the  board 
of  Scripps  League,  announced  the  change  in  Manchester. 
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Kenneth  C.  Botty  Robert  C.  Achom 

Robert  C.  Achom  was  elected 
vicepresident  and  associate  publisher  of 
the  Worcester  (AAoss.)  Telegram  and 
the  Evening  Gazette.  Kenneth  C.  Botty 
succeeds  Achom  os  editor.  Achom, 
with  the  Telegram  and  Gazette  siiKe 
1946,  was  appointed  managing  editor 
of  the  Evening  Gazette  in  1964  and 
associate  editor  in  1 967.  Achom 
served  as  an  original  member  of  the 
United  Press  International  Newspaper 
Advisory  Board,  ending  his  term  in 
1978,  was  elected  to  the  Associated 
Press  board  of  directors  last  year, 
making  him  the  first  person  to  serve  on 
both  boards.  Botty  joined  the  Gazette 
as  a  reporter  in  1956.  He  become 
managing  editor  in  1967,  and  was 
named  associate  editor  of  both  papers 

in  1979. _ 

darker  patches  of  blood  soaking  into  that 
sand.” 

Rosenthal  took  18  exposures  that  day. 
“When  I  got  back  to  the  command  ship,” 
he  remembered,  “I  captioned  one  film 
pack  of  these  and  a  pack  from  the  day 
before  sending  them  off  to  Guam  on  a 
mail  plane.  The  caption  I  wrote  for  the 
flag-raising  shot  read:  ‘Atop  550-foot 
Suribachi  Yama,  the  volcano  at  the 
southwest  tip  of  Iwo  Jima.  Marines  of  the 
Second  Battalion,  28th  Regiment,  Fifth 
Division,  hoist  the  Stars  and  Stripes,  sig¬ 
naling  the  capture  of  this  key  position’.” 

Some  years  later,  Rosenthal  was  riding 
in  a  taxi  past  the  flag-raising  statue  near 
Arlington. 

The  cab  driver,  Rosenthal  recalled  with 
some  amusement,  pointed  out  the  monu¬ 
ment  to  his  passenger,  saying:  “You 
know  this  was  from  a  famous  picture 
taken  during  World  War  II.  It’s  too  bad 
the  photographer  died  before  he  could  see 
it.” 

Rosethal  said  at  the  party  that  his  re¬ 
tirement  plans  were  not  fully  formed  but 
he  planned  to  do  some  experimental 
photography. 

As  he  was  leaving  Treasure  Island  for 
the  ride  back  to  San  Francisco,  a  local 
news  photographer  raised  his  camera  and 
asked: 

“How  about  just  one  more,  Joe?” 

Publisher  weds 

Frank  W.  Maybom,  publisher.  Temple 
(Tex.)  Telegram,  was  married  March  14 
in  Temple  to  Miss  Anyse  Sue  White. 
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Antitrust  trial 
set  to  start  in 
San  Francisco 

A  Federal  judge  has  barred  key  evi-  jj; 
dence  on  both  sides  in  the  second  anti- 
trust  trial  against  the  San  Francisco  S 
Chronicle  and  the  San  Francisco  Ex-  $ 
aminer  scheduled  to  start  March  31.  j: 

The  suit  was  brought  by  the  Pacific  Sun 
in  Marin  County,  the  Berkeley  Barb  and 
four  Bay  Area  employment  agencies 
which  charged  that  the  joint  operating  S 
agreement  between  the  two  newspapers 
financially  damaged  their  operations.  A 
1980  trial  ended  with  a  hung  jury.  ii; 

U.S.  District  Judge  Robert  P.  Aguilar 
(March  17)  excluded  material  both  sides  S 
had  planned  to  introduce  in  the  second 
trial.  j 

The  judge  ruled  for  the  plaintiff  that 
lawyers  for  the  Chronicle  and  Examiner 
could  not  introduce  a  letter  showing  they  i; 
had  checked  with  the  U.S.  Attorney 
General  before  putting  together  their  joint  :• 
operating  agreement  in  1%5. 

Under  the  arrangement,  the  Newspap¬ 
ers  combined  their  production,  business, 
circulation  and  advertising  departments  ji 
but  left  their  editorial  departments  inde¬ 
pendent  and  competitive.  j: 

Judge  Aguilar  decided  that  the  letter  • 
from  the  Attorney  General  might  be  mis-  : 
interpreted  by  the  jury  as  an  approval  of  ; 
the  1%5  agreement.  The  letter  from  the 
Justice  Department  stated  that,  at  the 
time,  it  had  no  intention  of  suing  the 
dailies  to  dissolve  the  arrangement. 

Pacific  Sun  Attorney  Paul  Gordon  had 
argued  that  allowing  the  defendents  to 
introduce  Justice  Department  corres¬ 
pondence  on  the  subject  would  be  pre¬ 
judicial  to  his  clients. 

But  the  two  newspapers  also  won  an 
important  issue.  Judge  Aguilar  ruled  in 
favor  of  a  motion  by  defense  attorney 
John  Martel  that  no  mention  shall  be 
made  at  the  trial  of  profits  or  losses  of  the 
two  newspapers  for  the  year  1954  and 
earlier.  He  specifically  ruled  out  refer¬ 
ences  to  what  he  called  “the  alleged 
draining  of  $35  million  in  Examiner  pro¬ 
fits  by  the  Hearst  parent  corporation.” 

The  judge  said,  however,  he  would 
allow  limited  testimony  on  whether  the 
Hearst  corporation  made  artificial  book¬ 
keeping  entries  to  make  the  Examiner’s 
financial  condition  appear  worse  than  it 
was  before  the  newspaper  signed  the  joint 
operating  agreement. 

Aguilar  also  announced  he  will  ban  evi¬ 
dence  about  increases  in  advertising  rates 
and  profits  and  loss  of  jobs  that  occurred 
when  the  production  departments  of  the 
two  newspapers  were  merged. 

And,  over  the  protest  of  Pacific  Sun 
attorney  Arthur  J.  Shartsis,  the  Judge  for¬ 
bade  any  reference  or  mention  of  whether 
the  joint  operating  agreement  violated 
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Robert  J.  O'Connell  Gilles  R.  Champagne  William  A.  Holcombe 

Scripps-Howard  names  business  chiefs 

Three  appointments  in  the  business  operations  of  Scripps-Howard 
Newspapers,  hove  been  announced  by  Robert  H.  Hartmann,  general 
business  manager.  They  are: 

Robert  J.  O'Connell,  business  manager  of  the  Pittsburgh  Press  Com¬ 
pany,  to  director  of  advertising,  Scripps-Howard  Newspapers. 

Gilles  R.  Champagne,  assistant  business  manager,  Knoxville  News- 
Sentinel,  to  director  of  operations,  city  newspapers,  Scripps-Howard 
Newspapers. 

William  A.  Holcombe,  former  business  manager  of  the  Cleveland 
Press,  to  business  manager  of  the  Pittsburgh  Press  Company. 

Champagne's  appointment  is  effective  April  6,  while  O'Connell  and 
Holcombe  assume  their  duties  May  4. 

O'Connell  and  Champagne  will  have  offices  at  Scripps-Howard  head¬ 
quarters  in  Cincinnati.  Champagne  will  be  responsible  for  Scripps- 
Howard's  weekly  publications,  Web  Press  Company  in  Louisville,  and 
daily  newspapers  in  San  Juan;  Fullerton,  Calif.,-  and  Hollywood  and 
Stuart  in  Florida. 

O'Connell,  51,  began  his  newspaper  career  at  the  Pittsburgh  Press  in 
1947  after  attending  the  University  of  Pittsburgh  and  Duquesne  Universi¬ 
ty.  He  served  in  circulation  and  classified  advertising  departments  before 
transferring  to  the  general  advertising  department  where  he  became  retail 
advertising  manager.  In  1975,  he  was  appointed  advertising  director, 
and  in  1980,  business  manager. 

Champagne,  45,  a  native  of  Quebec,  attended  the  University  of  Otta¬ 
wa  and  St.  Jean  Military  College,  and  joined  the  News-Sentinel  Com¬ 
pany  in  1963  as  a  salesman  in  the  general  advertising  department  where 
he  became  retail  advertising  manager.  In  1975,  he  was  appointed  adver¬ 
tising  director,  and  in  1980,  business  manager. 

Holcombe,  56,  was  graduated  from  the  University  of  Missouri,  and 
joined  Scripps-Howard  on  the  Cleveland  Press  in  1968  as  manager  of 
personnel  and  labor  relations.  He  came  to  that  position  from  the  New 
York  Times  .  In  1970,  he  became  assistant  to  the  business  manager  of 
the  Press  and  in  1976  its  business  manager. 


This  year’s  tournament  drew  over 
1,300  boxers — the  largest  in  30  years, 
according  to  Thomas  Tomasulo,  New 
York  News,  who  handles  the  program. 

As  in  past  years,  the  Daily  News  Char¬ 
ities,  Inc.,  sponsors  of  the  Golden 
Gloves,  will  contribute  the  net  proceeds 
to  various  charitable  organizations  and  to 
worthwhile  causes.  “Over  the  years, 
similar  contributions  by  the  Daily  News 
Charities  total  more  than  $2,6()0,000,” 
Tomasulo  said. 

The  winners  of  the  New  York  and  Chi¬ 
cago  fights  will  square  off  against  each 
other  in  MSG  on  April  27. 
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antitrust  laws. 

“This  radically  changes  the  case  we 
prepared,”  Shartsis  declared. 


Golden  Gloves 
pack  the  Garden 

The  Championship  Finals  of  the  New 
York  Golden  Gloves  played  before  a 
capacity  crowd  of  20,079  in  Madison 
Square  Garden  on  March  20. 

The  bouts  were  originated  55  years  ago 
by  Paul  Gallico,  then  sports  editor  of  the 
New  York  Daily  News. 


Publisher  says  CBS  yields  to  fine  threat; 
Seattle  P-l  loses  ...  .  . 

million  a  year  Q'ves  judge  unused  tapes 


Seattle  (Wash.)  Post-Intelligencer  has 
averaged  losses  of  more  than  $1  million 
annually  since  1%9  and  has  no  chance  of 
survival  unless  it  is  permitted  to  enter  into 
a  joint  operation  with  the  Seattle  Times, 
according  to  Post-Intelligencer  publisher 
Virgil  Fassio. 

At  the  same  time,  a  group  of  Post- 
Intelligencer  employees  have  formed  a 
group  called  the  Committee  for  an  Inde¬ 
pendent  Post-Intelligencer  and  have  re¬ 
tained  an  attorney  in  an  effort  to  stop  the 
proposed  joint  operation. 

A  second  group  called  People  Opposed 
to  a  One  Newspaper  Town,  a  non¬ 
employee  organization,  has  also  been 
formed  to  try  to  stop  the  joint  operation 
from  becoming  a  reality  (E&P,  March 
21). 

Fassio  said  there  is  “no  viable  alterna¬ 
tive”  to  the  joint  operation  and  at  this 
point  the  Hearst  Corporation,  parent 
company  of  the  Post-Intelligencer,  has 
not  decided  what  course  of  action  it  will 
take  if  the  Justice  Department  turns  down 
approval  of  the  joint  pact. 

Fassio  said  the  major  fixed  costs  of 
publishing  the  Post-Intelligencer  are 
those  of  personnel  and  newsprint.  He 
said  there  is  no  way  to  reduce  costs  in 
those  areas  and  still  put  out  a  competitive 
newspaper. 

The  publisher  said  newsprint  costs  at 
the  paper  last  year  accounted  for  23.3%  of 
total  operating  expenses  and  payroll 
costs  accounted  for  another  41 .3%  of  tot¬ 
al  expenses. 

Meanwhile,  advertising  income  has  not 
been  high  enough  to  offset  those  costs. 
According  to  Fassio,  the  Post- 
Intelligencer’s  ratio  of  daily  advertising 
space  last  year  was  54%,  with  46%  edito¬ 
rial.  Sunday  was  44%  advertising  and 
56%  editorial. 

Fassio  said  these  levels  are  “much  to 
low.”  He  said  the  ratio  should  be  at  least 
65%  advertising  to  35%  editorial  “in 
order  to  provide  the  potential  for  profita¬ 
bility.” 

The  Post-Intelligencer,  according  to 
Fassio,  has  only  33%  of  the  market’s  retail 
ad  share  and  only  28%  of  the  classified  ad 
share. 

“Very  few  newspaper  owners  would 
have  tolerated  these  (revenue)  losses  for 
as  long  as  they  have,”  Fassio  said  of 
Hearst. 

Fassio  said  the  Hearst  Corporation  has 
made  capital  investments  in  the  Post- 
Intelligencer  totaling  nearly  $4  million  in 
the  last  five  years  and  denied  allegations 
that  Hearst  had  purposely  allowed  the 
newspaper  to  lose  money. 

Among  the  improvements  made  at  the 
newspaper  in  recent  years  have  been  the 
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CBS  News,  under  the  threat  of  having 
to  pay  a  “terribly  large  fine,”  turned  over 
complete  transcripts  and  tapes  of  inter¬ 
views  used  to  prepare  a  60  Minutes  report 
on  an  alleged  swindle  involving  fast  food 
franchising. 

U.S.  District  Court  Judge  Herbert 
Stem  had  ordered  CBS  to  turn  over  all 
tapes  and  transcripts  of  interviews  not 
broadcast  to  see  whether  it  could  aid 
lawyers  defending  six  former  executives 
of  Wild  Bill’s  Family  Restaurant.  The  six 
are  scheduled  to  stand  trial  next  week  on 
charges  of  swindling  investors  in  the  New 
Jersey-based  fast  food  chain  out  of  mil¬ 
lions  of  dollars. 

CBS  originally  protested  the  judge’s 
order,  stating  that  the  “outtakes”  or  in¬ 
terviews  not  made  part  of  the  broadcast 
were  confidential  and  protected  under  the 
First  Amendment. 

Earlier  this  month,  CBS  gave  Judge 
Stem  excerpts  of  interviews  with  three 
investors  after  the  U.S.  Supreme  Court 
refused  to  hear  a  CBS  appeal  of  Judge 
Stem’s  order.  In  that  order.  Stem  held 
CBS  in  contempt  and  fined  them  $1  per 
day  until  they  complied  with  his  order. 

Stern  said  he  needed  the  complete 
transcripts  to  place  in  context  the  excerp¬ 
ted  statements  he  had  received  earlier. 
He  also  said  he  wanted  to  determine 
whether  the  statements  made  in  the  seg¬ 
ments  not  included  in  the  broadcast 
would  help  the  defendants. 

installation  of  a  new  offset  press  for  print¬ 
ing  the  newspaper’s  magazines,  supple¬ 
ments  and  special  sections.  Still,  he 
noted,  the  newspaper’s  aging  presses  will 
have  to  be  replaced  within  a  few  years  at  a 
cost  of  at  least  $20  million. 

“New  presses,”  he  said,  “would  only 
print  the  paper  and  would  do  little  or  no¬ 
thing  to  improve  the  Post-Intelligencer’s 
market  share  or  cut  costs  significantly.” 

Under  the  proposed  joint  operating 
arrangement,  the  Post-Intelligencer 
would  remain  a  separate  editorial  opera¬ 
tion  and  the  Times  would  be  required  to 
sell  ad  space  in  the  Post-  Intelligencer  and 
to  promote  its  circulation. 

Regarding  mmors  that  Hearst  might 
attempt  to  sell  the  Post-Intelligencer, 
Fassio  said,  “Any  purchaser  would 
either  have  to  close  down  or  enter  into  a 
joint  operating  arrangement  itself.” 

He  added,  “We  can’t  track  down  any 
evidence  that  Bill  Moyers  (former  pub¬ 
lisher  of  Newsday  and  now  a  Public 
Broadcasting  System  commentator),  or 
anyone  else,  has  stepped  forward  to  buy 
this  newspaper.  Viable  newspaper 
buyers  are  not  stepping  up  these  days  to 
buy  newspapers  that  are  losing  money. 


After  conferring  with  CBS  News  man¬ 
agement,  CBS  attorney  Timothy  Dyk 
turned  over  the  un-broadcast  interview 
segments  over  to  the  judge.  Dyk  said  he 
was  doing  so  because  the  judge  had  said 
the  material  he  had  already  received 
needed  clarification  —  not  because  the 
material  might  aid  the  defendants. 

Dyk  immediately  went  to  U.S.  Appeals 
Court  Judge  John  Gibbons  and  asked  for 
a  stay  of  Judge  Stem’s  mling  pending  a 
review  by  the  entire  Appellate  Court. 
Judge  Gibbons  granted  the  request.  Dyk 
also  said  he  would  ask  the  appeals  court 
to  act  if  Judge  Stem  decided  to  turn  any 
portion  of  the  un-broadcast  material  over 
to  defense  attorneys. 

Judge  Stem  had  chided  CBS  News  for 
“standing  mute”  and  refusing  to  supply 
information  that  could  help  prove  the  de¬ 
fendants  innocent. 

Judge  Stem  also  said  CBS  News  cut 
out  much  of  the  information  that  would 
have  been  favorable  to  the  defendants. 
He  ruled  that  the  right  of  the  defendants 
to  get  a  fair  trial  outweighed  the  right  of 
the  network  to  keep  the  material  con¬ 
fidential.  He  also  pointed  out  that  all  of 
those  who  were  interviewed  had  waived 
their  right  to  confidentiality. 

Mike  Wallace,  the  CBS  correspondent 
who  appeared  in  the  controversial  “From 
Burgers  to  Bankmptcy”  segment,  testi¬ 
fied  that  he  felt  it  fairly  portrayed  both 
(Continued  on  page  37) 

Engagement  news 
items  dropped 

Hartford  Courant,  has  dropped  its 
long-time  practice  of  printing  engagement 
announcements.  The  morning/Sunday 
paper,  owned  by  Times  Mirror  Company, 
will  continue  to  publish  news  of  wed¬ 
dings. 

An  explanatory  note  said  ending  en¬ 
gagement  announcements  “will  have  two 
effects.  First,  it  will  open  up  more  space 
for  other  stories;  we  will  be  able  to  print 
more  news  and  features  of  interest  to  all 
readers.  Second,  it  will  eliminate  the 
needless  duplication  caused  by  printing 
the  same  information  that  will  appear  in 
the  wedding  notice.” 

4t  ♦  ♦ 

Gone  are  the  wedding  engagement 
announcements  from  the  Sunday  Atlanta 
Journal-Contstitution,  as  well  as  the  daily 
editions  of  the  Journal.  The  announce¬ 
ment  that  engagement  announcements 
will  be  curtailed  was  made  effective  in 
March. 
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Advertisers  eye  shoppers 
for  retail  co-op  ads 


An  informal  consensus  drawn  from 
participants  at  an  Association  of  National 
Advertisers  cooperative  advertising 
workshop  in  New  York  this  week  indi¬ 
cates  that  free  distribution  advertising 
publications  are  apparently  attracting 
substantial  interest  among  both  manufac¬ 
turers  and  retailers. 

The  workshop,  which  drew  over  100 
manufacturer,  distributor,  media  and 
advertising  agency  representatives  to 
New  York’s  Biltmore  Hotel  for  a  one-day 
conference  Tuesday,  featured  panel-type 
discussions  dealing  with  planning,  prob¬ 
lem-solving  and  legal  issues  facing  the 
cooperative  advertiser. 

“Many  times,  we  feel  the  penny  saver 
is  the  best  form  of  advertising  for  many 
retailers,”  commented  Robert  Wilcox, 
manager  of  retail  advertising  services  for 
Armstrong  World  Industries.  He  con¬ 
tinued,  “We  use  hundreds  and  hundreds 
of  pennysavers — we  think  they’re  ter¬ 
rific.” 

Wilcox  explained  that  Armstrong 
analyzes  cost-per-thousand  estimates 
and  methods  of  distribution  in  authoriz¬ 
ing  the  use  of  pennysavers  by  retailers  for 
cooperative  advertising.  He  said  that  as 


long  as  the  publication  is  physically  distri¬ 
buted  to  people,  and  as  long  as  the  CPM 
of  the  publication  is  not  “out  of  line”  with 
comparable  media,  Armstrong  looks 
favorably  upon  the  use  of  pennysavers 
and  shoppers  by  retailers  advertising 
Armstrong  products. 

A  representative  from  a  Long  Island, 
N.Y.  pennysaver  group  disclosed  that 
both  Polaroid  and  Bausch  &  Lomb  have 
ok’d  pennysavers  for  use  by  retailers  in 
their  cooperative  advertising  programs. 
The  rep  also  stated  that  retailers  in  his 
trading  area  were  “screaming  for  penny¬ 
savers”  for  use  in  co-op  advertising. 

It  was  pointed  out  during  the  sessions 
that  under  Federal  Trade  Commission 
guidelines,  pennysavers  need  not  be  in¬ 
cluded  in  a  cooperative  advertising  prog¬ 
ram.  However,  a  manufacturer  is  re¬ 
quired  by  the  FTC  to  create  cooperative 
advertising  programs  which  are  access- 
able  and  usable  to  all  retailers  which 
carry  its  products  which  are  supported  by 
a  co-op  program.  Some  manufacturers 
are  eyeing  pennysavers  as  a  means  with 
which  to  make  their  co-op  programs  more 
accessible  to  “mom  and  pop”  retail  op¬ 
erations,  especially  in  markets  where  no 


similar  localized  media  are  available. 

Edward  Crimmins,  president  of  his 
own  co-op  consulting  firm  and  a  former 
Advertising  Checking  Bureau  executive, 
suggested  advertisers  “open  (their) 
minds  to  new  ways  of  working  with  the 
media.  For  example,  he  (a  cooperative 
advertiser)  can  choose  a  newspaper  or 
broadcaster  in  a  market,  tell  that  medium 
how  much  money  he  has  to  spend  on  each 
retailer  in  that  market,  and  offer  to  pay  his 
share  directly  to  the  newspaper  or  station 
in  any  case  where  the  paper  or  station 
gets  the  retailer’s  permission  to  run  the 
advertising.” 

He  advised  manufacturers  which  are 
interested  in  using  their  entire  co-op 
budget  to  first  decide  whether  or  not  full 
participation  in  the  co-op  program  is  de¬ 
sired;  to  find  out  why  retailers  aren’t  us¬ 
ing  their  total  allowances;  and  to  open 
their  minds  to  the  possibility  of  doing 
something  “radically  different”  from 
what  they  are  doing  now. 

Scripps-Howard 
acquires  SOW,  Inc. 

Scripps-Howard  last  week  announced 
the  purchase  of  SCW,  Inc.,  the  interna¬ 
tional  newspaper  advertising  service 
based  in  southern  California. 

Known  in  the  print  industry  as  Stamps- 
Conhaim,  SCW  is  a  major  force  in  the 
creative  advertising  industry.  It  supplies 
illustrations,  headlines,  layouts,  copy, 
borders,  ad  tools,  small  space  campaigns 
and  prepared  ads  in  camera-ready  service 
books  to  newspapers. 

In  announcing  the  purchase,  Edward 
W.  Estlow,  Scripps-Howard  president, 
said,  “Demand  for  the  artistic  materials 
produced  by  this  outstanding  36  year-old 
service  company  is  increasing  along  with 
the  expansion  of  new  information  areas. 
We  are  excited  about  this  acquisition.” 

George  A.  Bolas  will  continue  as  presi¬ 
dent  of  SCW.  He  said  the  link  with 
Scripps-Howard  would  greatly  benefit 
SCW  while  adding  a  new  dimension  to 
Scripps-How5-d’s  diversification  in  the 
media  and  ii  mation  areas. 


CWO&O  to  represent 
Allentown  papers 

Cresmer,  Woodward,  O’Mara  & 
Ormsbee,  Inc.  has  been  appointed  adver¬ 
tising  representative  for  the  Allentown 
(Pa.)  Call  and  Call-Chronicle.  The 
appointment  became  effective  on  March 
17. 


AT  THE  ANA  CO-OP  WORKSHOP,  talking  turkey  (or  mutton)  ore  Frank 
Hecht,  cooperative  advertising  manager  for  the  New  York  News;  James 
Penny,  chief  executive  of  the  Regional  Newspaper  Advertising  Bureau,  Ltd. 
(England);  Giles  Cross,  ad  director  for  United  Publications  Ltd.  of  England; 
and  Denis  Anderer,  also  of  the  News. 
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LOS  ANGELES  TIMES  and  Pacific  Outdoor  Advertising  staffers  pose  for  o 
group  shot  in  front  of  one  of  four  new  "super-sized"  billboards  in  the  LA  area. 
The  boards  are  being  rotated  around  the  area  as  part  of  the  Times'  all-media 
promotional  campaign. 

World  hunger  targeted 
by  Ad  Council  appeal 


IV  viewing  up; 
network  shares 
continue  deciine 

Daily  household  television  viewing 
levels  set  records  in  January  and  Febru¬ 
ary,  according  to  the  Television  Bureau 
of  Advertising.  And  according  to  the 
A.C.  Nielsen  company,  a  significant 
amount  of  the  increased  time  viewers  are 
spending  with  their  television  sets  is 
being  spent  with  independent  broadcast 
stations  and  cable  tv. 

The  TvB  reports  that  A.C.  Nielsen  data 
shows  January  television  usage  at  an  un¬ 
precedented  7  hours,  35  minutes  per 
household  per  day,  some  13  minutes 
more  than  the  previous  monthly  record 
set  last  February.  People  continued  to 
use  television  at  record  rates  in  February, 
1981,  when  the  average  time  spent  was  7 
hours,  23  minutes. 

Year-to-date  totals  indicate  that  1981  is 
running  nine  minutes  ahead  of  1980. 

A.C.  Nielsen  also  reports  that  the  three 
network  share  of  audience  has  again  de¬ 
clined,  with  their  combined  share  for 
February,  1981  totaling  87%,  a  drop  from 
91%  in  the  same  month  last  year. 

The  TvB  also  reports  that  network  tele¬ 
vision  gained  54  new  advertisers  last 
year,  including  nine  which  spent  more 
than  $1  million  in  the  medium.  Total  net¬ 
work  expenditures  for  1980  reached  $5.1 
billion,  a  10%  increase  over  1979. 

Among  the  nine  advertisers  who  spent 
more  than  $1  million  were  McDonnell 
Douglas  Corp.  for  general  promotion; 
Denny’s,  Inc.;  Minnetonka,  Inc.;  Realty 
World,  Inc.;  Armor  All  Products;  S.S. 
Pierce  Co.;  Deere  &  Co.  for  lawn  and 
garden  equipment;  Shearson  Loeb 
Rhoades;  and  the  Frederick  Purdue  Co. 

The  top  ten  network  tv  advertisers  in 
1980  were  Proctor  &  Gamble  ($361  mil¬ 
lion,  up  25%  over  1979);  General  Foods 
Corp.  ($201.4  million,  down  1%);  Ford 
Motor  Co.  ($125.7  million,  up  30%); 
American  Home  Products  ($123.9  mil¬ 
lion,  up  1%);  General  Motors  ($123.4  mil¬ 
lion,  up  5%);  Bristol  Myers  ($106  million, 
down  9%);  Philip  Morris  ($97.3  million, 
up  13%);  Johnson  &  Johnson  ($90.4  mil¬ 
lion,  up  8%);  PepsiCo  ($88.8  million,  up 
23%). 

Among  the  558  network  television 
advertisers  were  Dow  Jones  &  Co.  ($1.9 
million);  Hearst  Corp.  ($265,000);  the 
New  York  Times  Co.  ($103,000). 

N.J.  Media  Day 

Rutgers  University  will  hold  a  day-long 
conference  on  the  Garden  State  media  on 
Saturday,  April  4.  The  program,  which 
begins  at  9:30  a.m.,  will  be  held  in  the 
Multi-Purpose  Room  of  the  Paul  Robeson 
Campus  Center,  350  High  St.,  Newark. 
The  $3  admission  price  includes  lunch. 
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A  major  new  public  service  ad  cam¬ 
paign  was  launched  last  week  as  the 
Advertising  Council  joined  the  Interfaith 
Hunger  Appeal  in  an  effort  to  help  the 
estimated  one-quarter  of  the  world’s 
population  which  goes  to  bed  hungry  ev¬ 
ery  night. 

The  campaign,  created  by  Ketchum 
MacLeod  &  Grove  of  Pittsburgh  (the 
volunteer  agency  assigned  by  the  Amer¬ 
ican  Association  of  Advertising  Agen¬ 
cies),  is  slated  to  run  on  television  and 
radio  and  in  newspapers,  consumer 
magazines,  the  business  press  and  com¬ 
pany  publications.  Transit  advertising  is 
also  planned. 

Robert  Keim,  Ad  Council  president, 
said  the  campaign  marks  the  first  time 
that  the  three  major  religious  faiths  have 
joined  together  in  such  an  effort  in  recog¬ 
nition  of  the  world-wide  nature  of  the 
hunger  problem.  He  noted  that  the  effort 
would  proceed  on  two  fronts  —  immedi¬ 
ate  assistance  programs  to  prevent 
starvation  in  many  regions  of  the  world 
and  long  range  programs  aimed  at  in¬ 
creasing  food  production  through  plan¬ 
ning,  education  and  training. 

The  Interfaith  Hunger  Appeal  is  com¬ 
prised  of  the  Catholic  Relief  Services,  the 
Church  World  Service  and  the  American 


Jewish  Joint  Distribution  Committee. 

The  Ad  Council  campaign  aims  to  moti¬ 
vate  the  public  to  contribute  funds  and  to 
take  positive  action  to  alleviate  suffering 
and  mortality  rates  due  to  starvation. 
Approximately  15  million  persons  die 
from  hunger  and  hunger-related  diseases 
every  year.  Another  estimated  half  billion 
people  suffer  lifelong  physical  disabili¬ 
ties,  such  as  brain  damage,  as  a  result  of 
malnutrition. 

The  print  advertising  carries  the  pic¬ 
ture  of  a  “Third  World”  child  with  the 
message,  “It’s  hard  to  live  a  full  life  on  an 
empty  stomach.”  The  overall  campaign 
theme  is  “You  are  the  Hope  of  the  Hun¬ 
gry,”  and  it’s  designed  to  suggest  that 
solutions  to  world  hunger  are  possible. 

The  young  Indian  boy  pictured  in  the 
campaign  projects  what  the  Ad  Council 
terms  an  “image  of  hopefulness.”  A 
close-up  of  the  child  is  used  to  “evoke 
sympathy,  concern,  and  ultimately,  con¬ 
tributions.” 

The  INAME  specified  newspaper 
advertising  materials  are  slated  for  March 
distribution  for  April  insertion.  The  mate¬ 
rials  consist  of  four  250-line  ads  which  are 
adaptable  to  most  formats  and  Standard 
Advertising  Unit  specifications. 
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Canadian  publishers  rap 
sales  tax  on  advertising 


A  representative  of  the  82-tnember 
Canadian  Daily  Newspaper  Publishers 
Association  has  warned  that  a  federal 
sales  tax  on  advertising  in  some  newspap¬ 
ers  “is  only  one  short  step  away  from 
control  of  editorial  content.” 

Appearing  before  a  special  government 
commission  looking  into  the  growth  of 
newspaper  groups  in  Canada,  Paul  Wil¬ 
son  said,  “direct  taxation  of  newspapers 
or  advertising  is  contrary  to  the  public 
interest”  because  it  leads  to  “the  power 
to  control.” 

Wilson,  who  is  publisher  of  the  Owen 
Sound  Sun  Times  and  chairman  of  the 
CDNPA’s  governmental  affairs  commit¬ 
tee,  said  while  newspapers  should  be  sub¬ 
ject  to  the  same  taxes  other  industries 
are,  publishers  cannot  accept  the  govern¬ 
ment’s  use  of  the  quantity  of  editorial 
content  as  the  yardstick  in  calculating  the 
tax. 

The  tax,  imposed  last  fall  in  the  federal 
budget,  is  aimed  primarily  at  advertising 
in  shoppers — publications  that  are  distri¬ 
buted  free  and  have  little  editorial  con¬ 
tent.  It  is  also  aimed  at  advertising  circu¬ 
lars  and  catalogues  inserted  in  news¬ 
papers. 

Both  inserts  and  the  newspaper  adver¬ 
tising  are  taxed  at  9%  of  their  production 
cost,  which  is  calculated  under  a  formula 
established  by  the  government. 

The  government  has  said  that  most 

Quaker  stale  launches 
national  ad  campaign 

Quaker  State  Oil  Refining  Corp.,  Oil 
City,  Pa.,  has  begun  a  $10  million  national 
broadcast  and  print  advertising  campaign 
to  introduce  its  free  Lifetime  Engine  Lub¬ 
rication  Protection  program  for  new  vehi¬ 
cle  owners. 

Unique  in  the  oil  industry,  the  Quaker 
State  warranty  program  guarantees  new 
car,  van  and  light-duty  truck  engines  us¬ 
ing  Quaker  State  oil  against  lubrication 
failure  for  as  long  as  the  original  owners 
keep  their  vehicle. 

“We’re  not  only  guaranteeing  the  qual¬ 
ity  of  our  motor  oil,  but  we’re  guaran¬ 
teeing  that  Quaker  State  will  protect  so 
well,  if  your  engine  is  ever  damaged  be¬ 
cause  our  oil  fails  to  protect  it,  we’ll  pay 
for  repairs  or  replacement  of  all  these 
parts,”  the  company  promises  in  an  ad 
that  will  run  in  April  in  newspapers 
throughout  the  country  and  in  magazines. 
The  ad  goes  on  to  identify  the  specific 
engine  arts  covered  and  to  answer  addi¬ 
tional  questions  about  the  program. 
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advertising  in  newspapers  will  continue 
to  be  exempt  from  the  tax.  The  tax  applies 
only  if  more  than  75%  of  the  space  per 
issue  in  more  than  50%  of  the  issues  in  a 
three-month  period  is  taken  up  by  adver¬ 
tising.  In  order  to  be  exempt  from  the  tax, 
editorial  content  in  newspapers,  on  the 
average,  must  be  more  than  25%. 

Wilson  said  drawing  a  line  on  editorial 
content  is  unacceptable  because  it  always 
could  be  changed  in  the  future.  He  said 
the  75%  rule  is  also  unacceptable  because 
some  newspapers,  especially  the  smaller 
ones,  have  to  exceed  that  level  of  adver¬ 
tising  at  peak  period  to  make  up  for  weeks 
when  only  30%  to  40%  of  the  newspaper 
is  advertising. 

Wilson  said  the  rule  can  place  a  limit  on 
editors  as  to  how  they  present  the  news. 
He  said  they  can  no  longer  print  “all¬ 
advertising  sections,”  that  free  other  sec¬ 
tions  of  the  newspaper  for  better  display 
of  news  and  photos. 

Thomas  Kent,  who  heads  the  govern¬ 
ment  commission,  said  he  agreed  “most 
strongly”  that  how  the  tax  is  calculated 
should  be  clearly  defined  and  subject  to 
change  only  by  Parliament  and  not  by 
bureaucrats. 

Kent  rejected  Wilson’s  argument, 
however,  that  calculating  the  tax  based 
on  the  quantity  of  content  endangers  free¬ 
dom  of  the  press.  He  said  that  would  only 
be  the  case  if  the  tax  was  assessed  based 
on  the  quality  of  content. 

Created  by  Kenyon  &  Eckhardt 
Advertising,  Quaker  State’s  ad  agency, 
the  introductory  campaign  for  the  engine 
warranty  plan  includes  network  televi¬ 
sion  and  radio  commercials,  as  well  as 
spot  tv,  radio  and  newspaper  ads  in  more 
than  75  markets. 

Ampersand  adds 
college  newspapers 

Ampersand,  the  college  newspaper 
arts  and  entertainment  supplement,  has 
added  17  campus  newspapers  to  its  dis¬ 
tribution  list  and  is  now  inserted  into  70 
college  newspapers  monthly  during  the 
school  year. 

New  school  papers  include  such  news¬ 
papers  as  the  Daily  Northwestern,  Stan¬ 
ford  Daily,  the  Daily  Orange  (Syracuse) 
and  the  Observer  (Notre  Dame). 

Ampersand  says  it  has  reached  an  all- 
time  high  in  circulation  and  now  distri¬ 
butes  851,500  copies  every  month  to  col¬ 
leges  with  a  total  enrollment  of  1 ,620,000. 


Idaho  Statesman 
names  co-op  manager 

Mary  Olavarria,  26,  has  been  named 
cooperative  advertising  manager,  a  new 
position,  at  the  Idaho  Statesman,  Boise. 
She  joined  the  newspaper  in  August, 
1979,  as  national  sales  service  representa¬ 
tive. 

The  new  co-op  program  will  aid  coor¬ 
dination  of  manufacturer  sales  efforts  in 
conjunction  with  local  retailers  in  the 
Statesman’s  retail  trade  area,  a  large  13- 
county  territory  in  southwestern  Idaho 
and  eastern  Oregon,  according  to  adver¬ 
tising  director  Gary  F.  Sherlock. 

Sherlock  said  the  department  and  prog¬ 
ram  for  the  57,000  7-day  newspaper  is  the 
first  in  the  state  of  Idaho,  and  reflects  the 
newspapers  commitment  to  helping  re¬ 
tailers  and  manufacturers.  The  States¬ 
man  is  a  member  of  the  Gannett  group. 

Co-op  coordinator 
namod  In  Norfolk 

Richard  G.  Walsh  has  been  prom¬ 
oted  to  co-op  advertising  sales  coordina¬ 
tor  for  the  Virginian-Pilot  and  the  Led¬ 
ger-Star  of  Norfolk,  Virginia.  He  will 
direct  the  sale  of  co-operative  advertising 
and  supervise  all  co-op  services  for  both 
newspapers. 

Walsh  began  his  newspaper  career  as  a 
District  Manager  in  the  Circulation  De¬ 
partment  of  the  Virginian-Pilot  in  1975.  In 
1976  he  joined  the  advertising  staff  of  the 
Virginia  Beach  Beacon,  a  regional  tabloid 
published  as  a  part  of  the  Virginian-Pilot 
and  the  Ledger-Star.  One  year  later  he 
was  promoted  to  the  key  accounts  sales 
staff  for  both  newspapers. 

Bullonl  Foods  namos 
now  advortlslng  agoncy 

Buitoni  Foods  Corporation  has  named 
Compton  advertising,  Inc.  as  its  new 
advertising  agency  for  all  of  its  food  pro¬ 
ducts  marketed  in  the  United  States. 

Over  the  past  months,  Buitoni  manage¬ 
ment  interviewed  several  agencies  and 
ultimately  narrowed  the  field  to  five,  be¬ 
fore  selecting  Compton. 


Gannett  ads  lauded 

Gannett  Company  has  received  a  cita¬ 
tion  from  the  Freedoms  Foundation  at 
Valley  Forge  for  its  series  of  “freedom” 
ads  which  were  prepared  by  Young  & 
Rubicam.  A  George  Washington  Honor 
Medal  for  promotion  of  the  fundamentals 
of  a  free  society  was  conferred  by  the 
patriotic  organization  at  Washington 
Birthday  exercises. 

EDITOR  &  PUBLISHER  for  March  28,  1981 


F.  D.  RCKJSEVELT,  LETTER  TO  W.  N.  HARDY,  CHAIRMAN  OF 
NATIONAL  NEWSPAPER  WEEK  COMMITTEE, 

NEWSPAPER  MANAGERS  ASSOCIAHON, 

HARRISBURG,  PA.,  SEPT.  4, 1940. 


Contrast  Franklin  Roosevelt’s  comment  about 
a  free  press  with  Nikolai  Lenin’s,  expressed  in 
a  1920  speech  in  Moscow:  “Why  should  any 
man  be  allowed  to  buy  a  printing 
press,  and  disseminate  pernicious 
opinions  calculated  to  embarrass 
the  government?” 

The  answer,  of  course,  has  re¬ 
curred  throughout  history,  in  many 
countries,  including  our  own.  It’s 
because  wrongdoing  can  occur  in 
any  form  of  government  —  and  in 
any  public  or  private  organization 
—  that  people  throughout  the  world 


and  on  you  in  the  newspaper  publishing  indus¬ 
try  who  exercise  its  guarantee. 

As  a  major  supplier  of  newspaper 

production  systems  for  nearly  a 
century,  we’ve  seen  many 
examples  of  the  dedication  with 
which  you  guard  that  trust.  That’s 
why  we  feel  a  special  obligation 
to  free  you  from  as  many 
production  problems  as  possible, 
and  to  help  you  concentrate  on 
your  demanding  and  irreplace¬ 
able  role  as  guardian  of  our 
free  press. 
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are  concerned  with  free  speech  and  freedom  of 
the  press.  Here  in  the  United  States,  these 
freedoms  depend  on  our  First  Amendment  — 


Graphic  Systems  Division, 

Rockwell  International,  3100  South  Central 
Avenue,  Chicago  IL  60650. 


We’re  concerned.  We’re  Hockwell-Boss. 


Rockwell 

International 


...where  science  gets  down  to  business 


An  illumination  by  Sol  Nodel.  commissioned  by  Pettrs,  Griffin.  Woodward.  Inc.,  and  reprinted  with  their  permission. 


AT&T  ads  to  ran 
in  80  newspapers 

AT&T  Long  Lines  International  has 
launched  a  print  advertising  campaign  to 
introduce  new  low  rates  now  in  effect  for 
international  calls  that  can  be  dialed  to  82 
countries. 

The  business  and  consumer  campaign 
from  N  W  Ayer  is  composed  of  a  series  of 
newspaper  ads,  plus  black  and  white 
magazine  spreads  and  pages,  which  carry 
headlines  saying,  “We  just  cut  the  cost  of 
doing  business  all  over  the  world,"  and 
“Now  the  world  costs  less  than  you 
think.” 

The  newspaper  ads  are  running  in  some 
80  publications  in  21  markets  including 
New  York,  Los  Angeles,  Chicago,  Hart¬ 
ford,  Houston,  Dallas/Ft.  Worth,  Cleve¬ 
land,  Seattle/Tacoma,  San  Francisco, 
Philadelphia,  Detroit,  Washington,  D.C., 
Minneapolis,  Pittsburgh,  Denver,  Miami 
and  New  Orleans.  Among  the  newspap¬ 
ers  being  used  for  the  campaign  are  the 
New  York  Times,  Wall  Street  Journal, 
New  York  Post,  Christian  Science  Moni¬ 
tor,  Newsday,  Bergen  Record,  Chicago 
Sun-Times,  Washington  Post,  Boston 
Globe,  Philadelphia  Bulletin,  Detroit 
News,  Pittsburgh  Press,  Cleveland  Plain 
Dealer,  Hartford  Courant,  Denver  Post, 
Dallas  Morning  News,  Miami  Herald! 
News,  Seattle  Post-Intelligencer,  Los 
Angeles  Times  and  Los  Angeles  Herald 
Examiner. 

Branham  to  rep 
college  papers 

Branham  Newspaper  Sales  is  eyeing 
the  $20  million  college  newspaper  adver¬ 
tising  sales  market  as  a  source  for  new 
business.  The  rep  firm  plans  to  establish  a 
subsidiary  which  will  represent  the  top  25 
college  newspapers,  and,  it  hopes,  trans¬ 
form  the  college  market  into  a  major 
attraction  for  national  advertisers. 

Most  college  newspapers  which  have 
national  representation  now  use  an  orga¬ 
nization  called  Communications  & 
Advertising  Services  to  Students 
(CASS).  During  a  meeting  of  college 
newspaper  staffers  and  faculty  advisors 
last  year,  numerous  complaints  concern¬ 
ing  CASS  were  aired.  Several  college 
newspaper  faculty  advisors  told  E&P  that 
they  were  actively  seeking  to  draw  a  daily 
newspaper  representative  firm  into  the 
college  market. 

The  planned  Branham  subsidiary.  Ma¬ 
jor  College  Newspapers,  Inc.,  appears  to 
answer  the  college  newspapers’  invita¬ 
tion. 

The  rep  firm  asserts  that  readership  of 
college  newspapers  is  extraordinarily 
high.  According  to  research  cited  by 
Branham,  90%  of  college  students  read 
their  newspaper  regularly  and  some  70% 
report  having  read  the  last  issue. 
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Ad-ventures 


Prestel  taps  ad  agency  for  market  study 

Prestel  International  plans  to  launch  a  “full-scale”  business  videotex 
service  in  the  U.S.  this  fall.  In  an  effort  to  ensure  a  measure  of  success, 
the  firm  has  hired  a  major  ad  agency,  Benton  &  Bowles,  Inc.,  to  test  the 
water  before  it  takes  the  plunge. 

Benton  &  Bowles  will  survey  both  the  potential  users  of  the  service 
and  its  information  suppliers.  The  agency  won  the  assignment  after  an 
eight-month  long  competition  with  ten  other  ad  agencies.  Don  Weir,  a 
Benton  &  Bowles  management  supervisor,  will  head  the  account  team  re¬ 
sponsible  for  the  study. 

Prestel’s  videotex  service  links  modified  television  receivers  with  a 
computerized  data  base  via  telephone  lines.  The  service  was  developed 
by  British  Telecom,  the  telecommunications  arm  of  the  British  Post 
Office.  Prestel  International  is  managed  in  the  U.S.  by  Logica,  Inc.,  Eng¬ 
land’s  largest  computer  consulting  company. 

Cutty  Sark  drops  newspapers 

Buckingham  Corporation,  importers  of  Cutty  Sark  Scotch,  has  de¬ 
veloped  a  new  long-copy  advertising  campaign  which  drops  newspapers 
in  favor  of  magazines,  outdoor  advertising  and  Sunday  supplements. 

The  brand  had  been  using  newspapers  in  about  a  dozen  markets  in  its 
previous  campaign.  The  sole  newspaper  scheduled  to  run  Cutty  Sark’s 
new  campaign  is  the  Wall  Street  Journal.  The  four-color  campaign  is 
slated  to  run  in  more  than  50  national  magazines,  many  having  a  decided¬ 
ly  youthful  appeal.  Faced  with  declining  sales  and  share  of  market,  the 
brand  is  seeking  new,  younger  consumers. 

Couponing  up,  ROP  solo  down 

Manufacturers  cents-off  coupons  set  a  new  record  last  year  with  over 
90  billion  coupons  distributed,  a  rise  of  11.6%  over  1979,  according  to  the 
Nielsen  Clearing  house. 

Newspapers  carried  the  lion’s  share  of  the  volume,  but  ROP  solo 
couponing  declined  from  1979’s  36%  level  to  31%  in  1980.  It  was  the 
second  year  in  a  row  that  the  category  declined.  Cooperative  coupon  ads 
increased  one  percentage  point  to  17.1%  in  1980. 

Free-standing  couponing  increased  nearly  four  percentage  points  to 
18.4%;  direct  mail  increased  from  3.2%  to  3.4%;  and  magazines  jumped  a 
little  over  one  percentage  point  to  13.3%. 

Grandparents’  Day  draws  sponsorship 

Teleflora,  a  leading  floral  wire  service,  has  added  its  name  to  a  list  of 
1 1  national  associations  which  are  this  year  sponsoring  America’s  newest 
holiday  —  National  Grandparents’  Day. 

The  service,  which  has  17,000  subscribers,  plans  an  ad  campaign  which 
will  use  full-color,  full-page  ads  in  national  consumer  magazines  and  ads 
in  some  70  major  metropolitan  newspapers  to  promote  the  holiday,  which 
is  observed  on  the  first  Sunday  after  Labor  Day.  This  year,  the  holiday 
will  be  celebrated  September  13. 

Among  other  organizations  which  are  promoting  the  holiday  are  he 
National  Retail  Merchants  Association;  the  National  Home  Furnishings 
Association;  the  American  Florists  Marketing  Council  and  the  National 
Association  of  Greeting  Card  Publishers. 

Ad  growth  slows  in  Japan 

Dentsu  Inc.  estimates  that  total  advertising  investments  in  Japan  in 
1980  approximated  2.2  trillion  Yen  (roughly  $10.9  billion),  an  increase  of 
8%  over  1979.  The  1980  performance  halted  four  straight  years  of  double 
digit  growth. 

Newspaper  advertising  in  Japan  in  1980  amounted  to  709  billion  yen 
(roughly  $3.3  billion),  a  rise  of  8.3%  over  1979.  1980  was  the  first  year 
the  growth  rate  fell  into  single  digits  since  1975,  when  the  growth  rate 
was  3.7%. 

Japanese  newspaper  publishers  identified  a  growth  trend  in  big  space 
buys  and  multiple-page  insertions.  The  group  also  reports  an  in¬ 
crease  in  the  use  of  color  in  advertising.  — Gloede 
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‘'Our  Sunday  Magazine  has  a  re¬ 
gional  focus  and  flavor  We  feel 
this  is  an  essential  part  of  the 
Sunday  newspaper  which  we 
deliver  to  readers  in  seven 
Midlands  states*  harold  w.  andersen 

President,  Omaha  World-Herald 


KAv  iob  is  to  know  what  is  happen- 
inq  in  the  Midlands.  1  can’t  imasine 
trying  to  do  this  from  anyplace 
other  than  Omaha.” 

/s 


HOLLIS  LIMPRECHT 
Sunday  Magazine  Editor 


Page  for  page  our  magaane  g^ 
more  reading  time.  So  ads  get 
more  selling  time' 

ROBERT  B.  McNUn 
Advertising  Director/VP 


AKRON  Beacon  Journal,  ATLANTA  Journal  &  Constitution,  BALTIMORE  Sun,  BOSTON  Globe,  BOSTON  Herald- American,  BUFFALO  Courier-Express, 
BUFFALO  News,  CHICAGO  Tnbune,  CINCINNATI  Enquirer,  CLEVELAND  Plain  Dealer,  COLUMBUS  Dispatch,  DALLAS  Mornins  News, 

DALLAS  Times-Herald,  DENVER  Post,  DES  MOINES  Resister,  DETROIT  Free  Press,  DETROIT  News,  HARTFORD  Courant,  HOUSTON  Chronicle, 
INDIANAPOLIS  Star,  KANSAS  CITV  Star,  LOUISVILLE  Courier- Journal  &  Times,  LOS  ANGELES  Herald  Examiner,  LOS  ANGELES  Valley  News, 
AitEMPHIS  Commercial  Appeal,  MIAMI  Herald,  MILWAUKEE  Journal,  MINNEAPOLIS  Tribune,  NEW  ORLEANS  Times- Picayune,  NEW  YORK  News, 
OMAHA  Warld-Herald,  ORLANDO  Sentinel  Star,  PHILADELPHIA  Inquirer,  PHOENIX  Arizona  Republic,  PITTSBURGH  Press,  PROVIDENCE  Journal, 
ROCHESTER  Democrat  &  Chronicle,  ST.  LOUIS  Globe- Democrat,  ST.  LOUIS  Post-Dispatch,  ST.  PETERSBURG  Times,  SALT  LAKE  OTY  Tribune, 

SAN  JOSE  Ato^cury-News,  SEATTLE  Times,  SEATTLE  Post- Intelligencer,  SPOKANE  Spokesman-Review,  SYRACUSE  Herald- American/Post-Standard, 
TACOMA  News  Tribune,  TOLEDO  Blade,  WASHINGTON  Post,  WASHINGTON  Star. 


Note:  8  of  the  50  covers  are  shown  above. 


NO  NATIONALLY  S/NDICATED  MAGAZINE 
GIVES  YOU  THE  READERSHIP, 

THE  BELIEVABILiry  OR  THE  ADVERTISING  RESPONSE 
OF  YOUR  OWN  LOCALLY  EDITED  MAGAZINE 

50  of  the  country's  leading  newspapers  carry  locally  edited  SUND/^ 
magazines.  And  they  could  probably  give  you  50  good  reasons  why. 

Here  are  three: 

•  They  are  powerful  because  they  can  concentrate  on  local  events,  local 
people,  local  happenings.  They  can't  help  having  more  appeal  to  your 
readers. 


•  A  locally  edited  magazine  provides  a  superb  color  extension  to  your 
paper. 


•  They're  of  vital  importance  to  local  retailers.  And  that  means  rrrctre 
advertising  dollars  for  you. 

MDur  paper  ought  to  be  positioned 'with  the  country's  top  newspapers.  If 
your  circulation  is  over  150,000,  it's  entirely  feasible . . .  and  we’ll  show  you 
how. 

Call  Jim  Davy,  President,  (212)  689-8200. 


Mags  to  drag  PO  to  court  on  costing  concept 


Board  of  directors  of  the  Magazine 
Publishers  Association  voted,  at  their 
March  meeting,  to  oppose  most  vigorous¬ 
ly  the  use  of  the  concept  of  “service- 
related  costs”  as  a  factor  in  postal  rate¬ 
making,  according  to  Kent  Rhodes,  MPA 
president. 

Representing  the  entire  membership — 
small  and  large  magazines — weeklies  and 
monthlies — the  30  directors  unanimously 
voted  to  challenge  service-related  costs 
in  the  courts  and  legislatively. 

“The  Postal  Rate  Commission  used 
this  costing  concept  to  assign  postal  costs 
to  certain  categories  of  mail  despite  the 
fact  that  the  U.S.  Postal  Service  rejected 
the  entire  concept  a  year  ago,”  stated 
Rhodes. 

Since  the  U.S.  Post  Office  was  reorga¬ 
nized  in  1970,  MPA  has  opposed  the  use 
of  arbitrary  and  unrealistic  assumptions 
in  distributing  the  overhead  costs  of  the 
Postal  Service.  It  has  opposed  the  ser¬ 
vice-related  cost  concept  since  it  was  first 
introduced  in  1977.  The  Governors  of  the 
U.S.  Postal  Service  in  their  March  10, 
1981  decision  had  these  caustic  com¬ 
ments  on  service-related  costs: 

“The  Postal  Rate  Commission’s  recent 
recommendation  assigns  over  $1 .8  billion 
of  unattributable  postal  costs  to  certain 
preferred  categories  of  mail  on  the  ground 
that  these  costs  are  ‘service-related.’  The 


assignment  depends  on  the  assumption 
that  these  costs  would  not  have  been  in¬ 
curred  at  all  if  the  Postal  Service  deli¬ 
vered  mail  only  three  days  a  week  instead 
of  six.  It  further  assumes  that  the  only 
reason  the  Postal  Service  delivers  six 
days  a  week  is  to  benefit  the  senders  of 
preferential  mail.  The  Commission 
asserts  that  but  for  the  priority  treatment 
to  be  accorded  First-Class  mail,  red-tag 
mail,  etc.,  the  Postal  Service  would  adopt 
a  three-day-a-week  delivery  schedule. 
The  assumption  is  patently  unrealistic. 
No  one  who  is  informed  on  postal  matters 
can  seriously  suppose  that  the  Postal  Ser¬ 
vice  would  make  regular  deliveries  only 
three  days  a  week  if  a  few  paragraphs 
concerning  priorities  were  cut  out  of 
some  internal  operating  instructions. 
Yet,  without  precisely  this  supposition, 
the  whole  ‘service-related  cost’  metho¬ 
dology  is  meaningless.  Reasoned  deci¬ 
sion-making  cannot  tolerate  the  assign¬ 
ment  of  over  $1.8  billion  on  the  basis  of 
such  a  transparent  fiction.” 

In  its  recommended  decision,  the  Post¬ 
al  Rate  Commision  had  assigned  $85  mil¬ 
lion  of  service-related  costs  to  second 
class  preferential  mail  (i.e..  Red  Tag).  To 
recover  that  $85  million  the  Postal  Rate 
Commission  proposed  a  3.40  per  piece 
Red  Tag  surcharge. 

Rhodes  summarized  MPA’s  position 


on  proper  pricing  of  postal  services  as 
follows: 

“MPA  believes  that  the  rate-making 
methodology  represented  by  assignable 
costs  seriously  restricts  the  Postal  Ser¬ 
vice  from  setting  market-oriented  rates 
and  thus,  is  contrary  to  the  best  interests 
of  the  U.S.P.S.  and  all  its  customers.  It 
inhibits  the  Postal  Service  from  maximiz¬ 
ing  volume  over  which  fixed  postal  costs 
can  be  spread.  It  weakens  the  U.S.P.S.’s 
ability  to  compete,  jeopardizes  its  future 
growth  and,  ultimately,  weakens  the  en¬ 
tire  postal  system  on  which  the  nation 
depends. 

“MPA  believes  that  careful  study  of 
the  history  of  the  Postal  Reorganization 
Act  demonstrates  that  it  was  the  clear 
intention  of  the  Congress  that  about  half 
of  all  the  costs  of  maintaining  the  postal 
system  were  institutional  and  thus  should 
be  allocated  judgmentally  just  as  was  the 
case  when  the  Congress  set  rates  directly. 

“MPA  believes  that  the  social  utility  of 
magazines  is  such  that,  so  long  as  postal 
rates  are  required  to  be  importantly  influ¬ 
enced  by  judgmental  values,  magazines’ 
share  of  total  postal  costs  will  be  smaller 
than  they  would  be  under  a  nearly  mecha¬ 
nical  rate-setting  formula,  and  each  MPA 
member  (and  the  citizenry)  will  benefit 
accordingly.” 
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Home/Decorating 
Ideas  goes  LOCAL 


NATIONAL  HOME  MAGAZINE 
WITH  1.2  MILLION  CIRCULATION 
OFFERS  OPPORTUNITY  TO  JOIN 
FRANCHISE  PROGRAM 


•  60  Major  Markets  Available 

•  Established  ABC  Circulation 

•  National  Regional  Advertising  Network 

•  Publisher  -  Editor  -  Owner 

•  Complete  Production 

•  Already  approved  by  over  300  Major 
Manufacturers  for  COOP  Advertising 

•  Local  Editorial 

•  Local  Advertising 

Many  experts  feel  that  this  unique  concept 
will  revolutionize  the  magazine  industry!! 

For  Information  Call  or  Write:  ED  POST 
1 001  Home/ Decorating  Ideas 
225  Main  Street 
Farmingdale,  N.Y.  11735 
516-293-3130 
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Newspeople  in  the  news 


Patrick  Boyle,  Los  Angeles  Times 
auto  writer,  was  named  chief  of  the 
Times’  new  Detroit  financial  bureau 
which  opened  this  month.  Detroit  is  the 
newspaper’s  first  separate  financial 
bureau,  although  two  financial  writers 
have  worked  out  of  the  New  York  bureau 
for  several  years.  Before  joining  the  Los 
Angeles  Times  in  1976,  Boyle  was  with 
the  Rochester  (N.Y.)  Times  Union  and 
the  Orange  Coast  Daily  Pilot,  Costa 
Mesa,  California. 

*  ♦  ♦ 

Peter  J.  Hann  has  been  appointed 
McGraw  Hill  World  News  bureau  chief  in 
Singapore  and  will  cover  Singapore, 
Malaysia  and  Indonesia.  Hann  joined 
McGraw-Hill  in  1%9  as  an  editor  with 


Francis  G.  Kramnic,  executive  news 
editor  of  the  Sacramento  Bee,  has  been 
appointed  assistant  managing  editor/ 
administration. 

Also  in  new  appointments,  Michael  J. 
Parman,  weekend  editor,  was  appointed 
assistant  managing  editor/news,  and 
Robert  T.  Forsyth,  metropolitan  edi¬ 
tor  from  assistant  metropolitan  editor. 

James  Dawson  is  the  newly  named 
sports  editor.  He  was  executive  sports 
editor  of  the  St.  Paul  Pioneer  Press  and 
Dispatch. 

Edward  Canale  was  named  special 
projects  editor.  He  was  with  the  Sac¬ 
ramento  Union  as  associate  editor  for 
features/entertainment. 

*  *  ii< 


Lee  M.  Mitchell,  a  partner  in  the  law 
firm  of  Sidley  &  Austin,  Chicago,  has 
been  named  executive  vicepresident  and 
general  counsel  of  Field  Enterprises  Inc. 
*  *  * 

David  Ward,  a  retail  account  execu¬ 
tive  with  the  Indianapolis  Star  and  News, 
has  been  named  cooperative  advertising 
coordinator. 

*  *  * 

Editorial  department  changes  at  Capit¬ 
al  Newspapers,  Albany,  New  York,  in¬ 
clude: 

Russ  White,  sportswriter  and  col¬ 
umnist  for  the  Washington  Star,  takes 
over  the  daily  Knickerbocker  News 
sports  column  and  will  contribute  a  col¬ 
umn  to  the  Sunday  Times  Union. 

Ralph  Martin,  who  had  handled 
those  columns,  becomes  local  columnist 
for  the  Knickerbocker  News. 


Business  Week  and  was  named  World 
News  Moscow  bureau  chief  in  1977.  Ear¬ 
lier,  he  was  a  New  York  Post  reporter. 

*  *  * 

Walter  Stewart  was  appointed  edi¬ 
tor  of  Today  Magazine,  Toronto,  effec¬ 
tive  April  1.  Stewart  succeeds  Ann 
Rose,  who  resigned  in  December  for 
health  reasons.  The  magazine  is  distri¬ 
buted  on  weekends  in  major  newspapers 
across  Canada.  During  his  career  in 
Canadian  journalism,  Stewart  has  held 
positions  with  several  newspapers,  and 
was  also  associate  editor  of  Maclean’s 
Magazine. 


WE  DESIGN 
BUSINESS 
INTERIORS 
THE  SAME  WAY 
YOU  WOULD, 

We  know  that 
function,  efficiency 
and  comfort  are 
critical  to 

productivity.  That’s 
why  we  work  with 
you  individually  to 
determine  your  needs 
and  develop  solutions 
that  are  careful, 
simple  and 

economical.  It’s  pretty 
much  the  way  you’d 
like  to  do  it  yourself. 

That’s  why  it  works. 

Find  out  how.  Write 


Mannschreck 

Business  Interiors 

512  Felix  Street 
St.  Joseph.  MO  64501 
(816)  279-8567 


Management  changes  announced  by 
the  Sacramento  Bee  include:  JOHN 
Raytis,  distribution  manager,  appointed 
administrative  director.  Prior  to  joining 
The  Bee  in  1977  he  was  circulation  direc¬ 
tor  of  the  Boston  Herald  American. 

Jim  Taylor,  formerly  advertising 
manager,  is  newly  named  advertising 
director.  Gary  Murray  was  appointed 
business  system  director  and  Fuller 
Cowell  was  named  plant  and  production 
director. 

*  *  * 

Lawrence  E.  Sawyer,  whose  news¬ 
paper  career  spans  more  than  a  half  cen¬ 
tury,  retired  February  28  after  20  years  as 
editor  of  the  Terre  Haute  (Ind.)  Star.  He 
covered  various  beats  for  the  Star  and 
held  the  posts  of  city,  telegraph  and  news 
editor  before  being  named  editor  in  1961 . 
*  *  * 

Rhea  T.  Eskew,  publisher  of  the 
Greenville  (S.C.)  News  and  Greenville 
Piedmont,  was  elected  president  of  the 
South  Carolina  Press  Association  at  the 
annual  winter  meeting.  Polly  Lowman, 
publisher  of  the  North  Myrtle  Beach 
Times,  and  Richard  G.  Moisio,  pub¬ 
lisher  of  the  Florence  Morning  News, 
were  elected  vicepresidents,  and  Lawr¬ 
ence  L.  McConnell,  publisher  of  the 
Georgetown  Times,  was  elected 
treasurer. 


Matt  Graves,  sports  editor  of  the 
Troy  (N.Y.)  Times  Record,  joins  the  com¬ 
bined  sports  staff  as  an  editor/writer. 

Eileen  Shepard,  executive  living  de¬ 
partment  editor  of  both  newspapers, 
moves  to  executive  Sunday  editor  of  the 
Times-Union. 

Reginald  Gale  moves  from  execu¬ 
tive  Sunday  editor  to  the  new  position  of 
design  editor  of  the  Times-Union. 

i/i  iti  ifi 

Managing  editor  duties  of  the  Seattle 
Post-Intelligencer  are  being  divided  be¬ 
tween  James  S.  Rennie  and  John  Reis- 
TRUP.  Rennie,  formerly  with  Canadian 
newspapers,  was  named  managing  edi¬ 
tor-daily,  and  Reistrup,  who  joined  the 
newspaper  recently,  was  named  manag¬ 
ing  editor-features  and  Sunday. 

3te  9|e  Jtc 

Norwin  S.  Yoffie,  general  manager 
of  the  San  Rafael  (Calif.)  Independent 
Journal  since  1968,  was  named  president 
and  publisher,  succeeding  Wishard 
Brown,  who  retired  after  43  years  at  the 
newspaper.  Brown  is  a  former  presi¬ 
dent  of  the  International  Newspaper 
Promotion  Association  and  the  Western 
Newspapers  Industrial  Relations  Bureau. 
Yoffie  served  in  management  post  for 
several  western  newspapiers  before  join¬ 
ing  the  Independent  Journal  in  1966. 


IF  YOU  ARE  IN 
PURCHASING, 
YOU  SHOULD 
TAKE  STOCK  IN 


The  Newspaper  Pur¬ 
chasing  Management 
Association  can  help  you 
save  your  company  money. 

Come  see.  24th annual 
conference,  April  26- 
29,  Memphis,  Hyatt  Re¬ 
gency  Hotel.  If  your  newspaper  is  a  member,  make 
sure  your  representative  attends.  To  join,  write  for 
application:  Ramsey  Altman,  2nd  VP/N.P.M.A., 
c/o  Atlanta  Newspapers,  Box  4689,  Atlanta, 
GA  30302  or  phone  (404)  526-5085. 


INC. 
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Wright 


Prisament  Landau  Dorsey 

Joel  Landau  is  the  newly  appointed 
chief  photographer  of  UPI  Ne  wspictures , 


Yamold 


Rosalie  Muller  Wright  was 
appointed  feature/Sunday  editor  for  the 
San  Francisco  Chronicle.  Wright  joined 
the  Chronicle  from  New  West  Magazine, 
where  she  was  executive  editor.  Earlier 
she  was  an  editor  for  the  San  Francisco 
Examiner.  Wright  replaces  Stanleigh 
Arnold,  who  retired  March  1. 

4c  * 

Stephen  Prisament,  who  has  been 
news  editor  of  the  Atlantic  City  Press, 
was  promoted  to  director  of  editorial  op¬ 
erations,  succeeding  the  late  Charles 
McGee.  Prisament  will  supervise  the 
computer  operations  and  electronic  edit¬ 
ing  system. 

William  B.  Long,  formerly  state 
news  editor,  succeeds  Prisament  as  news 
editor  and  will  direct  editing  and  lay  out  of 
the  daily  editions  and,  in  cooperation 
with  city  editor  Bernard  Izes,  supervise 
coverage  of  special  projects. 

Prisament  has  also  written  a  general 
interest  column  and  now  contributes  a 
weekly  column  on  gambling  to  the  Ven¬ 
ture  section. 


succeeding  the  late  Harry  Leder. 
Landau  was  a  combat  photographer  with 
the  Navy  in  Korea  from  1950-52,  and  then 
freelanced  and  was  Brooklyn  correspon¬ 
dent  for  the  New  York  Mirror.  He  joined 
UPI  in  1957  and  has  served  as  senior 
photo  correspondent  covering  the  United 
Nations. 

♦  4e  ♦ 

John  Dorsey,  a  staff  writer  for  the 
Baltimore  Sunday  Sun  since  1%2,  was 
named  editor  of  the  Sunday  Sun  rotogra¬ 
vure  magazine,  succeeding  Malcolm 
Allen,  who  will  fill  a  new  position  in  the 
Sun’s  feature  department. 

Kathleen  J.  Lally,  weekend  metro¬ 
politan  editor  of  the  Sun,  was  appointed 
Sunday  feature  editor,  succeeding 
Arnold  R.  Isaacs,  who  resigned  to 
write  a  book  on  Indochina. 

James  Bock,  editor  of  the  Arundel 
Sun,  which  is  published  twice  a  week  as 
part  of  the  Sunpapers,  succeeds  Lally  as 
weekend  editor. 

♦  *  ♦ 

D.  Jordan  Whichard  III  was 


David  M.  Yarnold  has  returned  to 
the  San  Jose  Mercury  News  as  assistant 
director  of  photography  and  art  senior 
picture  editor.  He  was  picture  editor  of 
the  Mercury  two  years,  and  picture  editor 
for  the  Courier- Journal,  Louisville,  since 
September,  1980.  Yamold  also  has  work¬ 
ed  as  a  staff  photographer  for  the  Associ¬ 
ated  Press  and  as  chief  photographer  for 
the  Longview  (Wash.)  Daily  News.  He 
has  served  also  as  an  outside  consultant 
to  several  California  newspapers  and 
teaches  a  photojournalism  class  at  a  local 
community  college. 

«  *  * 

Jimmie  Fleming,  who  has  been  with 
the  New  Brunswick  (N .  J. )  Home  News  54 
years,  and  Margaret  Teringer,  a 
Home  News  reporter  for  43  years,  have 
retired.  Fleming,  a  one-time  sports  editor 
and  popular  Sunday  columnist,  was  the 
paper’s  Mr.  GAP  for  more  than  a  dozen 
years.  Mrs.  Teringer  covered  Bound 
Brook,  South  Bound  Brook  and  Mid¬ 
dlesex  for  34  years  before  moving  to  the 
Lifestyle  department  as  a  reporter  in 


*  it  * 

Joseph  J.  Kovach,  news  editor  of  the 
New  York  Daily  News,  was  named  an 
assistant  managing  editor.  Kovach,  with 
the  News  since  1%5  and  news  editor 
since  1968,  worked  on  several  major 
newspapers  previously. 

«  * 

Thomas  J.  Merkle  was  appointed 
New  York  chief  telephoto  engineer  for 


appointed  business  manager  of  the 
Greenville  (S.C.)  News-Piedmont  Com¬ 
pany,  succeeding  Steven  R.  Brandt, 
who  was  named  general  manager  of  The 
Leader  Publishing  Company,  Staunton, 
Va.  Both  properties  are  owned  by  Mul¬ 
timedia,  Inc.  Whichard  has  been  assistant 
business  manager  of  the  News-Piedmont 
since  last  October. 


1973. 

*  *  * 

Nigel  L.  Judah  was  elected  to  the 
board  of  Reuters  as  finance  director. 
Judah  joined  Reuters  as  a  chartered 
accountant  in  1955  and  has  been  company 
secretary  and  assistant  general  manager 
since  1967,  responsible  for  finance  and 
administration. 


UPI  Newspictures.  He  succeeds  Wilfred 
Brazeau,  who  retired.  Merkle  joined  the 
telephoto  engineering  staff  in  1977  work¬ 
ing  out  of  the  New  York  bureau. 


A  unique  opportunity  to  cover  israei  and  the  Middle  East! 


expertise  for  Owners 

In  Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEiGH,  N.C.  27619 
Nalionwld*  Personal  Sorvico 


June  23- July  29, 1981 

Students  w<ll  be  offered  the  use  of  the  city  room  and  ar¬ 
chives  of  the  Jerusalem  Post.  They  will  be  required  to 
submit  stories  for  the  media  abroad. 

•  Professional  training  •  Field  Trips  •  Supervised  writ¬ 
ing.  •  Academic  courses:  The  Middle  East,  the  Arab- 
Israel  dispute,  the  peace  process,  oil  politics,  Palestinian 
nationalism,  Israeli  history,  politics  and  society. 

Write  or  call:  Office  of  Academic  Affairs 
AMERICAN  FRIENDS  OF  THE  HEBREW  UNIVERSITY 

1140  Avenue  of  the  Americas  New  York,  N.  Y.  10036 
Tel:  (212)  840-5820  /  840-5824 
_ Registration  deadline:  May  1, 1981  _ 
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numerous  articles  on  chemistry  and  other 
scientific  topics,  including  medicine  and 
the  environment.  Displaying  excellent 
background  knowledge,  he  provides 
readers  with  an  accurate  account  of  re¬ 
cent  scientific  developments,  points  out 
their  usefuleness  to  society,  and  tells  the 
story  simply  and  entertainingly,  the  soci¬ 
ety  said. 


About  awards 


STOKES  AWARD — A  team  of  six  re- ; 
porters  from  the  Chicago  Sun  Times  won 
the  1980  Thomas  L.  Stokes  Award,  Julius 
Duscha,  director  of  the  Washington  Jour¬ 
nalism  Center,  announced.  The  team  of 
reporters  was  cited  for  a  10-part  series  that 
revealed  the  dangers  of  hazardous  wastes 
that  had  been  disposed  of  improperly. 
They  will  share  the  $1,000  Stokes  Award. 
The  Chicago  Sun-Times  reporters  are: 
Harlan  Draeger,  Paul  B.  Galloway,  Bruce 
Ingersoll,  Claudia  Ricci,  Terry  Shaffer 
and  Pam  Zekman. 


FUNDS  AWARD — The  Gannett 
Foundation  has  awarded  Investigative 
Reporters  and  Editors  a  $5,000  grant  to 
help  underwrite  the  cost  of  IRE’ s  national 
awards  program.  It  is  the  second  year  the 
foundation  has  helped  fund  the  two-year- 
old  awards  program. 

The  first  round  of  winners — up  to  three 
journalists  in  each  of  seven  categories — 
are  selected  by  School  of  Journalism 
faculty  at  the  University  of  Missouri 
where  IRE  is  headquartered.  The  cate¬ 
gories  are  newspapers  with  circulations 
less  than  75,000,  newspapers  with  75,000 
(Continued  on  page  29) 


Robert  W.  Cooke 


Loretta  McLaughlin 

NEW  AWARD — Las  Vegas  News  Director  of  the  Massachusetts  Eye  and  Ear 
Bureau  has  inaugurated  an  award  and  Infirmary,  and  as  a  science  writer  for  Har- 
honorarium  to  be  presented  annually  to  vard  University’s  Faculty  of  Arts  and  Sci- 
the  travel  writer  who,  in  the  judgement  of  ences. 
the  bureau,  writes  the  best  destination 
story  on  this  entertainment  and  gambling 
capital.  The  competition  is  open  to  all 
writers,  whether  staffers  or  freelance, 
who  are  published  by  an  English  language 
newspaper  or  magazine.  To  be  known 
officially  as  the  “Las  Vegas  Travel  Writ¬ 
ing  Award,”  the  recognition  was  created 
to  honor  the  late  Frank  Johnson,  past 
president  of  the  Greater  Las  Vegas 
Chamber  of  Commerce,  who  was  assis¬ 
tant  managing  editor  of  the  Reno  Evening 
Gazette  during  the  1950s.  To  qualify  for 
this  year’s  award,  destination  stories 
must  be  published  within  this  calendar 
year  and  tear  sheets  sent  to  the  news 
Bureau.  While  the  design  of  the  award 
has  not  been  finalized,  Don  Payne,  mana¬ 
ger  of  the  bureau,  said  the  honorarium 
has  been  set  at  $500.  The  travel  writer 
selected  as  the  1981  winner  will  be  flown 
to  Las  Vegas  to  receive  his  award  at  a 
regular  meeting  of  the  Greater  Las  Vegas 
Chamber  of  Commerce. 


Robert  W'.  Cooke,  science  editor  of  the 
Boston  Globe,  is  1981  winner  of  the 
American  Chemical  Society’s  James  T. 
Grady  Award  for  Interpreting  Chemistry 
for  the  public.  Cooke  received  the  $2,000 
award  at  the  society’s  181st  national 
meeting,  held  in  Atlanta  from  March  29  to 
April  3.  Cooke  is  being  recognized  for 


SERVICE  AWARD— Boston  Globe  re-  '  h 

porter  Loretta  McLaughlin  was  named  a  \  V\ 

recipient  of  the  New  England  Council  of 
Optometrists’s  Distinguished  Service 

Award  for  journalists.  Ms.  McLaughlin  \ 

was  chosen  to  receive  the  award  on  the  vill\  vt 

basis  of  her  outstanding  contribution  as  a  ^ 

journalist  to  the  public  understanding  of 
care  and  optometry.  A  medical  wri- 

ter  with  the  Boston  Globe  for  the  past  five  ••• 

years,  Ms.  McLaughlin  earlier  worked  for  BEST  AAANAGED — Gannett  Co.,  Inc.,  was  honored  as  one  of  "the 

the  Boston  Herald  American  in  a  similar  five  best-managed  U.S.  companies  of  1980"  at  a  lunchean  here  today 
capacity.  She  has  written  extensively  about  sponsored  by  Dun's  Review,  the  business  magazine.  Allen  H.  Neuharth, 
many  different  aspects  of  vision — notably  chairman  and  president  of  Gannett,  accepted  the  award  from  Clem 
the  diagnosis  and  treatment  of  the  glauco-  Morgello,  the  editor  of  Dun's  Review.  The  other  four  companies  which 
mas — care  during  the  course  of  her  career,  received  awards  were:  American  Standard  Inc.,  Intel  Corp.,  the  Perkin- 
She  has  also  served  as  Public  Relations  Elmer  Corp.,  and  Standard  Oil  Co.  of  Indiana. 
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(Continued  from  page  28} 
or  more,  radio,  books,  magazines,  televi¬ 
sion  stations  in  the  top  75  markets  (and 
networks),  stations  below  the  top  75  mar¬ 
kets.  The  first  round  of  winners,  to  be 
announced  April  16,  will  be  guests  and 
speakers  at  IRE's  June  26-28  national 
conference  in  San  Diego. 

♦  *  * 

JOSS  PRIZE — Los  Angeles  Times’ 
Home  Magazine  will  be  honored  on  June  7, 
1981,  with  the  Joss  Prize  for  distinguished 
work  in  portraying  the  reality  of  Israel. 
The  prize  is  sponsored  by  the  American 
Friends  of  the  Hebrew  University  of  Jeru¬ 
salem.  Carolyn  Murray,  Home  Magazine 
editor,  will  accept  the  award  in  behalf  of 
the  Times.  Jerome  L.  Joss  of  Sherman 
Oaks,  Ca.,  established  the  endowment  for 
the  annual  pri=e,  which  consists  of  a  three- 
dimensional  silver  star  mounted  on  a 
basalt  base  and  a  cash  award  of  $1,500. 

*  *  * 

MADISON  AWARD— The  Board  of 
Directors  of  the  National  Broadcast 
Editorial  Association  has  voted  NBEA’s 
1981  James  Madison  Award  to  Jean  Otto, 
the  founder  and  first  chairman  of  the  First 
Amendment  Congress.  The  award  for 
service  to  First  Amendment  principles 
will  be  presented  at  the  NBEA  conven¬ 
tion  in  Chicago  in  late  June.  Otto  is  Op-Ed 
Editor  of  the  Milwaukee  Journal  and  im¬ 
mediate  past  national  president  of  the 
Society  of  Professional  Journalists,  Sig¬ 
ma  Delta  Chi. 


7  to  receive  Missouri  Medais 

University  of  Missouri  School  of  Jour-  columnist  from  the  Chicago  Sun-Times 
nalism  at  Columbia  has  selected  seven  and  radio-television  commentator; 
individualsandanewspaperfor  1981  Mis-  Donald  W.  Reynolds,  president  of  the 
souri  Medals  for  Distinguished  Service  in  Donrey  Media  Group,  a  multi-media 
Journalism,  Dean  Roy  M.  Fisher  has  company;  and  Martin  Umansky,  presi- 
announced.  dent  and  general  manager  of  KAKE  tele- 

C/i/cago  Tr/hime  will  be  honored  in  the  vision  in  Wichita,  Kan.  Roueche, 

institutional  category.  Reynolds  and  Umansky  are  graduates  of 

Individual  medallists  include  Richard  the  University  of  Missouri  School  of 
Dudman,  chief  of  the  St.  Louis  Post-  Journalism. 

DwparcA  Washington  bureau  who  will  re-  The  Missouri  Medals  are  awarded  in 
tire  April  1  after  31  years  with  the  news-  recognition  of  continuing  service  to  jour- 
paper;  Julius  Hunter,  television  journalist  nalism  and  will  be  presented  April  10  by 
at  St.  Louis’  KMOS;  Gerard  Piel,  presi-  University  of  Missouri  President  James 
dent  and  publisher  of  Scienny/cAmer/fa/i  Alson  and  UMC  Chancellor  Barbara 
magazine;  Berton  Roueche,  medical  jour-  Uehlig  during  the  Seventy-second 
nalists  and  staff  writer  for  the  New  ForA:er  Annual  Journalism  Week  Banquet  and 
magazine;  Carl  T.  Rowan,  syndicated  Journalism  Student  Association  Ball. 

Hypertension  writing  prize  winners  named 

Winners  of  the  first  William  Harvey  Squibb  with  the  American  Medical  Wri- 
Award  for  writing  on  hypertension  will  ters  Association, 
receive  prizes  from  E.  R.  Squibb  &  Sons 

in  May.  The  $1,000  award  goes  to  Gene  FrGGClOITl  ITIGdalS  fOF  2 
yfhite,  Amarillo  (Tex.)  Globe-News,  for  iwi  c. 

a  six-part  series,  “The  Silent  Execution¬ 
er.”  Second  prize  of  $500  is  shared  by  The  highest  awards  of  the  Freedoms 
Tom  Barton,  Savannah  (Ga.)  News-  Foundation  at  Valley  Forge — encased 
Press,  and  Ena  Nanton  and  Geoffrey  George  Washington  Honor  Medals — 
Tomb,  Miami  (Fla.)  Herald.  Honorable  were  bestowed  on  Robert  Reid,  editor  of 
mention  was  given  to  Sue  Miller,  Balti-  the  Bowie  (Md.)  Blade  News,  and  SamC. 
more  Sun,  and  Michael  Wood,  Toledo  Rawls,  Atlanta,  NEA  cartoonist,  at 
Blade.  The  contest  is  sponsored  by  Washington  Birthday  ceremonies. 


MONEY  MARKET 
MUTUAL  FUNDS 
ARE  UNDER  ATTACK 

THE  BANKS  WANT  TO  MAKE  THEM  UNCOMPETITIVE 

For  information  on  these  funds  —  statistics,  quotes,  spokesmen,  state  and 
Federal  legislation  affecting  your  readers  —  please  contact  Reg  Green  at 

THE  INVESTMENT  COMPANY  INSTITUTE 

(the  national  association  of  mutual  funds) 

1775  K  Street  NW 
WASHINGTON,  D.C.  20006 
202-293-7700 
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EQUIPMENT  NEWS  SECTION 

Edited  by  EARL  WILKEN 

Full-page  pagination  system  onstream  at  WRN 


A  sophisticated  interactive  full-page 
pagination  system  (without  graphics)  for 
the  newspaper  industry  went  onstream 
January  6th  at  Gannett’s  Westchester 
Rockland  Newspapers. 

The  first  live  page  composed  with  the 
Hastech  PagePro  pagination  system  on 
that  historic  date,  marked  the  beginning 
of  an  era  in  the  newspaper  industry  that 
portends  economic  savings  in  page 
makeup  and  greater  flexibility  in  meeting 
the  informational  demands  now  and  in  the 
future  of  newspaper  readers. 

The  team  of  “Pioneering  Giants”  who 
have  held  steady  since  1976  to  their  philo¬ 
sophical  approach  of  designing  a  full-page 
pagination  system  for  the  newspaper  in¬ 
dustry  (without  graphics  now  but  later 
with  graphics)  rather  than  just  for  the 
WRN  newspapers  include  the  vicepresi¬ 
dent/executive  editor,  Joseph  M.  Un¬ 
garo;  the  former  vicepresident/produc¬ 
tion  director,  Richard  A.  Ahlstrom;  data 
processing  director,  Gerald  Rooney;  the 
assistant  to  the  executive  editor  for  de¬ 
sign  and  technology,  Tom  Bartley,  and 
Pat  Rossitto,  applications  manager  with 
technical  services  at  WRN. 

The  installation  and  implementation  of 
PagePro  terminals  is  ahead  of  the  pagina¬ 
tion  phase-in  schedule  with  150  to  175 
pages  per  week  now  composed  live  out  of 
a  total  of  2500  weekly  pages.  The  first 
front  page  of  Today,  the  regional  morning 
newspaper,  was  produced  live  with  the 
PagePro  system  on  Wednesday,  March  4, 
1981. 

Emphasizing  the  importance  of  WRN’ s 
full-page  pagination  concept  in  the  pre¬ 
sent  newspaper  environment,  Ungaro 
said  the  system  was  not  a  “theory”  nor 
was  it  a  “toy.”  The  “system  works”  and 
it  is  a  practical  newsroom  tool,  he  said. 
Also,  the  system  has  few  negatives,  Un¬ 
garo  stated,  and  can  solve  any  layout 
problem  for  all  size  newspapers. 

On  the  critical  point  of  the  economics 
of  using  an  electronic  full-page  pagination 
system,  the  executive  editor  said  pub¬ 
lishers  can  get  a  payback  faster  than  was 
the  case  in  the  installation  of  front-end 
systems.  The  onset  of  electronic  pagina¬ 
tion  systems  are  forcing  newspaper  ex¬ 
ecutives,  Ungaro  commented,  to  evalu¬ 
ate  total  annual  layout  costs  that  in  many 
cases  are  not  readily  known  by  most  ex¬ 
ecutives  today.  A  lesson  to  be  learned 
from  the  past,  Ungaro  said,  is  that  the 
industry  cannot  afford  different  systems 
for  every  newspaper.  This  pagination 
system  is  truly  a  “universal  system”,  he 
declared. 

Ungaro  said  three  other  lessons 
learned  during  the  installation  period  of 
30 


front-end  systems  included:  backup 
needs;  value  of  decentralization;  and  the 
installation  at  a  regulated  pace  of  hard¬ 
ware  and  software. 

Goals  for  the  orderly  phase-in  of  live 
pagination  of  the  morning  and  evening 
newspapers  stress:  sufficient  pagination 
terminals  for  each  editorial  sub-unit  of 
WRN  as  it  comes  online;  a  sequence  of 
training  and  terminal  allocation  that 
brings  editorial  departments  and  news¬ 
papers  online  efficiently;  and  safeguards 
for  major  editorial  sub-units  against  sys¬ 
tem  failures. 

The  implementation  of  total  pagination 
at  WRN  has  four  phases.  These  phases 
are  roughly  divided  as  follows:  the  com¬ 
plete  Today  newspaper;  the  daily  county¬ 
wide  pages  for  afternoon  newspapers;  the 
local  afternoon  and  weekend  news¬ 
papers;  and  the  once-a-week  sections 
such  as  food,  Fairpress,  and  the  maga¬ 
zines. 

Executives  at  WRN  acknowledge  they 
are  sailing  in  relatively  uncharted  waters 
with  the  pagination  system  and  are  not 
setting  strict  target  dates  for  implementa¬ 
tion.  In  their  view,  some  steps  will  be 
accomplished  easily  in  a  week  to  10  days 
while  other  advancements  may  take  sig¬ 
nificantly  greater  time.  Also,  some  steps 
may  be  taken  out  of  sequence  if  their 
subsequent  experience  shows  that  to  be 
the  more  efficient  procedure. 

One  project  performed  out  of  sequence 
was  the  live  pagination  of  all  editorial 
pages  of  the  weekly  Tv  magazine.  Three 
other  factors,  a  switch  to  a  55  inch  cutoff, 
construction  of  a  new  production  plant 
for  the  Nyack  paper  and  the  possible  pro¬ 
duction  of  the  classified  section  using  the 
PagePro  system,  will  impact  the  phase-in 
program. 

As  of  March  17,  two  clusters  (four  ter¬ 
minals  each  or  work  stations)  are  online 
with  the  third  cluster  scheduled  to  be 
operational  by  April  15.  The  final  system 
configuration  will  have  a  total  of  eight 
clusters  (four  terminals  each)  with  six 
clusters  located  at  the  Harrison  facility 
and  two  at  the  new  Rockland  County 
(Nyack  newspaper)  plant. 

Live  pagination  started  with  the  Life 
Style  section  for  both  the  a.m.  and  p.m. 
papers.  The  next  pages  on  the  schedule 
were  the  A  section  of  Today.  Parts  of  the 
Business  and  Sports  sections  are  now 
done  by  the  system  with  all  of  the  a.m. 
(Today)  paper  to  be  paginated  live  by  the 
end  of  March.  Pages  for  the  p.m.  paper 
will  be  processed  with  PagePro  next 
week.  Both  Ungaro  and  Bartley  point  out 
that  the  easy  pages  were  processed  first. 
Both  feel  they  are  now  headed  upstream 


at  a  faster  pace  with  the  system. 

Bartley  has  been  the  focal  point  for 
system  implementation  and  has  not  only 
written  the  manual  for  the  training  prog¬ 
ram  but  also  been  the  instructor  for  the 
layout  staff. 

Regular  layout  personnel  (editorial 
staff)  are  working  the  system  after  a  first 
phase  basic  training  program  of  eight 
hours  (2  hour  sections  for  4  days).  Second 
phase  of  the  program  will  cover  advanced 
techniques  for  system  usage.  Thirty  staff 
members  out  of  70  have  been  trained  to 
date. 

All  of  the  layout  personnel  (editorial 
staff)  are  experienced  with  the  Hendrix 
6500  text  editing  system  online  at  WRN. 
The  6500  also  acts  as  a  backup  system  to 
the  PagePro  system  which  is  online  to 
APS  5  (100  pica)  typesetters.  Based  on 
three  months  experience,  layout  staffers 
are  taking  10  to  15  minutes  per  page  using 
live  pagination.  These  are  the  easy  pages 
where  copy  has  been  edited  on  the  6500 
system.  Live  pagination  procedures  in¬ 
volve  writing  headlines  on  the  system  and 
flowing  copy  on  the  page. 

There  is  a  learning  curve  factor  at  work 
and  it  is  believed  by  Ungaro  and  Bartley 
that  more  time  will  be  saved  using  the 
computerized  layout  system  when  work¬ 
ing  on  complex  pages.  Present  data  indi¬ 
cate  those  experienced  6500  staffers  will 
probably  take  less  than  nine  months  to 
become  top  PagePro  layout  operators. 
The  current  style  book  is  being  used  but 
will  probably  be  revised  at  a  later  date. 

Rossitto  who  has  been  in  composing 
for  24  years  and  was  the  assistant  super¬ 
visor  in  the  composing  room  at  WRN  is 
now  working  with  Hastech  software  peo¬ 
ple  on  formats.  Commenting  on  the  sys¬ 
tem's  strengths,  Rossitto  said  the  ability 
to  see  the  page  as  a  complete  unit  is  the 
objective  in  composition.  Live  pagination 
of  inside  pages  with  a  50%  news  hole 
should  take  the  present  average  of  10  to 
15  minutes  and  with  a  75%  news  hole 
should  take  just  a  few  minutes  more,  he 
stated.  Rossitto  also  feels  that  outside 
breaking  news  pages  will  be  the  only 
pages  that  will  take  more  than  10  to  15 
minutes  to  produce  via  live  pagination. 

The  hardware  configuration  for  the 
PagePro  system  incorporates  the  concept 
of  decentralization  with  each  cluster  hav¬ 
ing  a  20  megabyte  storage  unit  rather  than 
a  larger  disc  to  service  several  clusters. 
Ungaro  said  the  20MB  storage  unit  per 
cluster  was  adequate  and  backup  is 
achieved  using  the  system  design  to 
cutover  to  another  cluster  should  there  be 
problems  with  a  cluster  (4  work  stations 
each). 
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Media  General  buys 
front-end  systems 

Media  General,  Inc.,  has  completed 
arrangements  for  Atex  systems  primarily 
for  the  company’s  news  and  editorial  op¬ 
erations  in  its  newspapers  in  Richmond 
and  Winston-Salem,  N.C. 

Equipment  will  be  installed  this  sum¬ 
mer  under  a  $2.9  million  contract  signed 
March  4. 

In  Richmond  the  system  will  utilize 
eight  PDP-11  /  34s,  each  with  an  80-MB 
disk.  It  will  include  160  reporter  and  edi¬ 
tor  terminals,  five  of  which  will  be  for 
keying  in  advertising  copy,  one  for  prom¬ 
otion  and  two  for  Media  General  Finan¬ 
cial  Services.  The  order  also  includes 
wire  service  interfaces,  magnetic  tape 
drive  and  controller,  seven  A-1000 
bureau  terminals  for  Times-Dispatch 
state  bureaus,  four  for  News  Leader 
downtown  locations  and  three  input  ports 
for  portable  terminals. 

In  addition,  an  eight  terminal  Harris 
2200  system  for  display  advertising  is 
being  upgraded  to  eight  Harris  2250  com¬ 
position  and  makeup  terminals. 

Output  for  both  editorial  and  advertis¬ 
ing  will  be  to  three  APS  /  5  typesetters. 

The  Winston-Salem  system,  for  the 
Journal  and  Sentinel,  will  utilize  six  PDP- 
1 1  /  34s,  each  with  an  80-MB  disk  and  will 
also  have  a  spare  80-MB  disk.  The  system 
includes  111  terminals. 

Output  will  be  to  three  APS  Micro-5 
typesetters. 

The  Richmond  and  Winston-Salem 
newspapers,  as  well  as  the  Tribune  and 
Times  in  Tampa,  also  Media  General, 
already  have  computerized  classified  and 
circulation  systems  developed  by  the 
data  processing  department  of  Media 
General.  These  are  based  on  Hewlett 
Packard  computers  and  use  about  150 
Hewlett  Packard  terminals. 

For  news  and  editorial  departments  the 
Tampa  newspapers  have  been  operating 
with  a  Harris  2500  system  for  more  than 
four  years. 

Pagefax  system  set 
for  satellite  plant 

Asbury  Park  (N.J.)  Press  has  purch¬ 
ased  two  Muirhead  4060  Laser  “Read 
and  Write”  Pagefax  units  from  Muirhead, 
Inc.,  of  Mountainside,  N.J.  The  units  are 
to  be  installed  in  the  second  quarter  of 
1981  and  will  be  used  to  make  film  nega¬ 
tives. 

The  read  unit  will  be  located  at  the 
newspaper’s  headquarters  in  downtown 
Asbury  Park  and  will  transmit  the  paste¬ 
up  copy  to  the  company’s  newly  built 
71,000  square  foot  satellite  printing  plant 
five  miles  away  in  Neptune,  N.J.,  via  a 
microwave  communications  link. 

The  newspaper  marked  its  lOOth 
anniversary  in  1979  by  converting  to 
offset  printing. 
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AT&T  files  for  first  commercial 
high-speed  satellite  service 

American  Telephone  &  Telegraph  filed  and  advertising)  could  be  transmitted  in 
March  17  in  Washington,  D.C.,  with  the  10  seconds  at  that  speed. 

Federal  Communications  Commission  a  The  all  digital  transmission  system  will 
proposal  to  provide  a  high-speed  data  bounce  signals  off  Comstar  III  which  has 
transmission  service  using  its  domestic  24  transponders  and  is  leased  by  AT&T  in 
communications  satellites.  The  first  com-  a  joint  program  with  General  Telephone 
mercial  service  would  be  for  the  Chicago  &  Electronics  from  the  bird’s  owner, 
headquartered  printing  firm  of  R.R.  Don-  Comsat  General, 
nelley  and  Sons  Company.  AT&T  launched  the  first  of  four  Com- 

Donnelley  plans  to  use  the  service  to  star  satellites  (leased  from  Comsat 
provide  higher-speed  distribution  of  copy  General)  in  1976,  but  was  prohibited  from 
and  data.  A  Donnelley  company  spokes-  using  them  to  provide  commercial  data 
man  declined  to  comment  on  the  specific  services — such  as  the  Donnelley  propos- 
use  and  configuration  of  thesystem  that  is  al  envisions — for  three  years.  High-speed 
being  leased  from  AT&T.  Under  the  data  transmission  service,  however,  has 
proposal  AT&T  will  manage  and  main-  been  provided  to  the  Federal  Govem- 
tain  the  satellite  system.  ment  for  some  years. 

The  FCC  filing  indicates  there  will  be  AT&T  plans  to  launch  the  first  of  a  new 

two  lO-meter  earth  stations  (send  and  re-  series  of  satellites  (24  transponders  each) 
ceive)  located  on  customer  property  at  which  they  will  own  and  to  be  called  Tel- 
Lancaster,  Pa.,  and  Warsaw,  Ind.,  where  star  3,  in  1983.  The  new  birds  (satellites) 
Donnelley  has  printing  installations.  A  will  not  employ  the  scanning  spot  beam 
third  earth  station  (12-meter  send  and  re-  technique  advanced  by  AT&T  several 
ceive)  will  be  located  on  AT&T  property  years  ago. 

at  Coram,  (Long  Island)  N.Y.  The  inde-  The  AT&T  proposal  for  high-speed 
pendent  phone  company.  United  Tele-  commercial  data  transmission  service 
phone  Company  of  Indiana,  will  file  for  was  filed  with  the  FCC  under  a  214  Ap- 
the  Warsaw  installation.  plications.  AT&T  is  revising  an  existing 

The  system  will  transmit  at  1 .5  million  tariff  under  258  (Private  Line  Tariff)  that 
bits  (actual  service  speed  of  1.344  mega-  comes  within  the  Miscellaneous  &  Ex¬ 
bits)  of  information  per  second.  Theoreti-  perimental  Services  guidelines  for  writing 
cally  a  typical  76-page  newspaper  (text  tariffs  of  the  FCC. 

GA  sells  Computek 
to  four  investors 

Substantially  all  of  the  assets  of  Com¬ 
putek,  Inc.,  have  been  acquired  from 
General  Automation  (GA).  The  newly  fi¬ 
nanced  company  will  operate  under  the 
name  of  Computek,  Inc. 

The  new  Computek,  Inc.,  will  provide 
a  turn-key  system  for  use  in  the  daily  and 
weekly  newspaper  markets,  in  the  in- 
plant,  small  printing  markets  and  in  ap¬ 
plications  requiring  remote  bureau  ter¬ 
minals  or  small  clusters  of  text¬ 
processing  terminals. 

The  new  management  team  consists  of 
Ward  Dill,  president;  Mike  Gold,  execu¬ 
tive  vicepresident — marketing;  Phil 
Orso,  executive  vicepresident — strategic 
planning;  and  Jim  Black,  executive 
vicepresident — manufacturing.  They 
supplement  the  exisiting  in-place,  high 
technology,  engineering  and  software 
organizations. 

The  new  Computek’s  first  major  pro¬ 
duct  introduction  to  the  Publisher-4  sys¬ 
tem  is  a  new  microprocessor  based  multi¬ 
terminal  storage  system  which  enlarges 
the  Publisher-4  system  storage  to  up  to  10 
million  bytes.  It  also  allows  clustering  of 
the  Publisher-4  system  in  configurations 
of  up  to  8  terminals. 


The  8  terminal  sub-systems  may  be  in¬ 
terconnected  creating  larger  systems. 
Applications  programs  include  composi¬ 
tion,  editing,  file  management,  advertis¬ 
ing,  and  job  billing.  Communications 
software  allows  this  system  to  function  in 
whole  or  in  part  at  multiple  locations. 

Computek  has  been  one  of  the  leading 
suppliers  of  small  publishing  systems 
over  the  past  six  years.  It  recently  cele¬ 
brated  its  tenth  anniversary  as  a  small 
computer  system  supplier.  It  is  a  supplier 
of  terminals  which  are  sold  to  the  OEM 
and  end-user  markets. 
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BEHIND  the  North  Platte  (Neb.)  Telegraph's  new  plant  lies  the  Union 
Pacific  Railroad's  main  east-west  line,  with  a  spur  leading  to  the  back  of  the 
building.  Office  space  is  located  in  the  lower,  left-hand  wing  of  the  building 
while  production  is  in  the  wing  to  the  east. 

$1.5  million  facility  includes  new 
press  configuration  and  units 


After  more  than  three  decades  in  quar¬ 
ters  that  had  grown  increasingly 
cramped,  the  six-day  North  Platte  (Neb.) 
Telegraph  moved  to  a  new  $1.5  million 
building  in  late  February — less  than  two 
months  before  the  paper’s  100th 
anniversary  in  April. 

Although  less  than  two  blocks  sepa¬ 
rated  the  old  and  the  new  buildings,  the 
paper  was  faced  with  the  task  of  moving 
about  50  tons  of  equipment  without  miss¬ 
ing  a  publication. 

Movers  began  hauling  office  equip¬ 
ment  on  a  Friday  afternoon,  and  by  Satur¬ 
day  had  left  behind  only  enough  compu¬ 
ter  equipment  and  furniture  to  allow  the 
night  news  staff  to  finish  Sunday’s  paper. 

By  6:00  a.m.  Sunday,  computers  had 
been  coaxed  back  to  life,  and  technicians 
had  terminals  connected  in  time  for  the 
staff  to  begin  work  again  Monday. 

The  new  plant  includes  more  than 
26,000  square  feet  and  two  more  offset 
press  units,  bringing  the  Telegraph’s  total 
to  nine  Harris  Model  V-22s. 

The  units,  which  had  to  be  moved  a  few 
at  a  time  to  keep  the  paper  printing,  now 
are  split  into  groups  of  five  and  four,  and 
can  feed  into  a  folder  between  the  groups 
or  feed  into  separate  folders  and  con¬ 
veyor  systems — an  arrangement  that 
allows  pressmen  to  plate  one  group  of 
presses  while  the  other  is  making  a  run,  or 
run  two  separate  sections  simul¬ 
taneously. 

A  new  George  Hall  Company  conveyor 
carries  papers  from  the  center  folder  to  a 
Hall  Monitor  counter-stacker. 

Other  features  of  the  new  brown  and 
beige  plant  are  designed  for  energy  con¬ 
servation  programs,  according  to  Eric 
Seacrest,  executive  vicepresident  of  the 
Telegraph’s  parent  company.  Western 
Publishing  Company. 
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The  building  has  no  windows  on  the 
north  and  west  sides,  and  sloping  panels 
on  the  south  side  are  expected  to  house 
solar  heating  equipment  sometime  in  the 
future,  Seacrest  said. 

Designed  by  Gardner- Young 
Architects  of  North  Platte,  the  plant  was 
constructed  on  “railroad-dock  level,”  so 
that  newsprint  and  large  equipment  can 
be  shipped  in  on  Union  Pacific  tracks 
leading  to  the  building’s  north  side. 

Inside  there  is  enough  space  to  store 
more  than  1,400  rolls  of  newsprint — 
enough  to  keep  the  Telegraph  and  a  num¬ 
ber  of  neighboring  weeklies  that  print  in 
North  Platte — supplied  for  about  11 
months. 

Planned  for  the  future,  Seacrest  said,  is 
a  satellite  dish  to  receive  wire  service 
copy  and  an  emergency  generating  unit  to 
keep  the  paper  running  in  the  event  of  a 
blackout. 

9-unit  offset  press 
will  have  2  folders 

Seattle  (Wash.)  Times  has  ordered  a 
Goss  Metroliner  press  system  from 
Graphic  Systems  Division,  Rockwell  In¬ 
ternational  Corporation.  The  75,(X)0  pap¬ 
er  per  hour  Metroliner  press  will  be  used 
for  production  of  color  supplements  and 
preprinted  inserts  as  well  as  the  printing 
of  254,000  editions  daily. 

The  order  includes  a  nine-unit  Goss 
Metroliner  press,  five  half-decks,  a  dou¬ 
ble  3:2  folder  and  the  Press  Control  Sys¬ 
tem/Page  Area  Reader.  The  Goss  Press 
Control  System  and  Page  Area  Reader 
(PCS/PAR)  provide  presetting  of  inking, 
dampening  and  compensators  to  speed 
makeready  and  reduce  paper  waste. 


Laser  units  slated 
for  satellite  plant 

EOCOM  announced  the  sale  of  a  four 
unit  facsimile  platemaking  system  to 
Phoenix  Newspapers,  Inc.  The  LASER- 
ITE  platemaking  system  will  be  an  integ¬ 
ral  part  of  a  $16.5  million  expansion  prog¬ 
ram  now  underway  to  expand  press 
capacity. 

The  Arizona  Republic  and  Phoenix 
Gazette  with  morning  circulation  of 
270,(X)0,  evening  117,()(X)  and  412,0(X)  on 
Sunday  ranks  third  nationally  for  total 
retail  advertising  linage,  and  has  been 
number  two  in  local  retail  linage  for  all 
evening  newspapers  in  recent  years.  In 
order  to  keep  pace  with  the  growth  of  the 
Phoenix  area,  Phoenix  Newspapers  will 
construct  a  satellite  production  facility  in 
Mesa,  Arizona. 

The  63,5(X)  foot  building  will  house  a 
ten-unit  Metroliner  Goss  offset  press  and 
a  platemaking  area  connected  to  the  main 
plant  with  a  microwave  communications 
link. 

The  Laserite  facsimile  plate  exposure 
units  will  be  located  at  the  satellite  plant 
and  two  Laserite  facsimile  film  exposure 
units  will  be  located  at  the  main  plant  in 
downtown  Phoenix. 

All  page  composition  will  continue  to 
be  handled  in  the  composing  room  of  the 
downtown  plant.  As  pages  are  completed 
and  released  to  platemaking,  they  will  be 
placed  in  the  Laserites  at  the  downtown 
plant  where  they  will  be  scanned  and  a 
negative  will  be  exposed  for  NAPP  plate 
production  at  the  main  plant  and  informa¬ 
tion  will  be  transmitted  simultaneously  to 
the  satellite  plant,  via  microwave,  where 
offset  plates  will  be  exposed  directly  in 
the  Laserites  located  in  the  Mesa  Plant. 
Special  applications  for  the  transmission 
of  process  color  and  double  truck  pages 
are  being  developed  jointly  by  Phoenix 
and  EOCOM. 

All  four  systems  are  fully  automatic. 
The  film  exposure  units  at  the  main  plant 
are  equipped  with  automatic  film  cas¬ 
settes  which  hold  up  to  400  feet  of  roll  film 
and  dispense,  punch,  expose  and  auto¬ 
matically  transport  the  exposed  page 
negative  to  a  film  processor.  The  plate 
exposure  systems  at  the  satellite  plant  are 
equipped  with  plate  loaders,  each  holding 
150  offset  plates  which  are  transported  to 
exposure  position,  pin  registration  and, 
after  exposure,  automatically  trans¬ 
ported  to  a  plate  processor. 

The  time  required  to  transmit  each 
page  is  approximately  one  minute.  Trans¬ 
mitting  the  page  information  the  12  miles 
from  the  main  plant  to  the  satellite  plant 
will  allow  for  later  deadlines  and  more 
timely  reporting,  particularly  for  sports. 
Time  and  fuel  will  also  be  saved  by  the 
elimination  of  trucking  newspapers  from 
Phoenix  to  the  Mesa  area. 
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Remodeled  cafeteria 
offers  convenience 


The  cafeteria  at  the  Oklahoma  City 
Oklahoman  and  Times  recently  under¬ 
went  a  number  of  changes,  offering  em¬ 
ployes  better  service  and  pleasant  sur¬ 
roundings,  reports  the  employe  maga¬ 
zine,  Cuff  Stuff. 

As  a  time-saver,  the  entire  operation 
was  modified  to  allow  employes  more 
convenience  in  going  through  the  line. 

Changes  were  directed  toward  making 
the  cafeteria  more  self-service  oriented, 
yet  still  retaining  the  benefits  of  cafeteria 
service. 

The  concept  on  which  the  changes 
were  based  was  one  of  “improved  effi¬ 
ciency,”  according  to  Dick  Dugan,  admi¬ 
nistrative. 

“Throughout  the  food  industry,  the 
emphasis  is  being  placed  on  self- 
service,”  Dugan  states. 

One  of  the  factors  which  brought  about 
the  changes  was  decline  in  volume.  “The 
amount  of  customers  had  declined  so 
much  in  the  past  few  years  that  it  was 
difficult  to  justify  operating  a  full-fledged 
cafeteria,”  Dugan  says. 

Other  reasons  for  the  changes  were  the 
opening  of  more  restaurants  downtown 
and  the  fact  that  Mistletoe  and  Oklahoma 
Graphics  had  moved. 

Some  changes  that  were  made,  such  as 
the  use  of  plastic  tableware,  were  made 
necessary  by  rising  costs. 

“The  big  expense  was  downstairs  in 
the  kitchen — dishwashing,  cooking,  bak¬ 
ing — and  not  necessarily  upstairs,” 
Dugan  points  out.  “The  cafeteria  was  ori¬ 
ginally  set  up  for  a  lot  more  volume  than 
we  were  doing.  While  operating  costs 
were  escalating,  volume  was  going 
down.” 

One  option  which  was  explored  was 
opening  the  cafeteria  to  the  public.  But  if 
we  had  opened  it  to  the  public,  it  would 
have  been  crowded,”  Dugan  said,  and 
would  hamper  the  convenience  to  the  em¬ 
ploye.” 

The  emphasis,  Dugan  says,  is  that  the 
cafeteria  is  a  service  to  employes.  “It’s  a 
convenience,”  he  states.  “Employes  can 
get  a  good  meal,  and  it’s  less  expensive 
than  if  they  went  out.” 

Changes  were  made  in  two  areas — 
menu  and  environment. 

When  the  initial  changeover  took 
place,  breakfast  was  temporarily  sus¬ 
pended,  so  that  adjustments  could  be 
made  to  the  new  operation. 

After  the  cafeteria  had  time  to  adjust  to 
the  changes  and  everything  was  operating 
smoothly,  breakfast  was  offered  from  7 
a.m.  to  8:15  a.m. 

One  of  the  more  popular  changes, 
according  to  Esther  Gentry,  cafeteria 
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manager,  has  been  the  addition  of  the 
grill. 

Employes  now  have  the  option  of  hot 
sandwiches,  including  hamburgers, 
cheeseburgers,  hot  dogs  and  fries,  served 
hot  off  the  grill. 

Another  item  receiving  rave  reviews  is 
the  soft-service  ice  cream.  “We  decided 
to  add  the  soft-service  ice  cream,  on  the 
basis  of  what  private  food  services  are 
doing,”  Dugan  says.  “It’s  a  big  item. 
People  enjoy  it  and  it’s  not  expensive.” 

For  those  who  are  in  a  hurry,  self-serve 
soup  and  sandwiches  are  now  available. 
It’s  quick,”  Mrs.  Gentry  says.  “You  can 
come  in  and  grab  a  bowl  of  soup  and  pick 
up  a  sandwich  and  serve  yourself.  You 
can  be  ready  to  eat  in  the  time  you  spent 
standing  in  line  before.” 

For  the  diner  who  prefers  a  lengthier 
meal,  the  cafeteria  offers  at  least  three 
entrees  daily,  with  a  choice  of  three 
vegetables,  hot  rolls,  and  various  salads 
and  desserts. 

Mrs.  Gentry  says  that  as  the  cafeteria 
staff  became  more  comfortable  with  the 
new  set-up,  they  found  time  to  offer  em¬ 
ployes  services  which  were  not  originally 
planned. 

“I  bake  some  pies,  instead  of  buying  all 
pre-baked  pies,”  she  comments.  “They 
didn’t  originally  plan  mashed  potatoes 
and  gravy,  but  one  of  the  ladies  finds  that 
she  can  do  it  comfortably.” 

The  cafeteria  staff  is  always  looking  for 
new  ways  to  better  serve  the  employe, 
Mrs.  Gentry  says. 

For  example,  she  is  currently  preparing 
home-made  soups  and  chowder  and 
offering  them  to  employes  at  a  low  cost. 

“I’ve  been  trying  to  think  of  something 
really  different,”  she  states.  “We  are 
trying  things  to  get  employes’  interest.” 

Regardless  of  the  type  of  meal  choice, 
empolyes  can  enjoy  dining  in  a  newly- 
remodeled  spacious  area,  complemented 
by  hanging  plants  and  pictures  provided 
by  the  photo  department. 

Background  music  provides  a  pleasant 
atmosphere  for  dining,  chatting  and  re¬ 
laxing.  A  new  intercom  system  was  also 
installed. 

CWO&O  to  represent 
Allentown  papers 

Cresmer,  Woodward,  O’Mara  & 
Ormsbee,  Inc.  has  been  appointed  adver¬ 
tising  representative  for  the  Allentown 
(Pa.)  Call  and  Call-Chronicle. 

The  appointment  became  effective  on 
March  17. 


Multimedia  trades 
station  with  Puiitzer 

Multimedia,  Inc.-  of  Greenville,  S.C. 
and  the  Pulitzer  Publishing  Company  of 
St.  Louis,  Mo.  have  reached  an  agree¬ 
ment  in  principle  to  trade  television  sta¬ 
tion  KSDK  in  St.  Louis  for  two  Mul¬ 
timedia-owned  stations,  WFBC-tv  in 
Greenville  and  WXXII-tv  in  Winston- 
Salem,  N.C.,  plus  other  consideration. 

The  announcement  was  made  by 
Joseph  Pulitzer,  Jr.,  chairman  of  the 
board  of  the  Pulitzer  Publishing  Com¬ 
pany,  and  Wilson  C.  Weam,  president 
and  chief  executive  officer  of  Mul¬ 
timedia,  Inc. 

Multimedia  will  pay  Pulitzer  $5.2  mil¬ 
lion  and  will  also  reimburse  Pulitzer  for  $3 
million  currently  being  expended  to  equip 
new  KSDK  Television  studios.  It  is  anti¬ 
cipated  that  part  of  the  $3  million  pay¬ 
ment  will  be  offset  by  proceeds  of  the 
anticipated  sale  of  the  existing  KSDK 
studio  building. 

In  the  joint  announcement  it  was 
pointed  out  that  the  trade  would 
accommodate  FCC  policy  concerning 
multiple  ownership  of  media  outlets  in  the 
same  community  and  would  provide 
greater  geographic  diversity  for  both 
companies. 

All  three  of  the  television  stations  in¬ 
volved  are  NBC  affiliates. 

The  exchange  will  be  subject  to  the 
approval  of  the  boards  of  directors  of 
both  companies,  to  the  completion  of  a 
definitive  agreement  and  to  the  approval 
of  the  Federal  Communications  Commis¬ 
sion. 

The  Pulitzer  Publishing  Company, 
which  owns  four  other  television  sta¬ 
tions,  will  divest  itself  of  one  of  its  sta¬ 
tions  to  comply  with  FCC  rules  which 
restrict  ownership  of  VHF  television  sta¬ 
tions  to  five.  Besides  KSDK,  the  Pulitzer 
Publishing  company  owns  television  sta¬ 
tions  in  Albuquerque,  Omaha,  Lancas¬ 
ter,  Pa.,  and  New  Bedford,  Mass./Provi¬ 
dence,  R.I.  The  station  to  be  divested  has 
not  been  determined.  In  addition  to  the 
Post-Dispatch  in  St.  Louis,  the  Pulitzer 
Company  also  publishes  the  Arizona  Dai¬ 
ly  Star  in  Tucson  and  is  licensee  of  radio 
stations  KTAS  (am)  and  KBBC  (fm)  in 
Phoenix,  Arizona. 


Mileage  rate  up 

For  members  of  The  Newspaper  Guild, 
covered  by  the  San  Jose  Mercury  News 
contract,  reimbursements  for  private 
transportation  will  rise.  The  basic  rate 
will  go  up  one-half  cent  to  26.5  cents  a 
mile,  the  weekly  minimum  will  increase 
$1.50  to  $43.50.  Both  increases  are  re¬ 
troactive  to  January  1,  1981.  Under  the 
Guild’s  contract,  mileage  rates  are  linked 
to  the  Bureau  of  Labor  Statistics. 
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Syndicates 


By  Lenora  Williamson 


Mort  Walker  tells  all— about  cartooning 


Cartoonist  Mort  Walker  tells  all  the 
tricks  of  the  cartooning  trade  in  his  new 
book,  “The  Lexicon  of  Comicana”,  a 
publication  of  the  Museum  of  Cartoon 
Art.  The  illustrated  satire  is  quite  likely  to 
be  as  popular  among  the  cartoonists  as  it 
will  be  among  students  of  the  art  and  the 
public. 

This  short  course  in  being  your  own 
cartoonist  grew  out  of  a  piece  Walker 
wrote  for  the  National  Cartoonists  Maga¬ 
zine  some  years  ago  and  which  he  re¬ 
printed  in  his  book,  “Backstage  at  the 
Strips.”  The  article  itself  has  origins  in 
early  30s  efforts  of  humorist  Charles  Rice 
to  attach  labels  to  cartoon  devices. 

“Beetle  Bailey”  creator  Walker  was 
fascinated  and  set  about  a  spoof  of  such 
“comicana”  in  most  comic  strips,  mak¬ 
ing  up  more  terms  for  every  device  and 
technique.  After  the  article,  the  Museum 
of  Cartoon  Art  made  a  display  from  it  and 
to  the  staffs  amazement  students  and 
teachers  were  to  be  found  standing  there 
and  taking  notes.  The  terms  began 
appearing  in  lectures  and  articles,  so  Wal¬ 
ker  decided  to  put  the  spoof  in  book  form. 
He  delved  into  museum's  files  and  after 
long  research,  the  book  was  finally  com¬ 
piled  with  his  son  Brian  Walker  in  charge 
of  editing  and  design. 

Walker  starts  at  the  beginning — ex¬ 
plaining  all  about  symbols.  Every  child  is 
a  cartoonist,  he  claims.  “We  all  begin  by 
drawing  crude  symbols  of  people  and 


houses  and  trees.”  Cartoon  symbols,  he 
emphasizes,  are  being  used  more  and 
more  throughout  the  world  to  bridge  lan¬ 
guage  barriers. 

The  cartoonist  first  explains  total 
“teteology” — facial  expressions;  then  to 
“morfs” — the  cartoon  bodies.  Then  the 
book  boasts  chapters  on  hites,  vites,  dites 
and  briffits,  sphericasia,  more  and  more 
and  even  “lucaflect” — which  is  to  show 
whether  an  area  or  object  is  round,  wet  or 
shiny.  Then  of  course  there  is  an  explana¬ 
tion  of  techniques  of  “mayhemia”  and 
“maladicta” — the  latter  being  how  car¬ 
toonists  develop  acceptable  substitutes 
to  convey  strong  language. 

Following  75  pages  of  illustrated  com¬ 
icana  principles.  Walker  gives  some  les¬ 
sons  in  cartooning,  even  showing  the  less 
talented  among  us  how  to  draw  a  straight 
line. 


Pages  94  and  95  are  the  serious  com¬ 
mercial — all  about  the  Museum  of  Car¬ 
toon  Art  at  Port  Chester,  New  York,  of 
which  Mort  Walker  is  the  founder  and 
president,  and  museum  services,  special 
events,  group  visits,  and  how  to  get  there. 


Currently,  the  soft  cover  book  is  not  in 
bookstores  but  is  available  from  the 
museum  or  directly  from  the  publisher. 
The  Comicana  Corporation,  1037  North 
Street,  Greenwich,  Conn.  06830,  for  the 
modest  sum  of  $4.95  plus  60  cents 
postage. 


ASPIRING  CARTOONISTS — ^Joseph  F.  D'Angelo,  president  of  King  Fea¬ 
tures  Syndicate,  addressed  the  students  interested  in  cartooning  during  the 
57th  annual  convention  of  the  Columbia  Scholastic  Press  Association  on  the 
Columbia  University  campus  in  New  York  City.  D'Angelo's  question  and 
answer  session  with  the  young  journalists  was  followed  with  a  chalk-talk 
staged  by  cartoonist  Bob  Dunn  ("They'll  Do  It  Every  Time"  and  "Little  Iodine") 
and  Sam  Norkin,  caricaturist  for  the  New  York  Daily  News. 
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Meantime,  Walker  goes  cheerfully 
along  with  his  regular  schedule  of  comic 
strips  for  King  Features — “Beetle 
Bailey”,  “Hi  &  Lois”,  “Boner’s  Ark” 
and  “Sam  &  Silo.” 


*  *  * 


Stuart  Dodds 


Stuart  Dodds,  sales  manager  of  Chroni¬ 
cle  Features  for  the  past  ten  years,  is  the 
newly  named  general  manager.  Dodds 
succeeds  Stanleigh  Arnold,  who  retired 
March  1  from  Chronicle  Features  and  his 
long-time  post  of  Sunday  and  feature  edi¬ 
tor  of  the  San  Francisco  Chronicle. 

Dodds  describes  himself  as  “most  hap¬ 
py  and  proud  to  accept  the  responsibility 
of  heading  a  syndicate  noted  for  the  high 
quality  of  both  its  text  and  graphic  fea¬ 
tures.  With  Stan  Arnold  as  a  consultant,  I 
hope  to  continue  finding  and  develop¬ 
ing — and  selling — features  in  this  tradi¬ 
tion.” 

Arnold,  a  former  president  of  the 
American  Association  of  Sunday  and  Fe¬ 
ature  Editors,  says  he  plans  an  active  re¬ 
tirement  of  writing,  editing  and  consult¬ 
ing  as  well  as  “part  time  fishing,  hunting 
and  gardening.” 

♦  *  ♦ 

Professor  Arthur  Asa  Berger  of  San 
Francisco  State  University,  who  is  the 
author  of  “The  Comic-Stripped  Amer¬ 
ican”  and  “The  TV -Guided  American", 
has  been  signed  by  Feature  Associates  of 
San  Rafael,  California,  to  write  a  weekly 
television  review  and  commentary 
column. 

The  column,  according  to  editor- 
manager  Peter  Menkin  of  the  syndicate, 
will  go  beyond  the  normal  television  re¬ 
view  fare  and  probe  into  meanings  and 
consequences  and  assess  impact  of  the 
medium.  Berger  did  this  in  a  collection  of 
essays  also,  published  with  the  title 
“Television  as  an  Instrument  of  Terror.” 

Berger  is  film  and  television  review  edi¬ 
tor  of  Society  magazine  and  author  of  a 
number  of  other  books  on  popular  cul¬ 
ture. 

EDITOR  &  PUBLISHER  for  March  28,  1981 


James  J.  Kilpatrick,  the  Washington- 
based  political  columnist  who  is  almost  as 
widely  known  for  his  fiery,  satirical  lec¬ 
tures  during  professional  seminars  and 
conventions  as  he  is  among  the  public  for 
his  syndicated  writings,  celebrates  his 
40th  anniversary  in  journalism  March  30. 
He  will  mark  the  occasion  with  a  small 
dinner — “just  my  wife  and  me.  When  I  hit 
the  50th,  I’ll  throw  something  big.” 

Kilpatrick,  whose  conservative  col¬ 
umn  runs  in  450  newspapers  through  Uni¬ 
versal  Press  Syndicate,  remembers  vivid¬ 
ly  his  professional  debut  on  the  rewrite 
desk  of  the  Richmond  (Va.)  News- 
Leader,  March  30,  1941 — and  why  his 
two-paragraph  story  about  a  city  coun¬ 
cilman  failed  at  the  copy  desk  level.  He 
had  misspelled  the  man’s  last  name. 
Fresh  from  the  midwest,  unfamiliar  with 
the  Virginia  accent,  and  too  shy  to  ask  the 
fellow  to  spell  his  last  name,  he  got  it 
wrong.  Right  then,  Kilpatrick  says,  he 
learned  the  most  important  lesson  in  jour¬ 
nalism:  Get  it  right. 

Kilpatrick  spent  25  years  at  the  News 
-Leader,  going  up  the  ladder  to  editor.  He 
began  writing  “A  Conservative  View” 
trom  Washington  in  1%5. 

«  ♦  ♦ 

Lee  Salem,  recently  named  editorial 
director  of  Universal  Press  Syndicate, 
was  elected  a  vicepresident  by  the  com¬ 
pany’s  board  of  directors. 

Salem,  who  started  with  UPS  as  an 
editorial  assistant  in  1974,  joins  Thomas 
Thornton,  director  of  marketing;  Elena 
Fallon,  administration/finance,  and  Don- 
nal  Martin,  editorial  director  of  UPS’ 
book  publishing  subsidiary,  Andrews  and 
McMeel,  in  the  company’s  roster  of 
vicepresidents.  President  John  P. 
McMeel  announced  the  Salem  election. 

♦  *  * 

Tom  Tiede,  national  correspondent  for 
Newspaper  Enterprise  Association,  has 
undertaken  to  travel  the  length  of  the  Pan- 
American  Highway  from  Fairbanks, 
Alaska,  through  nine  countries  and  report 
to  NEA  newspaper  clients  three  times  a 
week. 

Not  a  trip  to  be  undertaken  lightly, 
Tiede  says,  noting  that  the  drive  through 
Canada’s  Yukon  remains  hazardous  for 
the  casual  motorist  and  the  traveler  risks 
new  dangers  once  he  crosses  the  U.S. 
southern  border.  The  trip  came  about  af¬ 
ter  President  Reagan’s  expressed  interest 
in  strengthening  ties  between  the  United 
States  and  its  closest  neighbors.  He  de¬ 
cided  not  to  study  the  question  with 
national  leaders,  but  rather  with  the  aver¬ 
age  people.  By  end  of  the  trip,  Tiede  will 
have  ventured  through  countries  whose 
population  totals  368  million  p>eople.  “We 
share  common  turf  in  the  cosmos  and  an 
uncertain  future,”  Tiede  adds. 

NEA  estimates  that  in  the  past  15 
years,  Tiede  has  filed  stories  from  more 
than  500  U.S.  communities,  and  more 
than  50  foreign  countries,  including  his 
tours  of  duty  in  Vietnam. 

EDITOR  &  PUBLISHER  for  March  28.  1981 


TV  Compulog  Services,  Inc.,  is  laun¬ 
ching  a  new  feature  service  in  a  twice 
monthly  package  as  “Special  Edition.” 
The  new  venture  is  tailored  for  American 
and  Canadian  weekend  newspaper  sup¬ 
plements  and  for  overseas  consumption. 

Also,  TV  Compulog  is  offering  a  week¬ 
ly  illustrated  trivia  quiz  by  cartoonist 
John  Langton  with  the  title  “Think  You 
Know  Sports,  TV  and  Movies.” 

The  new  feature  service  includes 
“Stardust”,  a  potpourri  of  star  commit¬ 
ments  to  series,  mini-series  and  specials; 
a  movie  nostalgia  column,  a  full  length 
by-line  feature  on  a  superstar,  and  a  col¬ 


umn  on  emerging  trends  in  film  and  televi¬ 
sion. 

*  *  * 


Alan  Caruba,  who  syndicates  several 
features  through  his  own  firm.  The  Caru¬ 
ba  Organization  of  Maplewood,  N.J.,  is 
offering  a  five-part  series,  “Pest  Control: 
The  Endless  War,”  aimed  at  home  sec¬ 
tions  of  newspapers.  Caruba  is  a  regular 
contributor  to  the  industry  magazine. 
Pest  Control,  and  was  recently  honored 
by  the  National  Pest  Control  Association 
for  his  writings  on  the  industry. 


Washington’s  most  provocative 
thinker  can  write  for  your 
newspaper  every  other  week! 

BEN  WATTENBERG: 


Co-author  of  The  Real  Majority,  the  book  hailed  as  the  “bible”  of 
the  1970  and  1972  elections.  Used  by  both  liberal  Democrats  and 
conservative  Republications  for  strategy. 

Host  of  his  own  PBS-TV  series  since  1977. 

Senior  fellow  at  the 
American  Enterprise  institute. 

Campaign  advisor  to  Senators 
Humphrey  and  Jackson. 

Aide  and  speech  writer 
to  President  Johnson. 

“Wattenberg  is  provocative,  if 
not  downright  irritating.” 

John  J.  O’Connor,  New  York 
Times 

“Wattenberg  is  the  kind  of  guy 
you  argue  with  all  night  long, 
after  the  women  have  gone  to 
bed  in  disgust.” 

John  Leonard,  New  York  Times 

“I’m  a  Class  B  optimist.  We  have  big,  threatening  problems,  but.. .it  will 
all  work  out  all  right.”  Ben  Wattenberg  on  himself 


BEN  WATTENBERG 

Available  exclusively  to  newspapers  every  other  week. 
For  rates  and  availability  call  collect  (212)  557-2833. 


UNITED  FEATURE  SYNDICATE 
200  Park  Avenue  New  York,  N.Y.  10166 
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Shopper  achieves  parity 
with  daiiy  in  readership 


A  free  distribution  shopping  newspap¬ 
er  achieved  parity  with  an  Ohio  county 
seat  daily  in  readership  and  loyalty  of 
young  adults  (21-34  year  olds),  a  news¬ 
paper  researcher  has  found. 

John  K.  Hartman,  of  Bowling  Green, 
Ohio,  conducted  the  comparison  study  to 
help  newspapers  excutives  design  their 
prc^ucts  to  better  serve  the  young-adult 
population. 

Hartman  compared  the  Marion  (Oh.) 
S/ar  with  the  Marion  News-Life  shopping 
newspaper  in  July,  1979.  The  study  was 
partially  funded  by  the  American  News¬ 
paper  Publishers  Association  under  the 
auspices  of  the  Newspaper  Research 
Center  at  Syracuse  University  and  its 
director.  Dr.  Max  McCombs. 

An  instructor  of  journalism  at  Bowling 
Green  State  University  at  the  time  of  the 
study,  Hartman  found  that  Marion  area 
young  adults  were  less  oriented  toward 
the  Star,  then  a  21,000  circulation  daily- 
Sunday,  than  might  be  expected  and 
more  interested  in  the  News-Life,  a 
28,000  free  distribution  bi-weekly  at  the 
time,  than  might  be  expected. 

The  News-Life  attracted  the  young 
adults’  attention  by  providing  mostly  soft 
news  and  features  as  compared  with  the 
Star’s  traditional  newspaper  content, 
Hartman,  now  a  copy  editor  for  the  Tole¬ 
do  Blade,  found. 

A  161-interview  telephone  survey  was 
conducted  in  July  1979,  in  Marion, 
population  40,000,  and  environs.  Marion 
was  chosen  because  it  was  a  nonmetropo¬ 
litan  market,  45  miles  north  of  Columbus. 
Data  was  computed  through  the  facilities 
of  Bowling  Green  State  University. 

Young  adult  readers  were  found  to  be 
generally  satisfied  with  the  traditional 
newspaper  content,  as  found  in  the  Star, 
but  told  interviewers  that  it  was  not 
enough.  They  also  expected  their  news¬ 
paper  to  supply  them  with  a  steady  diet  of 
subjects  that  they  are  interested  in  such 
as: 

— Entertaining,  stimulating  things  to 
do 

— Nature-oriented  information 

— Stories  about  other  people  and  what 
they  think 

— Stories  about  the  local  community 
and  its  services 

— Information  to  better  help  them 
understand  the  world  around  them. 

The  study  found  readership  to  be  vir¬ 
tually  equal  between  the  Star  and  the 
News-Life — not  a  good  sign  for  the  estab¬ 
lished  Star.  Seventy-two  percent  said 
they  read  the  Star  regularly  (5-7  days  a 
week)  to  67%  (twice  a  week)  for  the 
News-Life,  but  23%  said  they  read  the 


News-Life  occasionally  (once  a  week)  to 
16%  for  the  Star  occasionally  (2-4  times  a 
week).  Combined  regularly-occasionally 
figures  are  virtually  even. 

The  relative  standing  between  the  two 
papers  was  measured  by  asking  the  161 
respondents  to  rate  the  papers  in  10 
“value  word’’  categories.  In  5  of  10  cate¬ 
gories,  the  News-Life  was  found  more 
desirable  while  the  Star  was  chosen  in  3, 
and  they  were  virtually  equal  in  2.  The 
News-Life  was  positively  perceived  as 
more  accurate,  economical,  easy-to-use, 
relaxing,  and  less  old-fashioned.  The  Star 
was  positively  perceived  as  more  in¬ 
formative,  essential,  and  helpful.  The  two 
publications  were  virtualy  equal  as  ethic¬ 
al  and  biased. 

Hartman,  who  worked  as  a  copy  edi¬ 
tor-reporter  for  the  Star  in  1975,  specu¬ 
lates  that  the  following  factors  may  have 
cost  the  Star  some  of  its  marketing  posi¬ 
tion  in  Marion:  after  effects  of  a  long 
strike  in  the  late  1970s,  poor  proofread¬ 
ing,  production  problems,  delayed  reac¬ 
tion  to  serious  competition,  and  other  ills 
sometimes  ascribed  to  remote  chain  own- 

Murdoch  declines 
offer  to  sell  his 
Houston  shoppers 

By  Dan  Lionel 

Every  Wednesday  330,0(X)  suburban 
Houston,  Texas,  families  receive  a  blue 
plastic  bag  containing  a  broadsheet  news¬ 
paper  of  about  40  pages  with  local  news 
and  pictures  and  advertising.  Stuffed  into 
the  broadsheet  is  a  tabloid  Pennysaver 
News  with  neighborhood  ads  both  classi¬ 
fied  and  display.  For  this  array  of  news 
and  ads  which  comes  courtesy  of  the 
Houston  Community  Newspapers,  Inc., 
a  division  of  Rupert  Murdoch’s  News 
America  Publishing,  the  householder  re¬ 
ceives  no  bill. 

Now  rounding  out  its  second  year  of 
ownership  of  the  Houston  papers  News 
America  has  no  intention  of  selling  them. 

“In  fact,’’  Donald  D.  Kummerfeld, 
News  America’s  president,  told  this  re¬ 
porter,  “despite  all  the  rumors,  we  never 
put  them  on  the  market.  We  were  in  the 
process  of  consolidating  the  operation 
which  we  had  acquired  from  the  Benson 
Printing  company  and  from  Panax  when 
representatives  for  the  Westminster 
Group,  publishers  of  the  London  Finan¬ 
cial  Times,  the  largest  string  of  provincial 
weekly  newspapers  in  England  and  a 
large  shopping  paper  group  in  Florida, 
came  to  us  and  indicated  an  interest  in 


eiship  (Thomson).  He  adds  that  the 
News-Life’s  penetration  may  be  ascribed 
to  greater  attention  to  young  adult  reader 
needs,  its  free  availability  (like  radio  and 
television),  and  by  its  co-ownership  with 
a  local  contemporary  radio  station  by  a 
wealthy  local  family  (the  Scantlands)  and 
large-scale  mutual  promotion. 

In  conclusion,  Hartman  believes  that 
the  results  of  the  Marion  study  should 
serve  as  a  warning  to  daily  newspaper 
executives  that  a  substantial  amount  of 
loyalty  and  readership  by  21-34  year  olds 
may  be  lost  through: 

— Inattention  to  the  interests  and  lifes¬ 
tyle  of  the  21 -34s 

— Arrival  of  competition  that  is  willing 
to  address  itself  to  the  interests  and  lifes¬ 
tyles  of  the  21-34s 

The  best  insurance  for  editors  and  pub¬ 
lishers  against  losing  the  young  adult 
readers  is  to  create  a  mechanism  to  moni¬ 
tor  and  regularly  study  (at  least  every  6 
months)  the  21-34  audience  in  their  mar¬ 
ket  area  to  determine  reading  interests 
and  lifestyle  pursuits,  and — more  impor¬ 
tantly — respond  with  the  fine-tuning  and 
changes  to  keep  the  newspapers  vital  to 
the  21 -34s.  An  in-house  task  force  or 
committee  should  be  formed  to  keep  tabs 
on  the  important  young-adult  reader  seg¬ 
ment.  Outside  consultants  or  research 
firms  might  be  called  upon  occasionally 
to  assist  with  this  process. 

purchasing  them.” 

“However,”  Kummerfeld  said,  “there 
was  never  a  firm  offer  and  after  a  few 
discussions  the  matter  was  dismissed  by 
both  sides.” 

After  that  the  Murdoch  technique  for 
turning  dross  into  gold  began  to  take  hold. 
First  step  after  acquiring  the  papers  was 
to  appoint  veteran  shopping  paper  expert 
Patrick  J.  Smith  as  executive  vicepresi¬ 
dent  and  chief  operating  officer  of  the 
Houston  Community  Newspapers.  A  for¬ 
mer  general  manager  of  a  highly  success¬ 
ful  Long  Island  shopper,  the  Yankee 
Trader,  and  more  recently  marketing 
director  of  Murdoch’s  Village  Voice, 
Smith  converted  the  30  odd  separate  edi¬ 
tions  of  the  newly  acquired  papers  into  6 
regional  editions  with  about  60,000  cir¬ 
culation  each.  To  accommodate  smaller 
neighborhood  advertisers  and  the  private 
classified  advertisers,  he  set  up  neighbor¬ 
hood  pennysaver  tabloids  of  15,0(X)  cir¬ 
culation  which  he  slipped  into  the  region¬ 
al  editions  and  distributed  in  the  respec¬ 
tive  areas  they  cover. 

Food  chains  such  as  Gerland’s  Food 
Fair,  banks,  furniture  outlets,  etc.  along 
with  national  advertisers,  particularly 
cigarettes,  utilize  the  regional  editions 
which  can  be  bought  on  a  combination 
rate.  “Last  year,”  Kummerfield  said, 
“we  chalked  up  a  46%  gain  in  linage.” 

A  major  saving  in  production  costs  was 
achieved  by  the  consolidation  of  printing 
operations  in  the  Channel  View  plant, 
previously  owned  by  Benson  Printing. 
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Maryland  bans 
cameras  from 
crime  trials 

Amid  charges  of  news  media  sensa¬ 
tionalism  and  distortion,  the  Maryland 
House  of  Delegates  last  week  (February 
17)  voted  97  to  34  to  ban  cameras  and 
recorders  from  criminal  trials. 

The  Senate  went  along  with  the  House 
of  Delegates  on  March  4  in  disapproving 
an  18-month  experiment  that  permits  tv 
and  still  cameras  as  well  as  tape  recorders 
in  the  state’s  courtrooms.  It  is  now  up  to 
Gov.  Harry  Hughes  to  decide  whether  to 
veto  or  sign  the  legislation  that  is  headed 
for  his  desk.  The  Senate  bill  approved  on 
a  27  to  20  vote.  The  bill  goes  farther, 
banning  cameras  from  trials  of  civil  cases 
as  well. 

This  action  overturns  parts  of  a  recent 
state  Court  of  Appeals  decision  authoriz¬ 
ing  an  18-month  experiment  permitting, 
under  strict  guidelines,  electronic  and 
photographic  recording  of  any  judicial 
proceeding. 

Last  November  the  Court  of  Appeals 
had  said  in  a  4-3  ruling  that  cameras  in  the 
courtroom  could  promote  public  under¬ 
standing  of  the  judicial  system.  Delegate 
Steven  V.  Sklar  (D-Baltimore),  sponsor 
of  the  House  bill,  argued  that  televised 
coverage  of  trials  would  intimidate  wit¬ 
nesses  from  testifying,  while  posing  a 
potential  threat  to  the  state’s  social  sta¬ 
bility. 

“We  don’t  need  an  18-month  experi¬ 
ment  to  tell  us  what  common  sense  tells 
you,’’  Sklar  said,  turning  his  back 
pointedly  on  a  tv  camera  filming  the  floor 
debate. 

Sklar  maintained  that  last  May’s  Miami 
riots  were  triggered  by  distorted  tv  cover¬ 
age  of  a  trial  in  which  white  police  officers 
were  acquitted  in  the  fatal  beating  of  a 
black  Miami  businessman.  He  charged 
that  the  broadcast  did  not  include  the  de¬ 
fense  attorney  picking  apart  the  holes  in 
the  state’s  case,  and  the  plan  blew  up 
after  the  acquittal. 

“I  can’t  understand  how  television  is 
going  to  make  this  a  safer  place  to  live,’’ 
Sklar  said. 

Ironically,  Maryland’s  rules  for  trial 
coverage,  as  spelled  out  by  the  Court  of 
Appeals,  have  been  criticized  by  broad¬ 
casters  as  being  so  strict  as  to  render  the 
broadcasting  experiment  meaningless. 
As  a  result,  Maryland  television  viewers 
have  seen  only  two  courtroom  scenes 
since  the  experiment  began  on  January  1 , 
although  newspaper  photographers  have 
been  admitted  in  two  other  cases. 

If  the  Senate  passes  the  Sklar  bill,  or  its 
own  more  sweeping  measure,  Maryland 
will  become  the  first  state  to  legislate 
against  cameras  in  the  courtroom  after 
deciding  to  try  them. 

Sixteen  states  now  have  permanent 
rules  permitting  electronic  coverage. 
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Maryland  is  one  of  15  other  states  that 
permit  cameras  on  an  experimental  basis 
only. 

“The  essence  of  our  system  (is)  Lady 
Justice  with  her  blinders  on,’’  said  Sen. 
Melvin  A.  Steinberg  (D-Baltimore  Coun¬ 
ty)  and  a  lawyer.  “Any  outside  interfer¬ 
ence  dilutes  from  that.’’ 

Allbritton  gets  deal 
to  control  D.C.  bank 

Publisher-banker  Joseph  Allbritton 
reached  an  agreement  that  will  allow  him 
to  acquire  an  additional  25%  of  stock  in 
Riggs  National  Bank,  thus  enabling  him 
to  take  control  of  Washington,  D.C.’s 
largest  banking  institution. 

Under  the  terms  of  the  agreement, 
Allbritton  will  be  allowed  to  proceed  with 
his  plans  to  buy  up  to  750,000  shares  of 
Riggs  stock  or  about  25%  of  the  outstand¬ 
ing  shares.  He  already  owns  15%. 

In  addition,  Allbritton  and  one  of  his 
associates,  Thomas  Wren,  will  be  named 
to  the  Riggs  board  of  directors.  Wren  is 
president  of  Allbritton’s  Texas  bank 
holding  company. 

The  battle  between  Allbritton  and 
Riggs  began  February  9  when  Allbritton 
offered  to  buy  at  least  600,000  shares  of 
the  bank’s  stock  for  $67.50  per  share.  The 
stock  was  selling  for  $50  a  share  at  the 
time. 

Allbritton  had  earlier  in  the  year  purch¬ 
ased  a  large  block  of  Riggs  stock  (about 
$26  million  worth)  which  boosted  his 
holdings  in  the  bank  to  15%. 

The  Riggs  directors  obtained  a  tempor¬ 
ary  restraining  order  blocking  the  Allbrit- 
ton  tender  offer  and  later  obtained  a  pre¬ 
liminary  injunction  against  the  Allbritton 
stock  purchase  attempt. 

The  court  upheld  Riggs  arguments  that 
Allbritton  failed  to  give  shareholders 
sufficient  information  on  which  to  base  a 
decision  on  whether  to  sell.  Riggs  also 
argued  that  Allbritton’s  assets  might  not 
be  sufficient  to  cover  the  $70  million  loan 
he  obtained  for  the  stock  purchase. 

Allbritton  attorneys  field  disclosures 
about  Allbritton’s  finances  (E&P,  March 
21)  that  placed  his  net  worth  at  $200  mil¬ 
lion. 

As  part  of  the  agreement,  Allbritton 
will  vote  in  favor  of  a  Riggs  proposal  to 
form  a  holding  company.  This  will  dilute 
his  ability  to  name  directors  and  exert 
control  in  certain  areas. 

The  bank  agreed  to  provide  for 
preemptive  rights  for  stockholders, 
which  means  Allbritton  could  protect  his 
control  if  the  bank  issu  *  ‘  additional 
shares  of  stock. 

Allbritton  is  former  owner  of  the 
Washington  Star.  He  is  head  of  Allbritton 
Communications  which  includes  daily 
and  weekly  newspapers  and  broadcast 
properties.  He  also  owns  Pierce  National 
Life  Insurance  Co.,  Univeristy  Banc- 
shares  and  First  Allied  Bank. 
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sides  and  expressed  concern  that  the 
court  was  attempting  to  make  the  media 
arms  of  the  government. 

Robert  Chandler,  vicepresident  of  CBS 
news,  said  the  decision  by  Stem  “opens  a 
veritable  floodgate  which  will  permit  fu¬ 
ture  fishing  expeditions  by  defendants  in 
criminal  trials.’’ 

Chandler  added,  “What  is  at  stake  is 
whether  the  courts  can,  without  limita¬ 
tion  in  terms  of  relevance  or  admissibil¬ 
ity,  require  the  press  to  turn  over  unpub¬ 
lished  materials  in  criminal  cases.  Should 
this  view  prevail,  the  independence  and 
integrity  of  a  free  press  would  be  serious¬ 
ly  threatened.’’ 

Floyd  Abrams,  who  has  represented 
various  news  organizations  in  First 
Amendment  cases  (including  the  New 
York  Times,  which  was  fined  more  than 
$400,000  for  refusing  to  turn  over  unpub¬ 
lished  notes  in  the  “Dr.  X’’  murder  case), 
said:  “Any  time  journalists  have  to  turn 
over  unpublished  material,  it  is  a  harmful 
and  destructive  thing  for  the  preservation 
of  First  Amendment  values.” 

Abrams  added,  “Conceptually,  it 
doesn’t  seem  to  me  to  be  a  very  great 
difference  between  turning  over  material 
to  a  judge  and  turning  it  over  to  the  de¬ 
fense.” 

Abrams  also  said  he  has  in  general  seen 
a  “judicial  instinct  that  film  is  less  pro¬ 
tected  than  notes.” 

Abrams  had  written  a  brief  on  behalf  of 
NBC  News,  which  supported  the  earlier 
CBS  News  refusal  to  turn  over  the  mate¬ 
rial  in  this  case. 

The  trial  of  the  former  food  chain  ex¬ 
ecutives  has  been  postponed  over  the 
past  18  months  while  legal  battles  have 
been  fought  over  the  extent  of  the  net¬ 
work’s  First  Amendment  rights. 

ME  quits  to  work 
as  aide  to  Gov. 

Jack  Hart,  56,  has  resigned  as  manag¬ 
ing  editor  of  the  Lincoln  (Nebr.)  Journal, 
to  handle  news  media  relations  as  execu¬ 
tive  coordinator  of  natural  resources  and 
special  assistant  to  Gov.  Thone.  Hart, 
who  has  worked  for  the  Journal  for  30 
years,  will  make  $39,978  in  salary  in  his 
new  role. 

Photog  dies 

Tommy  Weber,  freelance  news  photo¬ 
grapher,  and  former  war  correspondent 
for  Look,  died  March  8.  Weber  was  the 
oldest  parachutist  attached  to  the  82nd 
Airborne  Division  during  1941-1945,  and 
one  of  the  founders  of  The  Newspaper 
Guild  as  well  as  a  charter  member  of  the 
New  York  Press  Club. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 

AUTOMOTIVE 

MONEY 

YOUR  AUTO  AND  YOU:  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
of  answers  to  readers'  car  problems.  Write  for 
samples,  rates.  Automotive  Features,  814  E 
Mdnor  Cr,  Milwdukcc  Wl  53217. 

"MORE  FOR  YOUR  MONEY"— Weekly  column 
of  money-saving  news.  Proven  results.  Camera- 
ready.  ^mples,  Mike  LeFan,  1802  S.  13th, 
Temple  TX  76501. 

MOVIE  REVIEWS 

CARTOONS 

"ALL  THE  CARTOONS  YOU'LL  EVER  NEED" 
are  in  a  low  cost  package  of  36  hilarious  1  and  2 
column  camera-ready  ROP  cartoons  available 
quarterly  headed  by  leading  cartoonist.  Details 
front'  Cdftoonmix  Box  108  Villsge  Stdtion, 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
Weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate,  7  Charles  Court,  Middle- 
town  NY  1(5940.  (914)  692-4572. 

New  York  NY  10014. 

REAL  ESTATE 

CHILDREN 

HOUSE  CALLS — National  award  says  "enter¬ 

WRITER  OF  CHILDREN'S  book  reviews  seeks 
syndication  for  lO-year  old  column.  Samples 
furnished.  Box  1709,  Editor  &  Publisher. 

taining  format.  concise,  solid  writing  skills  and 
a  wealth  of  real  estate  knowledge.'^  6th  year. 
Dailies  in  Miami,  Rochester,  Philadelphia,  San 
Antonio,  Syracuse  etc.  Edith  Lank,  240  Hem¬ 
way,  Rochester  NY  14620  (716)  271-6230. 

FOOD 

RARE  EARTH:  Nationally  self-syndicated 

ANSWERS,  a  popular  Washington  Post  food 
column,  is  just  what  your  readers  are  looking 
for!  It  responds  to  cooking  and  baking  ques¬ 
tions  of  general  interst.  Neuhaus  Features,  Box 
2080,  Editor  &  Publisher.  Phone  (202)  291- 
4947. 

weekly  column  featuring  the  most  exotic  prop¬ 
erties  for  sale  from  around  the  world;  islands, 
retreats,  volcanoes,  castles.  333  words,  fea¬ 
tured  in  TIME  magazine  and  MERV  GRIFFIN 
TV.  Unique,  informative,  engaging.  Proven  re¬ 
sults.  Competitive  rates.  Write  for  free  sam¬ 
ples:  RARE  EARTH  Enterprises,  Box  946, 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion— The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S.  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 

NEWS  ITEM — Pennsylvania  tries  to  reclaim  top 
spot  as  supplier  of  Christmas  trees.. .Plant 
more  plastic!!. ..Like  it?  VANTAGE  POINT  by 
Bern  Williams  comments  humorously  on  the 
news;  daily,  semi-weekly  or  weekly.  Dickson- 
I  Bennett,  17700  Western  69,  Gardena  CA 
90248,  (213)  515-5047. 


HOME  ELECTRONICS 

HI-FI,  VIDEO,  HOME  COMPUTERS— By  one  of 
America's  best  known  writers  in  the  field.  Fea¬ 
tured  in  Los  Angeles  Times.  Write  for  samples, 
rates.  Berger,  215  W  78  St,  New  York  NY 
10024. 


ANNOUNCEMENTS 
BUSINESS  OPPORTUNITIES 

START  YOUR  OWN  WEEKLY— Extensive  how¬ 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press,  Box 
35-E,  Pt  Jefferson  NY  11777. 

SOUTHWEST  FLORIDA 
Weekly  publication.  Net  $60,000.  Price 
$185,0Gi0.  For  more  information  contact  Sher¬ 
wood,  1950  Courtney  Dr,  Ft  Meyers  FL  33901; 
(313)  936-6166. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partnership, 
loan  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R.  Kr^biel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 

ALL-PURPOSE  NEWSPAPER  AND  PRINTING 
PLANT  APPRAISALS..  40  years  graphic  arts 
experience.  Edwin  0.  Myer,  Broker,  One  North 
5th  St,  Richmond  VA  23219,  (804)  643- 
7816. 


SHOULDN'T  YOU  KNOW  the  value  of  your 
newspaper  property?  40  years  newspaper  ex¬ 
perience.  Call  or  write  us.  No  obligation.  White 
Newspapw  Senrice,  Box  783,  McMinnville  TN. 
(615)  473-2104. 


SELF  AWARENESS 

"THE  KNOWING  YOU"  available  1-3-5  times 
weekly.  Answers  reader  questions;  provides 
methods  for  successful,  satisfying  life  manage¬ 
ment,  self  awareness  expansion.  Samples, 
rates  write  Rolf,  Box  1547,  Kihei,  Maui  HI 
96753. 


DEAR  MR  PRESIDENT:  Weekly  letter  from  an 
enlightened  conservative.  Serious,  but  a  bit 
whimsical;  Important,  but  sometimes  a  touch 
irreverent.  Free  samples.  Write  PO  Box  2055, 
Westminster  MD  21157. 

FILLER  NEWS  SERVICE  stories  don't  just  fill 
space;  they're  meant  to  be  read.  Samples. 
Write  FNS,  RD  3,  Gansevoort  NY  12831. 

VOICE  FROM  THE  WOODS:  In  fourth  year  of 
500-word  essays  with  “Small  Is  Beautiful" 
slant.  Samples.  Walter  Gormly,  Mt.  Vernon  lA 
52314. 


ANNOUNCEMENTS 
NEWSPAPER  APPRAISERS 

HEMPSTEAD  &  CO. 

Newspaper  appraisers  and  brokers.  Write  or 
call  for  free  consultation.  21 E  Euclid  Av,  Had- 
donfield  NJ  08033,  (609)  795-6026. 

WE  HAVE  CONDUCTED  more  than  300  formal 
appraisals  of  newspapers,  large  and  small. 
NEWSPAPER  SERVICE  COMPANY,  INC.,  PO 
Drawer  12428,  Panama  City  FL  32401. 

NEWSPAPER  BROKERS 

ALAN  G.  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd,  Hardwick  MA  6\037.  (413)  477- 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W.  B.  GRIMES  &  CO.,  INC. 
National  Press  Building 
Washington  DC  20045 
(202)  l4Ational  8  1133 

SYD  S.  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36^2 
(205)  973-1653 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates,  Inc. 

11  Main  St.^uthboro  MA  01772 
(617)  481-8562 

JAMES  J.  BRODELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO  81502 
Buyer  inquiries  invited  (303)  242-5035. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411,  (912) 
352-8931,  day  or  night. 

BILL  MATTHEW  COMPANY  conducte  profes- 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da/ime;  (813)  446-0871 
nijghts:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

KREHBIEL-BOLITHO,  INC. 

Over  5(X)  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office," 
PO  Box  88.  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N.  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  charge  for  consultation. 

Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio,  TV,  weekly,  daily  and 
community  newspapers.  Professional,  con¬ 
fidential. 

Business  Broker  Associates 
(615)  756-7635 


NEWSPAPERS  FOR  SALE 

ALTERNATIVE  newsweekly  in  major  northern 
California  city.  Entering  third  year.  In  the 
black.  Fabulous  prospects.  (408)  624-3763. 

CALIFORNIA  newspaper  groim,  7  weeklies. 
17,225  paid  circulation  plus  6  shoppers  with 
66,400  additional  distribution.  All  in  growth 
areas.  Sheet  and  web  commercial  printing 
plant.  Approximate  1980  gross  of  $2.2  mil¬ 
lion.  Box  1975,  Editor  &  Publisher. 

DEATH  IN  FAMILY  forces  sale  of  this  one- 
owner  plant  in  Oregon.  Good  hunting  and 
fishing  area,  progressive  community.  Press 
ready  pages  produced  in  plant  on  Compug- 
raphic  equipnient.  $1IX),000  gross  in  1980. 
Work  crew  available.  Good  man-wife  operation. 
Will  sell  for  gross,  owner  will  carry,  if  credit 
approval  and  substantial  down  payment. 
Please  write  Box  2104,  Editor  &  Publisher. 

ESTABLISHED,  competitive  New  England 
coastal  weekly  possing  $70,(X)0  available  for 
early  sale.  Excellent  potential.  First  reasonable 
offer  buys.  $10,000  cash  plus  generous  terms. 
Complete  composition  equipment  included.  JV 
Robaton,  222  North  St,  Bmton  MA  02113. 

FLORIDA  SUBURBANS  grO:>sing  $800M, 
break-even,  for  sale  at  $^,(>00.  Compug- 
raphic.  Box  1964,  Editor  &  Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


HOW  CAN  I  SAY  THIS?  Our  business  is  good, 
but  we  just  don't  like  this  slower  pace  or  the 
comfortable  small  town  living.  So... we  will  sell 
our  exclusive  Illinois  weekly  and  shopper  on 
negotiable  price  and  terms.  In  a  nutshell,  sales 
were  $181,000  in  1978,  $1%.000  in  1979, 
and  $277,000  in  1980  with  cash  flows  to  us  of 
$63,000,  $62,000,  and  $74,000.  Priced  in 
the  area  of  gross  including  real  estate.  Detailed 
letter  earns  phone  call  and  full  specifics.  Write 
Box  1965,  Editor  &  Publisher. 

OLD  INTERMOUNTAIN  DAILY,  near  metro 
area.  Absentee  owner  has  other  interests. 
Promising  future  growth.  Other  competition. 
Job  printing  potential  good.  2600  paid.  Paper 
has  won  many  awards.  Write  Box  1201,  Fallon 
NV  89406;  (702)  423-3101. 

SUNBELT  OPPORTUNITY— Fast  growing  TV 
shopper  in  beautiful  Zone  8  area.  Estimated 
yearly  sales:  Gross  $45,0(X)  with  excellent 
potential,  to  increase  with  proper  direction. 
$25,000  with  excellent  terms  or  $20,000 
cash.  Write  ^x  1944,  Editw  &  Publisher. 


FLORIDA  PUBLISHING  COMPANY  with 
28,000  circulation  weekly,  7000  paid  circula¬ 
tion  specialty  tabloid  and  typographies  busi¬ 
ness.  $500,000  gross.  Profitable  with  great 
growth  potential.  Box  1888,  Editor  &  Pub¬ 
lisher. 

UPSTATE  NEW  YORK  free  circulation  weekly 
with  positive  cash  flow  and  annual  volume  over 
$30(J,000.  Asking  $250,000,  real  estate  and 
composition  equipment  included.  WB  Grimes 
&  Co,  Inc,  National  Press  Bldg,  Washington 
DC. 

WELL  ESTABLISHED  Pacific  Northwest  we^ 
ty  in  competitive  growth  area.  $175,000  gross. 
Excellent  facility  and  equipment.  Press 
farmed.  No  real  estate.  Has  substantial  loss 
carry  forward.  Needs  to  be  cashed  out.  Small 
down  and  contract  not  possible.  Box  1%2, 
Editor  &  Publisher. 

WILL  TRADE  Florida  suburbans  for  land  or 
buildings.  Send  details  in  first  letter.  Value 
$600m.  through  Compugraphic.  Gross  $750. 
Break-even.  Box  2084,  Editor  &  Publisher. 


ZONE  5  weekly  grossing  $6  million.  Excellent 
financial  record.  Contact  1574,  Editor  &  Pub¬ 
lisher. 

2  TENNESSEE  SHOPPERS— Circulation 
22,000  and  7500  per  market.  $675,000. 
SPECIALTY  NEWSLETTER  AND  GUIDE,  New 
Jersey.  Owner  will  consider  terms. 

SPE(:iAL  INTEREST  MAGAZINE.  New  York. 
$150,000. 

NEW  HAMPSHIRE  TABLOID  MAGAZINE, 
growth  potential.  $230,000. 

MARYLAND  area,  3  tabloid  paper,  very  suc¬ 
cessful,  $320,000.  Terms.  29%  down  pay¬ 
ment.  10  years,  9%  interest. 

MINNESOTA  WEEKLY,  60,000  circulation, 

$110,000. 

FOUR  WEEKLY  MAGAZINES— Philadelphia, 
Tampa,  Orlando,  Ft.  Lauderdale,  will  sell  as  a 
package,  or  would  seek  an  investor.  5  years  in 
business.  $250,000. 

TENNESSEE  WEEKLY— 5000  circulation, 
29%  down  payment,  owner  will  finance. 
$111,000. 

2  COLORADO  WEEKLIES— Mortgage  at 
$60,000  can  be  assumed  at  8%  interest. 
$65,000  and  $120,000. 

SMALL  ALABAMA  WEEKLY— 730  mailed, 
730  placements.  Good  opportunity  for  young 
investor.  $20,0(X). 

ALABAMA  WEEKLY— Located  in  heavy  indust¬ 
rial  area,  1600  circulation.  %50,000. 
PUBLISHING  COMPANY— Excellent  growth 
potential.  Zone  4.  Owner  must  sell. 
MAGAZINE— Located  in  New  England  states. 
Opportunity  for  substantial  growth.  Wants  to 
sell  quick. 

BI-MONTHLY  MAGAZINE,  Sunbelt.  Good 
potential  for  aggressive  person.  $15,000. 


Business  Broker 
Associates 
(615)  756-7635 

ZONE  3  county  seat  weekly  in  rapidly  expand¬ 
ing  market  area.  Ideal  for  husband-wife  team. 
Negotiable  price  includes  equipment.  Box 
2061,  Editor  &  Publisher. 
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ANNOUNCEMENTS 
NEWSPAPERS  WANTED 


INDUSTRY  SERVICES 
MESSENGER  SERVICES 


EQUIPMENT  A  SUPPLIES 
MAILROOM 


EQUIPMENT  A  SUPPLIES 
PHOTOTYPESETTING 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


PUBLICATIONS  FOR  SALE 


GROWING  TOURIST,  advertising,  mail-order 
marazine.  10  years  old.  Unlimited  potential. 
PO^x  1830,  Key  Largo  FL  33037. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


RECRUITING  SPECIALIST— Routes  down, 
losing  valuable  customers,  circulation  figures 
declines,  advertising  sales  suffering?  (Ikilu- 
tion). 

We  will  fill  all  down  routes  and  supply  you  with  a 
backlog  of  quality  carrier  applicants.  Also  we 
will  provide  a  complete  sales  development  and 
training  program  for  your  circulation  depart- 
mentand  carriersalespeople.  This  will  increase 
circulation,  prevent  collection  problems  and 
increase  your  advertising  capacity. 

"Service  Sells",  Satisfaction  Guaranteed;  T-C 
Recruiting  Service,  5770  Wildwood  Dr,  Fair- 
view  PA  16415;  (814)  838-3220. 


TARGET  your  market.  Phone-crew-consulting. 
Guaranteed  results.  Experienced  staff.  For  in¬ 
formation  (215)  5^3954. 


TELEPHONE  MARKETING 
CIRCULATION  SALES 
ZO^ES  1,  2,  3,  4,  5 

(kxjrdinating  Ci»  effective  sales  with  our  high¬ 
ly  trained  sales  organization  is  our  special^. 
Please  contact  James  A  Gould,  Mediamax,  30 
Los  Robles,  Williamsville  NY  14221;  (716) 
631-8220. 


ENGINEERING  A 
INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engineering 
modifications,  rebuilding  and  removal.  Single 
width  to  4  plate  wide.  Bramble  Professional 
Press  Engineering,  Rt  2,  Box  2285,  McAllen 
TX  78501.  (512)  682-7011. 


INK  RECOVERY 


WE  WILL  ACCEPT  your  vraste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Ciall  for  details.  Ink  Recovery  Service  (203) 
443-5890. 


CLASSIFIED 
ADVERTISING  RATES 
LINE  ADS 

(Remittance  should  accompany  copy  un¬ 
less  credit  established.) 

1  week  —$3.50  per  line. 

2  weeks — $3.20  per  line,  per  issue. 

3  weeks— $3.00  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue. 

Add  $3.50  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 

POSITIONS  WANTED 

(Payable  with  order.) 

1  week  —$2.50  per  line. 

2  weeks — $2.20  per  line,  per  issue. 

3  weeks — $2.00  per  line,  per  issue. 

4  weeks— $1 .80  per  line,  per  issue. 

Add  $2.50  per  issue  for  box  service  and 
count  as  an  additional  line  in  copy. 

Count  approximately  39  characters 
andlor  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

WEEKLY  CLOSING  TIME 
Tuesday  2  pm,  N.Y.  time 

Editor  &  Publisher 
575  Lexington  Av,  NY  NY  10022 
(212)  752-7050 


EDITOR  &  PUBLISHER  for 


MESSENGER  SERVICE — We  pick  up  and  mail 
or  deliver  locally,  government  press  releases. 
Congressional  records,  federal  register  and 
other  public  information  from  government 
agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  Service,  Inc,  2025  Eye  St,  NW,  Room 
502,  Washington  DC  20006,  Phone  (202) 
659-2726,  home  (301)  924-4589. 


NEWSPAPER  DESIGN 


FOR  RE-DESIGN,  new  logos,  special  sections, 
new  formats,  layout,  type  specification,  cir¬ 
culation  enhancement,  design  critiques,  and 
staff  training,  call  or  write:  AMERGRAPH  ICS  & 
URBAN,  INC,  PO  Box  571052,  Miami  FL 
33157;  (305)  248-5434.  The  creMive  con¬ 
sulting  and  editorial  design  experte  specializ¬ 
ing  in  precise  visual  communications  for  the 
newspaper  industry.  Ask  for  Alan  Urban,  Presi¬ 
dent  and  Oeative  Director. 


FOR  SUPERIOR  REDESIGN  tailored  to  your 
paper,  modem  graphic  ideas,  content  evalua¬ 
tion,  call  The  Stan  Felder  Group;  (215)  820- 
7044.  Write  1117  N  26  St.  Allentown  PA 
18104. _ 


EQUIPMENT  A  SUPPLIES 


BUSINESS  SYSTEMS 


DELTA  TO  Y  Power  Converter  Dry  Type  Model 
213-162.  ISKVA  3  phase  240,  60  Hz.  New 
$800.  Make  an  offer;  (512)  442-7838. 


XEROX  TELECOPIER  4001.  Original  cost 
$1732.50.  Used  6  months  and  no  longer 
needed.  $750.  Call  (512)  442-7838. 


CAMERA  A  DARKROOM 


FOR  SALE:  NuArc  SST  1418  camera,  6  years 
old,  excellent  condition.  14"  x  18".  Film  sur¬ 
face  reduces  down  to  20%  or  enlarges  to 
300%.  $1500  EOB.  Luveme  MN  56155. 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

^  2798  Long  Beach,  CA  90^1 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVABLE  SOFTWARE  de¬ 
signed  by  a  publisher  to  handle  bookkeeping  in 
terms  of  "cc^umn  inches" .  Provides  many  sales 
analysis  reports,  ^ing  analysis,  will  print  daily 
cash  and  sales  journals  and  monthly  state¬ 
ments,  will  calculate  "service  charge",  re¬ 
quires  Radio  Shack  Model  II  64K  micro¬ 
computer.  For  sample  reports,  phone  or  write: 
Steve  Kuckuk,  PO  Box  469,  Shawano  Wl 
54166.  (715)  526-6188. 


CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation  ^em 
maintains  total  homes  in  market  area.  Adapt¬ 
able  to  subscriber  only.  Provides  on-line  real 
time  update  to  starts,  stops,  service  errors.  In¬ 
cludes  route  error  alarm  system  with  real  time 
service  error  dispatching.  Includes  PIA  proces¬ 
sing  with  automatic  vacation  adjustment.  Pro¬ 
duces  all  ABC,  pressrun  and  delivery  man¬ 
ifests.  Bundle  top  wraps  include  start,  stop, 
and  service  error  messa^.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line  of 
other  business  systems  available.  Contact 
Creative  Data  Systems,  9809  Wedd  Dr,  Over¬ 
land  Park  KS  M212;  (913)  381-1109. 


CIRCULATION  SYSTEMS  available  for  mail 
and  carrier  PIA  using  IBM  51 20.  Other  systems 
include  retail  advertising  receivables,  accounts 
payable,  general  ledm  and  payroll.  (Xmtact 
Zeltner  Associates,  TO  Box  51 1,  South  Bend 
IN  46614.  (219)  272-5839. 


MAILROOM 


PROJECTOR— Veyor  truck  loader,  11 ’6"  re¬ 
tracted  length  and  will  extend  up  to  25'  in 
length.  Good  condition  "3  phase  motor" 
$im 

Contact  James  Brodigan,  The  Forum,  Fargo  NO 
(701)  235-7311. 


2  STA-H 1 257  Counter  Stackers.  Excellent  con¬ 
dition.  Available  immediately.  Box  1789,  Edi¬ 
tor  &  Publisher. 

28,  1981 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  convejm  and  sure  parts. 
NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


CUTLER  HAMMER  Mark  III.  Kirk  Rudy  labeler. 
Bunn  tyer.  Addressograph  system.  Extra 
Graphat^.  Flexowriter.  Curtis,  816  National 
Pre^  Building,  Washington  DC;  (202)  628- 
56%. 


DOUBLE  BOOM  telescopic  truck  loaders.  Ex¬ 
cellent  condition.  Available  immediately.  Box 
1791,  Editor  &  Publisher. 


FOR  SALE — United  States  Steel  Model  Q  semi¬ 
automatic  round  steel  strapping  machine; 
19'6”  roller  top  conveyor  with  pacer  mounting, 
speed  up,  fixed  work  table  with  drop  work  sta¬ 
tions;  27'  loading  dock  belt  conveyor  reversing; 
15'  loading  doM  belt  conveyor  reversing;  4 
double  slide  faced  powered  deflectors;  single 
slide  faced  manual  deflectorv;  4-4'  graviW  rol¬ 
lers.  Call  Jim  Pack,  Mansfield,  (Jnio  News 
Journal;  (419)  522-3311. 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668. 


1  MULLER  stuffing  machine  model  227. 
J  S  Graphic  Equipment  Co. 

(2l4)  387-3128. 


NP  624,  1977  Harris  inserter  with  collector 
ring.  Equipped  for  ARS  system.  This  machine 
was  modified  in  1979  and  is  in  excellent  oper¬ 
ating  condition.  It  may  be  operated  with  one 
jacket  head  single  out,  or  two  jacket  heads 
double  out.  It  has  been  off-line  since  October 
1980  when  it  was  replaced  with  model  NP 
1372.  Priced  at  $ 1 10,000  (as  is  on  our  floor) 
which  is  approximately  60%  of  replacement 
cost. 

Contact  James  Brodigan,  The  Forum,  Fargo  ND 
(701)235-7311. 


SHERIDAN  48P  INSERTER.  Excellent  condi¬ 
tion.  Available  March.  For  details  contact  Box 
1790,  Editor  &  Publisher. 


SHERIDAN  24P  INSERTER.  Very  good  condi¬ 
tion.  West  Coast  location.  Available  immediate¬ 
ly.  Reply  to  %x  1749,  Editor  &  Publisher. 


SHERIDAN  24P  INSERTER 
Excellent  condition,  spare  parts.  East  Coast 
location.  Folded  edge  delivery.  Available  early 
1982.  RW  Gilliand,  8  W  King  St,  Lancaster  PA 
17603;  (717)  291-8616. 


MISCELLANEOUS 


CHALLENGE  3  knife  trimmer.  Two  available, 
toellent  condition.  Priced  $6000  each.  Call 
Sid  Simon;  (215)365-1155. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  550  Frontage  Rd,  Northfield  IL 
60093.  (312)  446-7017. 


NEWSPRINT— Specialties-colors-converting. 
David  F  Hoy-Paper  Sales,  (Xirtaro  Az  85230 
and  New  York  affiliated:  The  Paper  Group,  Inc; 
(602)  297-9976,  (212)  752-0558. 


NEWSPRINT  ROLLS 
DIRECT  MILL  SHIPMENTS  FROM  OUR 
AMERICAN  &  CANADIAN  MILLS. 

BROOKMAN  PAPER  CORP. 

300  E  54  ST,  NEW  YORK  NY  10022 

(212)  688-3020 


STANDARD  30  lb.  newsprint  made  to  your  spe¬ 
cification.  Shipments  direct  from  maior  mills. 
Box  35468,  Editor  &  Publisher. 


PHOTOTYPESETTING 


CG  PHOTOTYPESETTERS— At  affordable 
prices  and  terms.  Videosetters,  unisetters, 
computape  I  and  1 1 .  All  guaranteed.  Other  units 
available.  Call  or  write  GRAPH-X,  Inc,  17  Buck- 
nell  Ct,  RD  7,  Bethlehem  PA  18015;  (215) 
867-2002. 


IBM  COMPOSER,  IBM  ESC,  IBM  fonts.  Comp 
IV,  and  7200.  N.  Gregory,  343  Clive  Av, 
Oceanside  NY  11572;  (516)  764-2250. 


CASH  FOR 

MARK  I,  IV,  V  PACESEHERS 
LINOTRON  202 
(614)  846-7025 


THE  APlOO  SERIES  of  typesetting  terminals 
are  now  ready  for  delivery.  Based  on  m  popular 
Apple  II  computer,  th^  offer  versatility  and 
reliability  at  a  low  price.  Powerful  text  editing 
capabilities  and  disk  storage  are  standard  fea¬ 
tures,  not  options. 

INTRODUCING... 

The  newest  of  our  family,  AP800  series  termin¬ 
al.  By  popular  demand,  we  are  now  marketing 
the  PMC-80,  a  workalike  version  of  the  now 
unavailable  TRS-80  model  1.  It  will  support  all 
software  written  for  the  TRS-%  model  1,  in¬ 
cluding  our  famous  TYPSET-%  typesetting 
software.  And  the  best  part  is  the  new  reduced 
prices. 

Our  new,  full  line  catalog  is  now  immediately 
available.  Call  or  write: 

First  Main  (Xrmputer  Systems 
8700  King  George  Dr,  ^ite  103 
Dallas  TX  75235 
(214)  634-2860 


PRESS  PARTS 


BRONZE  TROLLEYS,  ink  floats,  and  more  for 
Goss  Headliner  series  press.  Highest  quality, 
fastest  delivery,  25%-115%  less  than  OEM 
prices.  Call  or  write  for  our  catalogue.  URBAN 
MINTING  PRESS  PARTS,  PO  Box  571052, 
Miami  FL  33157.  (305)  245-1351. 


PRESSES 


COLOR  KING 
2  unit  with  folder 
(415)  495-6010. 


2lVS"  CUTOFF  HOE  COLORMATIC,  3  units,  2 
half  decks,  available  now. 

22^4"  Gou  Headliner  unit,  1  color  hump. 

4  Wood  autopasters. 

3  single  wide  Goss  digital  reel,  tension  pasters. 
2  new  Goss  web  width  cut  down  kit. 

22^4"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

5  unit  Harris  V22  RB7  folders. 

3-1  unit  Harris  V22,  and  folders. 

1  unit  Harris  V15A. 

4  unit  Mergenthaler. 

1  Gregg  imprinter. 

6  unit  VI 5A. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 
Suburban  add-on  units. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)682-7011 


1974  COLOR  KING  8  units,  1  KJ8  folder,  1 
KJ6  folder. 

Call  Sid  McDonald  at  (214)  934-4256. 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

4  units  1  folder,  1972 
6  units  1  folder,  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 

IPEC,  INC. 

97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


WESTERN  GEAR  sheeter,  22l<ix36. 
Can  be  added  to  any  36"  web  offset  press. 
(415)  495-6010. 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  preses,  offset  or  letter 
press;  portable  ink  fountains;  2  Cline  reels  and 
pasters;  Goss  single  width  balloon;  104  A 
counter  stacker;  2  Butler  automatic  splicing 
units  model  3242-10.  We  have  or  can  get  wh« 
you  need  for  your  press  room  or  mail  room.  We 
do  machinery  moving  and  erecting. 

NORTHEAST  STORAGE  AND  INDUSTRIES 
INC 

(213)  257-7557 
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EQUIPMENT  &  SUPPLIES 
PRESSES _ 


HELP  WANTED 


HELP  WANTED 
ADVERTISING 


GOSS  COMMUNITY  4  unit  oil  bath,  40  HP, 
SC-404,  approxinrutely  1972,  available  now; 
as  is;  $145,000.  Extra  unit,  $24,000.  (312) 
975-0400,  Fred  or  Glenda. 


HARRIS  V-15A,  add-on  units,  1977. 

Cottrell  V-25,  V4  and  folder. 

Goss  Community  add-on  units,  1969-76. 

G^  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban,  SU. 

GoSs  Urbanite  W  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  45  W. 

Fincor  motor  and  controls. 

WANTED:  Newspaper  equipment  and  com¬ 
pete  plants. 

I  PEC,  INC 

97  Marquardt  Dr. 

Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


HARRIS  845,  AVAILABLE  IN  JUNE 
5  units,  22  Vx  cutoff,  and  Vx  folds,  ribbon 
deck,  3  Butlers.  New  1975.  Nice  machine. 
Can  be  inspected  running.  Offered  exclusively 
By  ONE,  Atlanta  GA. 

Phone  (404)  321-3992  Telex  700563 


O.N.E.  OFFERS 
Goss  SC  Community,  5  units. 

Goss  Urbanite,  4  units. 

Harris  V15A,  6  units. 

Harris  V22,  5  units. 

Harris  V25,  5  units. 

Harris  845,  5  units. 

Hoe  Lithomatic,  5  units,  double  width 
offset  60,000  sheeter. 

Gregg  2  web  sheeter. 

We  own  all  equipment  listed  above  and  offer  for 
resale.  Presses  are  offered  whole  or  as  compo¬ 
nents. 

ONE,  Atlanta,  GA 

Phone  (404)  321-3992  Telex  700563 


POLYGRAPH  (Royal  Zenith)  4  unit  with  (older 
and  sheeter,  174Sx24VS  web  width.  (415) 
495-6010. 


SUBURBAN  UNITS.  Three  available.  No  side- 
lay.  Excellent  condition.  $10,(X)0  each.  Call 
Sid  Simon;  (215)  365-1155. 


TWO  (2)  V-15-A  add-on  units  with  roll  stands. 
Excellent  condition.  Oiling  system.  Can  be 
seen  running;  (617)  783-3807. 


URBANITE  4  unit  with  SU  folder— quarter  and 
double  parallel.  6  roll  rollstand.  Like  new  press. 
Illinois  (312)  331-6352. 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


MULLER  227  INSERTER. 
Must  be  seen  in  operation. 
Box  1686,  Editor  &  Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


OFFSET  ROTARY  used  for  SO  page  tabloid.  4x4 
color.  Minimum  cylinder  speed  50,000  revolu¬ 
tions.  Automatic  roll  switch.  Box  1708,  Editor 
&  Publisher. 


SHERIDAN  72P  INSERTER 
for  daily  newspaper  operation 
Box  34255,  Editor  &  Publisher 


STA-HI  251  Counter  Stacker. 

Immediate  Requirement. 
Box  2063,  Editor  &  Publisher. 


WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  ^rs,  envelope 
converting  equipment,  vacuum  mming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 


M.  SELLARS  &  ASSOCIATES 
PO  Box  1352 
Dearborn  Ml  48121 


ACADEMIC 


ASSISTANT  PROFESSOR  of  mass  com¬ 
munication/journalism  to  teach  basic/special¬ 
ized  courses  starting  August.  PhD  or  MA/MS 
with  substantial  ex^ience  required.  Salary 
competitive.  Write:  Dr  Russell  J  Jandoli,  Head, 
Department  of  Mass  Communication,  St 
Bonaventure  University,  St  Bonaventure  NY 
14778.  AA/EOE. 


ASSISTANT  DIRECTOR  of  Information  Ser¬ 
vices— Energetic,  skilled  person  needed  for  the 
position  of  assistant  director  of  information  ser¬ 
vices  at  Emporia  State  University.  Primary  re¬ 
sponsibilities  are:  direct  news  bureau,  be  year¬ 
book  advisor,  write  for  publications,  assist  with 
television  and  radio  work,  and  assist  with 
cial  projects.  Salary  range  is  $15,0(10- 
$18,000  depending  upon  qualifications  and 
experience.  Applicants  must  have  a  bachelor's 
degree  and  experience  working  for  and/or  advis¬ 
ing  a  yearbook  staff.  A  master’s  degree,  at  least 
two  years  writing  experience,  and  at  least  two 
years  of  television  and/or  radio  experience  are 
preferred.  Send  application,  resume,  and  at 
least  three  references  to:  Paul  Kincaid,  Search 
Committee  Chairperson,  Information  Services, 
Emporia  State  University,  Emporia  KS  66801. 
Application  deadline  is  April  28,  1981. 
Emporia  State  University  is  an  equal  opportun- 

ity  employer  M/F/H. _ 

BR0A(X1AST  JOURNALISM  tenure-track  posi¬ 
tion,  assistant  professor,  August,  1981.  Teach 
print  and  broadcast  newswriting  and  reporting, 
television  production,  mass  communication 
law  and  regulation.  mA  with  media  experience 
and  significant  publications  required;  PhD  pre¬ 
ferred^.  Salary  minimum,  $15,000,  nine 
months.  Send  application  and  vita  to  Dr  Voncile 
Smith,  Department  of  Communication,  Florida 
Atlantic  University,  Boca  Raton  FL  33431.  Ap¬ 
plication  deadline,  April  15, 1981.  Affirmative 
Action/Equal  Opportunity  Employer. 


FACULTY  POSITION  with  emphasis  in  news 
and  pr/advertising  in  well  established,  growing 
journalism  program.  Must  have  PhD  or  ABD, 
significant  job  experience  in  both  areas  and 
university  teaching  experience.  Applicants 
should  be  competent  in  mass  communications, 
press  law,  ethics  and/or  graphics.  Write,  in¬ 
cluding  vita  and  three  references  to  Dr  John  H 
Boyer,  Director,  Division  of  Journalism,  Brad¬ 
ley  UniversiW,  Peoria  IL  61625.  Deadline  is 
A^il  15, 1981.  Bradl»  is  an  Equal  Opportun¬ 
ity/Affirmative  Action  Employer. 

POSITION  REOPENED  BY  ACCREDITED 
SCHOOL  OF  JOURNALISM  AND  BROADCAST¬ 
ING  seeking  assistant  professor.  Tenure  track 
position,  l(j  month  contract  renewable;  begins 
September  1, 1981.  Approximately  700  media 
students  and  total  campus  enrollment  of 
22,000.  Minimum  qualifications:  master's  de¬ 
gree  and  3  to  5  years  professional  experience; 
some  teaching  experience  helpful.  Major  re¬ 
sponsibilities  teaching  print  and  broadcast 
news  courses.  Salary  range  $15(X)  to  $2100 
monthly,  depending  upon  quaiifications;  sum¬ 
mer  empioyment  not  guaranteed.  Earlier  appli¬ 
cants  will  be  considered  and  need  not  reapply. 
New  deadline  for  applicants  is  April  15.  Send 
resume  and  three  recent  references  to  Harry 
Heath,  Director,  School  of  Journalism  and 
Broadcasting,  Oklahoma  State  University, 
Stillwater  OK  74078.  An  equal  opportunity 

employer. _ 

MASS  COMMUNICATIONS— Assistant  profes¬ 
sor,  PhD  required  (those  nearing  completion 
will  be  considered),  professionai  experience 
also  desirable,  tenure  track.  August  1981. 
Teach  survey  of  mass  communications,  basic 
and  advanced  newswriting.  Working  knowledge 
of  electronic  typesetter,  video  ana  audio  tape 
necessary.  Send  application,  resume,  trans¬ 
cripts,  and  a  list  of  four  references  (include 
phone  numbers)  by  April  10  to:  Dr  N  Edd  Mil¬ 
ler,  Chairman,  Communications  Department, 
Northern  Kentucky  University,  Highland 
Heights  KY  41076. 

Northern  Kentucky  University  is  an  affirmative 
action,  equal  opportunity  employer  and  active¬ 
ly  seeks  the  candidacy  of  minorities  and 
women. _ 


IS  THERE  A  DOCTOR 
IN  THE  HOUSE? 

Yes,  yes,  yes!  When  the  experienced 
professor  is  looking  for  a  change  of 
scene  or  challenge,  he/she  knows 
the  place  to  find  that  job  is  E&P 
CLASSIFIEDS!  E&P  is  found  in  most 
Journalism  libraries  around  the 
country,  so  what  more  logical  place 
to  list  your  Academic  openings? 
E&P  CLASSIFIEDS— 

WE'RE  EDUCATED! 


ACADEMIC 


GRADUATE  ASSISTANTSHIPS  available  in 
journalism-photography.  One-third  to  one-half 
time  position  for  MA  candidate  offers  $2550- 
$3825  for  9  months  (1980-81  scale).  Under¬ 
graduate  journalism  degree  or  professional  ex¬ 
perience  necessary.  Begins  Fall  term.  Write: 
Mass  Communication  Department,  Central 
Missouri  State  University,  Warrensburg  MO 
64093.  Equal  Opportuni^  Affirmative  Action 
Employer. 


JOURNALISM  FACULTY— Position  open  Au¬ 
gust  1981,  instructor/assistant  professor, 
news/editorial  sequence  with  com^tence  in 
history  of  communications.  Magazine  writing 
experience  favorably  regarded.  Salary  and  rank 
nraotiable  depending  on  qualification.  Mas¬ 
ter’s  in  journalism  and  at  least  5  years  media 
experience.  Send  resume,  letter  of  application 
and  3  references  by  April  15  to  Charles  Pear¬ 
son,  Journalism  Department,  Wichita  State 
University,  Wichita  KS  67208.  Affirmative  Ac¬ 
tion/Equal  Opportunity  Employer. 


MASS  COMMUNICATIONS— Full-time,  te¬ 
nure-track  appointment  to  teach  print  journal¬ 
ism,  mass  communications  law,  public  rela¬ 
tions/advertising.  Masters  degree  required; 
doctorate  preferred  in  mass  communications 
area  with  print  journalism  emphasis.  College 
teaching  experience  required,  combined  with 
strong  background  in  practical  print  media  ex¬ 
perience.  Eligible  for  election  as  department 
chair.  Appointment  September,  1981.  Apply 
by  May  1 1 , 1981  to  Affirmative  Action  Officer. 
Winona  State  University,  Winona  MN  55987. 
An  equal  opportunity  employer. 


ADMINISTRATIVE 


ASSISTANT  ACCOUNTING  department  mana¬ 
ger  with  experience  in  all  phases  of  accounting. 
Metro  Zone  6  daily,  with  excellent  opportunity. 
Include  salary  history  with  resume  to  Box 
2018,  Editor  &  Publisher.  An  equal  opportun¬ 
ity  employer  M/F. 


ASSISTANT  PUBLISHER 
Full  responsibility  for  men's  action  magazine. 
Located  in  Western  states.  Experience  as 
general  manager/publisher.  Send  detailed  re¬ 
sume  and  salary  history  to  PO  Box  9549,  San 
Diego  CA  92109. 


GENERAL  MANAGER  for  award-winning  small 
Midwest  AM  daily  with  TMC  and  central  print¬ 
ing  plant.  Progressive  experience  in  advertis¬ 
ing,  circulation,  and  markets  functions  re¬ 
quired.  Send  resume,  salary  histon  and  re¬ 
quirements  to  Box  1984,  Editor  &  Publisher. 


GENERAL  SALES  MANAGER— To  be  responsi- 
bie  for  display  classified  and  subscription  sales 
for  group  of  weekly  in  north  New  Jersey.  Write 
Publisher,  Bergen  News  Publishing,  K)  Box 
130,  Palisades  Park  NJ  07650. 


GENERAL  MANAGER:  Investor  group  seeks 
and  aggressive,  knowledgeable  general  mana¬ 
ger.  We  are  experienced  newspaper  people,  but 
we  have  been  out  of  the  industry  for  several 
years.  We  intend  to  acquire  a  small  daily  now 
and  other  papers  later.  We  need  an  outstand¬ 
ing,  up  and  coming  newspaper  executive  to 
take  charge  of  our  entire  operation  and  to  be  the 
sparkplug.  If  you  have  the  ambition,  experience 
and  know-how  to  do  so,  we're  ready  to  make  a 
fine  opportuniW  available,  including  ownership 
participation.  Please  reply  in  confidence.  Box 
2090,  Editor  &  Publisher. 


WE'RE  LOOKiNG  FOR  an  Advertising  Director 
capable  of  handling  much  more  responsibility 
in  2  years  or  less.  Confidentiality  assured.  Zone 
5.  Send  resume  to  Box  2099,  Editor  &  Pub¬ 
lisher. 


ZONE  9  WEEKLY  (500,000  plus  in  sales)  has 
opening  for  sales  oriented  general  manager  in 
competitive  market.  Great  growth  opportuniW 
for  success-minded  individual  who  enjoys  chal¬ 
lenges.  Take-charge  leader  will  split  time  be¬ 
tween  administration  and  sales.  Excellent  com¬ 
pany  benefits  including  medical,  dental  and 
profit  sharing.  Base  of  $24,000-$30,000  plus 
an  aggressive  performance  bonus.  Send  re- 
sum^o  Box  2(Jl9,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  SALESPEOPLE  for  Long  Island 
antiques  magazine.  Heavy  cold  call  experience 
necessary.  $200  per  week  plus  commission 
and  benefits.  $20,000  potential.  Resume  to 
Antiques  &  Collectibles,  230  Arlington  O,  East 
Hills  NY  11548. 


CLASSIFIED  MANAGER.  Excellent  opportun¬ 
ity  with  group-owned  20,000  plus  daily  in 
southern  California  growth  market.  Staff  of  13. 
VDT's.  Seeks  individual  well  versed  in  all 
aspects  of  classified  who  has  excellent  lead¬ 
ership  and  sales  skills.  Send  resume,  salary 
history  and  references  to  Larry  Boline,  News 
Chronicle,  PO  Box  3129,  Thousand  Oaks  CA 
91359. 


CLASSIFIED  ADVERTISING  MANAGER  for 
award  winning  medium-size  Ohio  daily.  Must 
be  self-motivated  idea  person,  strong  on  staff 
direction  and  follow  through.  Write  Box  21(X}, 
Editor  &  Publisher. 


DISPLAY  ADVERTISING 
SALES  PERSON 


Must  be  experienced  in  sales,  layouts  and  copy. 
Salary,  incentive  pay  and  automobile  allo¬ 
wance.  Send  resume  to: 

Personnel  Director 

ALEXANDRIA  DAILY 
TOWN  TALK 

PO  Box  7558 
Alexandria  LA  71306 
An  Equal  Opportunity  Employer 


EXPERIENCED  professional  salesperson. 
Growing  market.  Resumes  to:  Wayne  Barnes, 
Sun-News,  Box  1749,  Las  Cruces  NM  88004. 


HELP  WANTED/RECRUITMENT  SALES  REP 
wanted.  We  are  looking  for  the  right  individual 
to  develop  the  entire  recruitment  area  of  our 
newspaper.  If  you  have  qualified  recruitment 
experience  with  an  agency  or  newspaper  this 
may  be  just  the  spot  for  you  to  grow.  Salary, 
incentives  and  benefits  are  just  a  few  good 
reasons  the  right  person  will  enjoy  this  chal¬ 
lenge.  Please  send  information  and  resume  to 
Box  2076,  Editor  &  Publisher. 


LOOKING  FOR  A  CHALLENGE?  Twice  weekly 
in  booming  northern  Nevada  community  needs 
aggressive  self-starter  to  grow  with  town  and 
newspaper.  Send  resume — Mark  McMahon, 
Humboldt  Sun,  Box  912,  Winnemucca  NV 
89445. 


MAJOR  ACCOUNT  SALES  REPRESENTA¬ 
TIVE — For  Zone  3  TMC  shopper.  Must  have 
proven  record.  Career  opportunity  for  right  per¬ 
son.  Send  resume  and  salary  requirements  in 
strictest  confidence  to  Box  2071,  Editor  & 
Publisher. 


OWNERSHIP  OPPORTUNITY  for  experienced 
ad  salesperson.  Excellent  Zone  9  (northern) 
market  area  with  competition.  Weekly  opera¬ 
tion  with  plenty  of  room  for  growth.  Write  Box 
2D67,  Editor  &  Publisher. 


RETAIL  MANAGER 

A  solid  growth  opportunity  with  one  of  the  na¬ 
tion's  leading  tnedia  companies  is  available 
now.  Our  mid-sized  yet  sophisicated  retailing 
market  needs  a  people  oriented  individual  who 
is  aggressive  and  well  organized.  The  ability  to 
sell  Dudgets  and  advertising  campaigns  is 
essential.  If  you  have  a  good  comprehension  of 
retail  finance  and  marketirw,  promotion  and 
motivation  reply  to  Box  2031,  Editor  &  Pub¬ 
lisher. 


RETAIL  ADVERTISING  MANAGER 
PHILADELPHIA 
SUBURBAN  DAILY 


Strong  experienced  manager  able  to  motivate 
sales  staff  in  a  very  competitive  environment. 
Must  be  able  to  plan  and  execute  sales  pre¬ 
sentations.  Position  reports  to  marketing  direc¬ 
tor  and  supervises  staff  of  12. 

Handsome  salary  and  benefits  package  com¬ 
plemented  by  incentive  program  that  amply  m- 
wards  success. 

Send  resume  to  Box  2038 
Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER  wanted  in 
43,000  AM-PM  daily  and  Sunday  to  head  10 
person  sales  team.  Experience  must  include 
management  with  attention  in  training,  promo¬ 
tion,  budgeting,  motivating  and  meeting  goals. 
Apply  with  resume  to  CF  McClughan,  Advertis¬ 
ing  Director,  News  and  Daily  Advance,  PO  Box 
1(J129,  Lynchburg  VA  24506.  Note  salary  ex¬ 
pectation  and  availability  first  letter.  An  excel¬ 
lent  opportunity. 


SALESPERSON — Assistant  for  growing  news¬ 
paper  and  shopper  group.  New  York  metropoli¬ 
tan  area.  Excellent  salary  plus  bonus.  Box 
2056,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  March  28,  1981 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  SALESPERSON  needed  for 
northern  Ohio  newspaper.  Friendly  town.  Send 
resume,  salary  history  and  references  to  Box 
1991,  Editor  &  Publisher. 


ADVERTISING  MANAGER  WANTED.  8  hard 
working  salesmen  with  ideas  and  management 
skills  for  top  ranking  weekly  newspaper  in  the 
heart  of  the  West.  Contact  Carl  Bechtold,  Co(h 
Enterprise,  Box  1090,  Cody  WY  82414;  (307) 
587-2231. 


ADVERTISING  SALES  position  in  fast  vowing 
Zone  4  market.  Establi^ed  twice-week^  news¬ 
paper  of  100,000  circulation  needs  salesper¬ 
son  with  competitive  track  record.  Only  aggres¬ 
sive  professional  applicants  who  want  to  make 
money  need  apply.  Full  company  benefits. 
Send  resume  and  salary  history  to  Box  1859, 
Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Come  to  the  California  central  coast  and  grow 
with  a  family  owned,  13,000  circulation 
award-winning  semi-weekly  community  news¬ 
paper.  Require  experienced  and  motivated  per¬ 
son  to  handle  key  accounts  and  lead  staff  of  6. 
Salary  plus  commission  and  benefits.  Send  re¬ 
sume  and  salare  histpry  to  Dick  Blackenburg, 
Co-Publisher,  Five  Cities  Times  Press  Recor¬ 
der,  PO  Box  460,  Arroyo  Grande  CA  93420. 


ADVERTISING  SALES  REPRESENTATIVE 
needed  immediately  for  weekly  shopper  in  mid- 
dle  Tennessee  market.  Circulation  over 
28,000.  Salary,  commission,  benefits,  poten¬ 
tial  for  advancement.  Experienced  only.  Send 
resume  The  Merchants  Advocate,  PO  Box  301, 
Murfreesboro  TN  37130  or  call  (615)  890- 
5297. 


ADVERTISING  MANAGER  wanted  to  g^  with 
a  medium  size  6  day  daily  in  an  exciting  New 
York/New  Jersey  area.  You  must  have  in^epth 
experience  with  retail  sales  and  management 
and  be  able  to  motivate.  Position  offers  com¬ 
plete  responsibility  and  room  for  grovrth.  If  you 
are  looking  for  the  ideal  position  to  show  your 
ability,  this  is  it.  Exceptional  salary,  incentives 
and  benefits  for  the  right  person.  Please  send 
information  and  resume  to  Box  2074,  Editor  & 
Publisher. 


AGGRESSIVE  SALES  AND  PROMOTION  man¬ 
ager  for  fast  growing  broadsheet  shopper  in  the 
(dutiful  Pocono  Mountains  resort  area  of 
northeast  Pennsylvania.  Must  be  experienced 
in  shopper  sales  and/or  management.  Send  re¬ 
sume  to  PO  Box  345,  Stroudsburg  PA  18360. 


ADVERTISING 

DIRECTOR 


Are  you  a  college  graduate  working  in  the  print 
media?  Are  you  well  versed  in  retail,  classified, 
national  and  creative  promotion? 

If  you  fill  the  bill  with  the  above  then  this  may 
be  your  one  chance  in  a  lifetime  opportunity. 
We  need  a  creative  leader  for  our  16-person  ad 
department... someone  to  lead  them  to  bigger 
and  better  things... and  the  opening  is  NuUi 
If  you're  a  superior  person  who  would  like  this 
challenge.. .one  who  would  like  to  be  a  part  of 
our  growing  organization... tell  me  about  your¬ 
self. 

Write,  giving  all  details  including  income  re¬ 
quirements  to:  RE  Pifer,  Publisher,  Sandusky 
Register,  314  W  Market  St,  Sandusky  OH 
44870, 


ADVERTISING  DIRECTOR  for  strong  northwest 
Iowa  twin  weekly.  College  community  and  retail 
trade  center,  ideal  position  for  second  person 
now  on  small  daily  or  larger  weekly  ad  staff. 
Excellent  salary,  benefits  available.  Send  re¬ 
sume,  salary  needs  to:  Jerre  Wiseman,  Storm 
Lake  Newspapers,  111  W  7th,  Storm  Lake  I A 
50588, 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES  MANAGER 
The  Independent  Record  is  looking  for  an 
advertising  sales  manager.  The  person  who  fills 
this  position  will  possess  strong  advertisiiw 
sales  skills  and  the  ability  to  lead  a  staff  of  7 
retail/classified  sales  people. 

A  belief  in  management  by  commitment  and  an 
ability  to  motivate  are  prerequisites.  Newspap¬ 
er  advertising  sales  experience  a  must.  A  de¬ 
gree  in  advertising  or  marketing  is  preferred.  If 
the  big  sky  country  of  Montana  is  where  you 
want  to  be  mail  resume  and  salary  require¬ 
ments  to  Ed  Schultz,  Advertising  Director,  The 
Independent  Record,  PO  Box  4249,  Helena 

MTS9604. _ _ _ 

ADVERTISING  DIRECTOR— Award-winning 
rural/subuiban  weekly  newspaper  jgroup  in  fast 
growing  West  Richmond  Virginia,  SMSA,  seeks 
bright,  experienced,  ambitious  professional  to 
direct  highly  motivated,  talented,  young  staff. 
If  you're Todking  for  major  career  advancement 
instead  of  just  another  job,  thrive  on  the  excite¬ 
ment  of  a  challenging  position,  have  a  commit¬ 
ment  to  excellence  that  governs  your  outlook  on 
life,  believe  earnings  should  be  commensurate 
with  your  achievement  and  ability  to  inspire 
others  to  achieve  with  you,  and  want  to  raise 
your  family  in  a  progessive  community  that  is 
primed  for  growth,  then  you  are  a  good  candi¬ 
date  for  this  opening.  Send  resume  with  hand 
written  essay  explaining  your  personal  goals  in 
community  journalism  to  Robin  Lind.  THE 
GAZETTE,  TO  Box  177,  Manakin-Sabot  VA 
23103. 


ADVERTISING  SALES  positions  for  Zones  8 
and  9.  Rapidly  expanding  media  conglomerate 
seeks  highly  motivated  people  with  excellent 
track  records.  Salary,  gas  allowance,  commis¬ 
sion  and  benefits.  If  you  can  excel,  you  can 
grow  personally  and  financially  with  a  winning 
team.  Please  send  resume  to:  Dennis  Fearing, 
5445  Balboa  Blvd,  Suite  117,  Encino  CA 
91316  OR  call  (213)  501-3951  for  phone  in¬ 
terview. 


ADVERTISING  REPRESENTATIVES  openings 
in  retail  and  classified  advertising  with  man¬ 
agerial  qualities.  Chance  for  advancement  in 
immediate  future.  15,500  daily  in  beautiful 
northern  Minnesota,  ^d  resume  to  Scott  L 
Asbach,  Mesabi  Daily  News,  TO  Box  956,  Virgi¬ 
nia  MN  55792. 


.ID  MANAGER  (Monthly  Magazine) — Strong 
knowledge  in  advertising.  Ability  to  sell  tv 
phone  and  other  direct  mail  efforts.  Pcsition 
r^uires  skills  in  supervision,  ad  layout,  coor¬ 
dination  of  details  and  short/long  range  plan¬ 
ning.  This  is  a  new  position  on  a  new  hobby 
publication  providing  an  exciting  and  excellent 
opportunity.  Forward  resume  to:  Amos  Press 
Inc,  (Stamp  World  Magazine),  Attn:  Earl  Bow¬ 
lin,  Personnel  Manager,  TO  Box  150,  Sidney 

OH  45367. _ 

CLASSIFIED  ADVERTISING  MANAGER— This 
group  of  daily  and  community  new^pers  in 
southern  California  needs  a  classified  mana¬ 
ger.  strong  on  administration,  promotion,  and 
selling  ability.  Write  in  total  confidence  to  Clas¬ 
sified  Manager,  PO  Box  3000-42,  Palm 
Springs  CA  92263. 


CAPE  COD  GROUP  of  4  fast-growing  weeklies, 
circulation  over  40,000,  seeking  energetic  and 
innovative  advertising  manager  capable  of 
leading  sales  staff  of  8.  Write  John  Hughes, 
Hughes  Newspapers.  PO  Box  426,  Orleans  MA 


CLASSIFIED  PHONE  ROOM  MANAGER  with 
exceptional  leadership  qualities  and  phone 
room  experience.  This  6  day  daily  newspaper 
needs  the  best.  We  are  rounding  out  our  man¬ 
agement  team  and  need  you  to  take  over  a 
highly  modernized  phone  room.  New  York/New 
Jersey  market  is  competitive  and  we  are  willing 
to  compensate  for  the  right  person  with  salary, 
incentives  and  and  benefits  accordingly. 
Please  send  information  and  resume  to  Box 
2075,  Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


WE  ARE  LOOKING  for  a  high-energy,  goal 
oriented  person.  Must  understand  marketiiw 
and  be  able  to  motivate  and  lead  a  staff  of  10 
sales  people.  Will  also  be  responsible  for  a  5 
person  well  run  classified  department.  Zoned 
weekly  with  67,000  circulation,  and  Rowing. 
Publishes  3  times  vreekly.  Situated  in  the  area 
of  exploding  population  and  industrial  growth 
in  south  Orange  County,  California. 
Tremendous  opportunity  for  upward  mobility. 
Excellent  Benefits 
Send  resume  to: 

Golden  West  Publishing  Inc. 

TO  Box  3629 
Mission  Viejo  CA  92690 


aRCULATION 


CIRCULATION  MANAGEMENT— Opportunity 
with  growing  19,000  circulation  daily  and  Sun¬ 
day  newspaper  in  Zone  2.  Experienced  mana¬ 
ger  with  the  ability  to  analyze,  plan  and  imple¬ 
ment  changes  necessary  to  develop  a  solid  cir¬ 
culation  si^em.  Should  have  experience  with 
motor  routes. 

Send  resume  in  confidence  to  Box  2030,  Edi¬ 
tor  &  Publisher. 


COUNTRY  ROADMEN 

We  need  experienced  Roadmen.  Must  know 
wholesaler  distribution  and  single  copy  news¬ 
stand  sales  thoroughly.  Good  pay,  excellent 
fringes  and  car  allowance.  (Jnly  experienced 
persons  need  apply. 

Call  or  write: 

Stan  Getleson 
Circulation  Manager 
New  York  Post 
210  South  St 
New  York  NY  10002 
(212)  349-5000 


CIRCUUTION  MANAGER  for  northern  Califor¬ 
nia  weekly  publishing  chain,  over  2CIO,CIOO  cir¬ 
culation.  Strong  background  in  door  knob  TMC 
distribution  essential.  Send  resume  to  Box 
2111,  Editw  t  Publisher. _ 


CIRCUUTION  DIRECTOR  for  medium-size 
Virginia  daily.  Must  have  potential  to  become  a 
publisher  in  our  lar«  group  of  community 
dailies  and  weeklies.  Experience  must  include 
department  management  of  ABC  daily  with  at 
least  10,000  circulation.  Box  2112,  Editor  & 
Publisher. 


DISTRICT  MANAGERS 
SUNNY  SOUTHERN  CALIFORNIA 
Earn  $20,000  the  first  year,  plus  auto  allo¬ 
wance  and  excellent  fringe  betief  its.  If  you  are  a 
PRO  looking  for  a  challenge  with  advancement 
opportunities  call  Mr  Roach  collect  at  (213) 
241-4141. 


ENGINEER 


ENGINEER 

Press  Machinery  Corporation,  an  expanding 
graphics  arts  company  requires  a  per^  prefer¬ 
ably  with  rotary  printing  press  design  experi¬ 
ence  at  the  level  of  senior  or  project  engineer 
classification.  Field  experience  is  desirable  for 
the  position.  Work  in  a  modem  facility  with  an 
atmosphere  conducive  to  freedom  of  technical 
concepts  and  motivations  uninterrupted  tty 
meetings  and  report  writing.  Make  field  trips  if 
necessaty  to  make  engineering  evaluations  and 
applications. 

Salary  and  benefits  are  liberal  and  negotiable 
based  on  experience  and  accomplishments. 
Call  or  write:  (312)360-5165,  for  an  interview 
appointment.  PRESS  MACHINERY  CORP, 
230  James  St,  Bensenville  IL. 


EDITORIAL 


EXECUTIVE  SPORTS  EDITOR 
Mid-Atlantic  100,000  AM-PM  combination 
daily  and  Sunc^  seeks  aggressive,  innovative 
editor  to  supervise  sports  operations.  Outstand¬ 
ing  writing  and  editing  skills  required,  as  well 
as  a  sound  knowledge  of  page  layout/graphics. 
Electronic  systems  experience  helpful.  Candi¬ 
dates  must  have  minimum  of  five  years  as  a 
supervising  editor  on  a  medium  to  large  daily 
and  must  have  demonstrated  strong  skills  in 
planning,  organizing  and  personnel  manage¬ 
ment.  (tompetitive  salary,  good  benefits  pack¬ 
age.  Send  resume,  work  samples  and  refer¬ 
ences  to  Box  1992,  Editor  &  iHjblisher. 


BORED? 

Tired  of  the  same  old  beat?  No  chance  for 
advancement?  Want  a  change?  28,000  AM  in 
the  fastest  growing  city  in  Texas.  Expanding 
staff  and  needs  experienced  reporters.  Diversi¬ 
ty  of  assignments  and  responsibility.  Opportu¬ 
nities  for  advancement.  Excellent  comjany  be¬ 
nefits.  Prefer  applicants  familiar  with  the 
Southwest  area.  S^d  resume,  clips,  to  Dave 
Hardin,  Managing  Editor,  Temple  Daily  Tele¬ 
gram,  TO  Box  868,  Temple  TX  76501. 


HELP  WANTED 


EDITORIAL 


HARD  NEWS  REPORTER— The  Muskegon 
Chronicle,  a  45,(X)0  circulation  Michigan  dai¬ 
ly,  seeks  strong  applicants  for  a  current  open¬ 
ing.  If  you  arehi^ly  intelligent  and  a  digger, 
with  clips,  references,  and  a  good  track  record 
to  prove  it,  we'd  like  to  hear  from  you.  Box 
TO37,  Editor  &  Publisher. 


HIGH  QUALITY  Idaho  weekly,  located  near 
Boise,  seeks  reporter/phqtographer  with  high 
eriergy,  friendly  personality.  S^  resume  and 
clips  to  Box  2028,  Editor  &  Publisher. 


IF  YOU'RE  A  REPORTER  who  knows  the  differ¬ 
ence  between  people  stories  and  government 
news  stories  thm  n^  be  a  place  for  you  on  our 
70,000  Zone  4  daily.  Resumes  and  samples 
Box  2(^,  Editor  &  Publisher. 


JOURNEYMAN  wanted  to  work  3  shifts  a  week 
as  reporter  and  2  as  weekend  wire  editor.  Com¬ 
petitive  salary  for  right  person.  Write  Editor, 
bominion-Pok,  Morgantown  WV  62505.  VDT 
experience  helpful. 


LIFESTYLE  EDITOR  for  new  section  of  32,000 
Southern  AM  daily.  Writing  duties  involv^  in 
supenising  two  other  reporters.  Need  agpes- 
sive,  idea  person  with  good  planning  ability  who 
would  haw  carte  blanche  to  build  a  commun¬ 
ity-oriented  section.  Two  years  reporting  or 
editing  experience  required.  Box  2107,  Editor 
&  F^blishw. 


MANAGING  EDITOR — This  group  of  daily  and 
community  newspapers  in  southm  Caliramia 
needs  a  managing  editor.  Must  have  good 
editorial  judgment  and  be  strong  on  organiza¬ 
tional  administration.  Write  in  total  confidence 
to  Managing  Editor,  TO  Box  3()0Ct42,  ^Im 
Springs^  92263. 


MAJOR  AM/PM  in  one  of  the  nation's  fastest 
mowing  areas  (Zone  4)  seeks  reporters  for  a 
variety  of  assignments.  If  you  haw  at  least  3 
years  daily  experience,  are  dedicated,  accu¬ 
rate,  strong  on  rewrite  and  thriw  on  declines, 
please  send  resume,  clips  and  salary  require¬ 
ments  to  Box  2057,  Editor  &  Publisher. 


MANAGING  EDITOR 

Opportunity  to  jovn  proeressiw  group  in  an  ex¬ 
cellent  community  in  Zone  4.  You'll  become 
part  of  an  award-winning  management  team 
committed  to  producing  a  top  quality  afternoon 
and  Sunday  newspaper  with  mid-teen  circula¬ 
tion.  Position  requires  management  skills,  abil¬ 
ity  to  train  staff  and  willingness  to  become  in¬ 
volved  in  community  activities.  Prefer  appli¬ 
cants  with  Southern  experience.  Must  Km 
strong  conviction  regarding  importance  of  local 
news  coverage.  Send  resume  in  confidence  to 
Box  2072,  Editor  &  Publisher. 


MANAGING  EDITOR— Supervise  locally 
oriented  staff  of  10  reporters  on  12,000, 6  day. 
Zone  6  daily.  Must  haw  judgment,  experience 
and  solid  skills  in  editorial  writing,  generating 
ideas,  editing,  staff  oranization,  d^  work  and 
leadership.  Resume,  salary  requirements  to 
Box  2077,  Editor  &  Publisher. 


NEWS  EDITOR 

Small  but  pro^essiw  Southwest  daily  seeks 
news  editor  with  solid  news  judgement  and 
knack  for  snappy  layout.  Expeience  in  wire 
editing  preferred,  experience  in  layout  neces¬ 
sary.  Seasonal  circulation  varies  from  16- 
26,000.  AP,  all  electronic,  CATV.  Send  re¬ 
sume  and  samples  to  Duncan  Osborn,  The 
Yuma  Daily  Sun,  TO  Box  271,  Yuma  AZ 
85364,  or  call  (602)  783-3333. 


NEWS  EDITOR 
FT  LAUDERDALE 

The  Ft  Lauderdale  Sun  Sentinel  seeks  a  crea- 
tiw  editor  to  direct  an  8-person  wire  desk,  pro¬ 
duce  the  front  page  and  be  a  part  of  our  deman¬ 
ding  editorial  management  team.  This  chal¬ 
lenging  position  requires  5  years  eiqierience  in 
news  judgment,  pi»e  desi^,  editing  and  su¬ 
pervision.  The  Sun  Sentinel,  a  rapidly  growing 
AM  in  a  highly  competitiw  market,  offers  an 
excellent  salary  and  benefit  ^ka^  and  an 
ideal  working  environment.  Please  send  re¬ 
sume,  salary  history  and  clips  to: 

Ft  Lauderdale  News  &  Sun  Sentinel 
Employment  Manager 
101  N  New  River  Dr,  East 
Ft  Lauderdale  FL  33302 
An  Equal  Opportunity  Employer 


NEEDED  IMMEDIATELY 
Sports  slot  person  with  accent  on  accuracy  and 
the  quickness  to  handle  3  deadlines  for 
100,000  plus  AM  paper.  A  flair  for  layout. 
Send  resume,  references,  salary  requirements 
and  layout  examples  to  Box  207B,  Editor  & 
Publisher. 


Place  your  bet  on  E4P  Classifieds 
We  bet  you'll  be  satisfied 

Call  for  rates  and  info 
(212)  752-7053 


THE  INDUSTRY’S 
MEETING  PLACE.  .  . 

When  you  need  to  reach  newspaper  people,  you 
can  meet  all  the  people  you  want  to  meet — 
Buyers,  sellers,  employers,  job-seekers,  and 
more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 

For  rates  and  info:  (212)  752-7053 
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HELP  WANTED 
JOB  LEADS 


ASSOCIATE  EDITOR  for  antiques  magazine  on 
Longisland.  Knowledge  of  antiques  necessary. 
$200  per  week  salary.  Send  resume  and  writing 
samples  to  Antiques  &  Collectibles,  230 
Arlington  Circle,  ust  Hills  NY  115^. 


ASSISTANT  MANAGING  EDITOR 
We're  looking  for  a  special  kind  of  journalist  to 
fill  a  newly-created  position  of  assistant  man¬ 
aging  editor.  A  varied  background  in  daily 
newspapers  -  including  experience  in  report¬ 
ing,  photography  and  layout  -  is  essential.  But 
most  important,  we  want  a  professional  who 
believes  in  good  community  journalism.  The 
position  entails  working  closely  with  our  man¬ 
aging  editor  in  supervising  a  six  person  news 
staff.  If  you  are  this  special  person,  we  have  a 
place  and  future  for  you  with  our  6500  circula¬ 
tion  daily  in  northeast  Wyoming.  Send  your  re¬ 
sume  and  salary  history,  also  with  non- 
returnable  clips  to  Box  2087,  Editor  &  Pub¬ 
lisher. 


A  PERSON  TO  EDIT  COPY,  write  headlines  and 
layout  pages  on  a  3-person,  VDT  desk.  Daily 
copy  desk  experience  require.  Western  appli¬ 
cants  preferred.  Editor  Mike  Forrester,  Eiast 
Oregonian,  PO  Box  1089,  Pendleton  OR 
97M1;(503)  276-2211. 


BUSINESS  WRITER,  with  experience,  who  can 
understand  and  report  expanding  economy  in 
Florida  beach  side  town.  Include  samples  of 
work.  Box  2034,  Editor  &  Publisher. 


BUSINESS  REPORTER— Worcester  Maga¬ 
zine,  a  weekly  alternative  news  magazine  with 
37 ,000  circulation,  seeks  a  business  writer  for 
its  new  business  section.  If  you  can  make  busi¬ 
ness  and  economic  news  interesting  and  very 
readable  and  you  have  at  least  two  years  of 
experience  as  a  business  writer,  we're  looking 
for  you.  Send  resume  and  clips  to  Jane  Silks, 
Managing  Editor,  Worcester  Magazine,  22 
Front  St,  Worcester  MA  01608. 


CAN  YOU  MEET  DEADLINES  night  in  and  night 
out?  Write  pristine  copy?  Southeast  big  city 
daily  has  opening  for  good  general  assignment 
reporters.  1  to  5  years  experience.  Box  2033, 
Editor  A  Publisher. 


70,000  DAILY  in  the  Southeast  needs  copy 
editor  with  at  least  2  years  experience,  who  can 
handle  VDT's,  who  knows  language,  isn't  afraid 
of  hard  work  and  appreciates  a  chance  to  per¬ 
form  some  layout  and  even  writing  duties.  Are 
your  goals  set  high?  Tell  us.  Resume  and  sam¬ 
ples  Box  2032,  Editor  &  Publisher. 


PLACE 

YOUR 

BET... 

ON  E&P 
CLASSIFIEDS 
...We  Bet 
You’ll  Be 
Satisfied 


If  your  game  is  equipment,  pro¬ 
ducts,  services  or  systems  used  in 
newspaper  production  (or  if  you're 
a  publisher  with  surplus  equipment 
on  your  hands)  E&P  Classifieds 
are  your  best  bet  to  make  (or  save) 
some  easy  money. 

E  &  P's  Help  Wanted  ads  reach  the 
industry  people  you  are  looking  for 
to  fill  that  open  position  at  your 
paper.  And,  Positions  Wanted' 
advertisers  tell  us  that  E&P  Classi¬ 
fieds  ads  get  results! 

Call  us  today  to  reserve  space  in 
our  next  issue.  Ask  about  our  low 
contract  rates. 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 

(212)  752-7050 


EDITORIAL  DIRECTOR  for  weekly  community 
newspaper  operation  with  over  300,000  cir¬ 
culation  in  Zone  9.  Must  be  community 
minded,  aggressive,  experienced  (5  years  mini¬ 
mum)  in  weekly  editorial  operation  with  skill  to 
motivate,  direct  young  staff  of  30,  plus  ability 
to  work  with  goal  oriented  management  team. 
Send  resume  and  salary  requirement  to  Box 
2021,  Editor  &  Publisher. 


EDITOR/REPORTER— Roman  Catholic  Dioce¬ 
san  newspaper  located  in  Tulsa  Oklahoma  pub¬ 
lished  bi-monthly  with  a  circulation  of  1 5,000. 
Previous  experience  preferred.  Must  be  able  to 
move  into  whole  area  of  communication.  Back¬ 
ground  in  Catholic  press  field  would  be  helpful. 
Pay  is  negotiable  with  excellent  benefits.  Con¬ 
tact  Reverend  Dennis  C  Dorney,  PO  Box  2009, 
Tulsa  OK  74101;  (918)  587-3115. 


EDITOR 

Proficient  in  local  news  gathering  to  run  news¬ 
room  at  growing  14,000  circulation.  Midwest 
daily.  Must  be  able  to  train,  organize  and  moti¬ 
vate  young  staff.  Ability  to  closely  with 
active  management  required.  Contact  Mike 
Mansfield,  Effingham  Daily  News,  Box  370, 
Effingham  IL  62401. 


EXCELLENT 
OPPORTUNITY 
FOR  EDITOR 


Prestigious  New  York  City  Spanish  language 
daily  in  continuous  operation  since  1913  seeks 
editor  fluent  in  Spanish  and  English,  aggres¬ 
sive  and  promotion  minded.  Excellent  salary 
plus  incentive  plan  and  benefits.  Send  full  re¬ 
sume  to  DMI,  714  5th  Av,  New  York  NY 
10019. 


EXECUTIVE  TYPE  EDITOR  to  oversee  a  daily, 
weekly  and  TMC  publication  in  Zone  9,  plus 
similar  operations  in  Zone  2, 3,  and  9.  Must  be 
an  expert  in  page  design,  graphics,  news  sense, 
business  news,  promotion  and  ability  to  com¬ 
municate.  Please  send  resume,  salary — bonus 
history  and  ambitions  to  Box  2073,  Editor  & 
Publisher. 


EDITOR-REPORTER-WRITER— 5  years  ex¬ 
perience  as  reporter/editor  on  daily  newspaper 
or  magazine,  preferrably  on  science  beat. 
Education  should  include  strong  background  in 
biological  and/or  social  sciences.  Ability  to  in¬ 
terpret  statistical  material  essential.  Candidate 
should  have  some  experience  covering  medical 
and  social  science  meetings.  Salary  com¬ 
mensurate  with  experience.  PFease  include  sal¬ 
ary  requirements.  Please  submit  resume  to  Mr 
Richard  Lincoln,  Vice  President,  Alan  Gutta- 
macher  Institute,  630  Park  Av  S,  New  York  NY 
10010. 


ENTRY-LEVEL  REPORTER  for  The  Bradenton 
Herald,  a  30,000  circulation  PM  on  Florida's 
west  coast.  A  growing  Knight-Ridder  daily.  City 
Hall  and  general  assignment  beats  open.  Send 
clips  and  resume  to  City  Editor,  The  Bradenton 
Herald,  Box  921,  Bradenton  FL  33506. 


EDITORIAL  PAGE— We're  an  independent  PM 
that  emphasizes  local  news.  We're  looking  for 
someone  to  write  editorials  and  to  handle  layout 
on  a  2  person  staff.  Our  standards  are  high:  we 
insist  on  careful  writing  and  clear  thinking. 
Good  salary,  excellent  benefits.  Please  send  a 
resume,  a  letter  expressing  your  political  views, 
writing  examples  and  references  to  Stanley  Tin- 
er,  Snreveport  Journal,  222  Lake  St, 
Shreveport  LA  71130. 


F(X)D  EDITOR  for  Midwest  AM  metropolitan 
daily.  Must  be  imaginative,  personable,  enthu¬ 
siastic  with  thorough  knowledge  of  food  and 
cooking,  plus  VDT  and  newspaper  makeup  ex¬ 
perience.  Prefer  recent  journalism  graduate 
with  outstanding  academic  record,  but  will 
consider  applicant  with  more  experience.  Write 
Box  2113,  Editor  &  Publisher. 


GENERAL  ASSIGNMENT  REPORTER/FEA¬ 
TURE  WRITER— Wanted  by  Worcester  Maga¬ 
zine,  a  weekly  alternative  news  magazine  with  a 
37,000  circulation.  Must  be  an  outstanding 
writer  and  have  at  least  two  years  of  profession¬ 
al  experience  on  a  daily  newspaper  or  maga¬ 
zine.  Send  resume  and  two  clips  to  Jane  Silks, 
Managine  Editor,  Worcester  Magazine,  22 
Front  St,  Worcester  MA  016()8. 

SPORTS  EDITOR 
and 

WIRE  EDITOR 

We're  a  15,000  evening  and  Sunday  VDT  op¬ 
eration  looking  for  two  editors  strong  in  layout/ 
makeup.  Wire  editor  will  also  do  some  features. 
Sports  editor's  main  job  is  organization  and 
management,  weekly  column.  Send  makeup 
clips  to  Karl  Runser,  Managing  Editor,  The 
Messenger,  Athens  OH  45701. 


NEWS  EDITOR  for  small  daily  newspaper  in 
southern  Colorado.  Heads  small  editorial  staff. 
Job  includes  editing,  layout,  reporting,  writing 
and  photography.  Send  resume  to  C-N,  PO  Box 
763,  Trinidad  CO  81082  or  call  (303)  846- 
3311. 


REPORTER— 1-2  years  experience  on  small 
daily  or  weekly.  Send  3  of  your  best  clips  to 
Editor,  Evening  Capital,  Box  911,  Annapolis 
MD  21404.  No  phone  calls  please. 


REPORTER/EDITOR  to  run  Alaska  bureau  tor 
quality  trade  publication.  Talented  staff.  Salary 
starts  $1200-$ 1500/month.  Send  resume  and 
clips  to  Publisher,  Waterfront  Press,  1115  NW 
46th  St,  Seattle  WA  98107. 


REPORTERS  NEEDED 

Some  smaller  dailies  think  they  have  to  be 
mediocre.  We  don't.  We're  a  Zone  5  daily,  part 
of  a  large  chain.  We  think  we're  good  and  we 
intend  to  get  a  lot  better.  We're  looking  for  a 
couple  of  intelligent,  aggressive,  hard-working 
professionals  to  beef  up  our  local  reporting 
staff.  If  you  are  experienced — or  a  very  sharp 
beginner — and  can  handle  hard  news  and  fea¬ 
tures  quickly  and  cleanly,  send  us  a  resume,  a 
few  clips  and  vour  realistic  salary  expectations. 
We  may  be  able  to  offer  you  some  tough  editing, 
a  satisfying  work  experience  and  an  excellent 
future.  Woodsteins  who  can't  spell  correctly 
need  not  apply.  Box  2095,  Editor  &  Publisher. 


REPORTER  needed  for  twice  weekly  in  Torring- 
ton,  Wyoming.  Must  know  news,  features, 
photography  and  layout.  VDT  experience  help¬ 
ful.  Send  clips  to  Mike  Lindsey.  2025  Main  St, 
Torrington  WY  82240. 


REPORTER  WANTED — 4  years  minimum  hard 
news  experience.  Resumes,  clips  to  Managing 
Editor,  Tahoe  Daily  Tribune,  PO  Box  1358, 
South  Uke  Tahoe  CA  95705. 


SPORTS  EDITOR 

Growing  suburban  daily  newspaper  in  prime 
Southern  market  needs  experienced  sports  ed  i- 
tor  to  coordinate  coverage  of  high  school  athle¬ 
tics  and  to  personally  cover  professional  foot¬ 
ball  team  as  well  as  other  professional  sports. 
VDT  exprience  helpful.  Send  resume  and  salary 
requirements  to  Box  2040,  Editor  &  Publisher. 


SUBURBAN  DAILY  in  Zone  2  plans  to  expand 
major  league  coverage.  Seeks  experienced  big 
league  writer  to  cover  all  pro  sports.  Must  be 
willing  to  knock  heads  with  big  city  writers. 
Salary  and  benefits  competitive  with  metropoli¬ 
tan  dailies.  Send  resume,  references  and  writ¬ 
ing  samples  to  Box  2098,  Editor  &  Publisher. 


TOWN  HALL  reporter  needed  for  12M  Connec¬ 
ticut  afternoon  daily.  Excellent  opportunity  for 
experienced,  aggressive  professional.  Immedi¬ 
ate  opening.  Send  resume  to  Editor,  Manches¬ 
ter  Herald,  Manchester  CT  06040. 


WRITER,  DESK  openings.  Southwest  daily 
striving  for  excellence.  Resumes  to:  Mike  Mur¬ 
phy,  Editor,  Sun-News,  Box  1749,  Las  Cruces 
NM  88004. 


WE  WANT  THE  BEST 

The  Seattle  Post-Intelligencer  needs  a  copy 
editor  with  a  minimum  of  5  years  major  market 
editing  experience  or  equivalent.  Must  be  able 
to  produce  top  editing  and  headline  writing 
under  deadline  pressure.  Knowledge  of  layout 
preferred.  $28,500  plus  benefits.  Apply  to  Jim 
Rennie.  Managing  Editor,  Seattle  Post- 
Intelligencer,  521  Wall  St,  Seattle  WA  98121. 


WIRE  EDITOR 

We're  looking  for  an  editor  who  can  select  wire 
news  for  a  ^,000  PM  daily  and  Sunday  and 
turn  it  into  an  attractive  page  1 .  Must  be  strong 
on  page  design,  selection  and  use  of  photosand 
graphics  and  crisp  head  writing.  Zone  2.  Box 
20§2,  Editor  &  Publisher. 


WRITERS/EDITORS 

We're  enlarging  the  staff  of  our  national  busi¬ 
ness  magazine  and  if  you're  an  accomplished 
vrordsmiOi,  we  may  have  the  job  you're  after. 
We  need  writers  who  can  tackle  complex  sub¬ 
jects  and  deliver  articles  that  are  focused,  fresh 
and  appealing  to  a  sophisticated  audience  that 
accepts  nothing  less.  And  we  need  copy  editors 
who  can  work  out  kinks  in  manuscripts  and 
make  them  stronger  without  trampling  writers' 
originality.  We  offer  excellent  salaiy  and  be¬ 
nefits  plus  the  chance  to  grow  professionally 
and  financially.  A  resume  and  samples  will  get 
attention,  but  you  can  sell  yourself  best  with  a 
letter  that  shows  why  you're  right  for  us.  Box 
2116,  Editor  &  Publisher. 


FREELANCE 


FREELANCE  GAG  WRITERS  wanted  for  single 
panel  religious  comic  about  a  parsonage  fami¬ 
ly.  Box  1268,  El  Campo  TX  77437. 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M.  Stemman,  68-38  Yel- 
lovrstone.  Forest  Hills  NY  11375. _ 


MARKETING 


MARKETING  DIRECTOR 
Southern  California  daily  seeking  experienced 
marketing  and  promotion  person  with  news¬ 
paper  background.  Excellent  salary  and  bonus 
opportunity.  Reporting  to  top  management. 
TOx  2002,  Editor  &  Publisher. 


PRESSROOM 


PRESSROOM  FOREMAN  or  superintendent. 
Minimum  one  year  experience  on  Harris  1600 
series  double  width  press.  Year  round  sunshine 
close  to  beaches.  Progressive  southern  Califor¬ 
nia  daily  newspaper.  Send  resume  and  qual¬ 
ifications  to  Paul  Ward,  Box  1560,  Costa  Mesa 
CA  92626. 


ZONE  2,  27,000  morning  and  Sunday  daily 
has  an  immediate  opening.  Urbanite  know¬ 
ledge  necessary;  maintenance  procedures  a 
must.  Competitive  salary,  benefits  and  working 
conditions  in  a  desirable  ocean  community. 
Call  Jack  Helmer  today,  (201)  349-3000. 


PRODUCTION 


COMPOSING  FOREMAN — Strong  experience 
with  front-end  systems.  Southeast  daily  news¬ 
paper  seeks  a  person  for  an  attractive  job  which 
requires  previous  experience  involving  respon¬ 
sibility  for  all  phases  of  work  in  cold  ^pe  com¬ 
posing  room  using  electronic  front  end  system 
for  typesetting.  Starting  salary  upwards  of 
$30,000  depending  on  background  and  pre¬ 
vious  training.  Would  consider  candidate  with 
background  in  front-end  systems  application 
without  newspaper  experience.  Ideal  commun¬ 
ity  and  excellent  working  conditions  with  a  se¬ 
cure  future.  Benefits  include  profit  sharing  re¬ 
tirement,  paid  insurance,  ample  vacation  and 
other  benefits.  Immediate  opening.  Send  com¬ 
plete  resume  including  previous  experience  to 
Box  2046,  Editor  &  Publisher. 


MAILING/BINDERY  FOREMAN  wanted  for  ex¬ 
panding  web  offset  publication  company.  Must 
know  postal  paper  work  and  how  to  move  pub¬ 
lications  through  Hans-Muller,  Didde  and 
Cheshire  equipment.  Salary  in  mid  $20's  and 
top  fringes  including  100%  company  paid  pen¬ 
sion,  medical,  dental  and  life.  Liberal  vacation 
plan.  Excellent  air  conditioned  plant  and  mod¬ 
ern  equipment.  We  need  a  pro  to  grow  from 
here.  Position  available  now  but  will  nold  until 
May  1  for  right  person.  Box  2013,  Editor  & 

Publisher. _ 

PRODUCTION  (DESIGNER)  MANAGER 
Award-winning,  twice  weekly  needs  design 
conscience  person  to  take  complete  responsi¬ 
bility  for  producing  tab  from  editorial  idea,  de¬ 
sign,  layout,  through  camera-ready  art.  Hands- 
on,  shirt  sleeve  ability,  knowledge  of  budgeting 
and  cost  control,  and  a  "people'^orienteo  man¬ 
ager  who  can  help  staff  motivate  itself  to  pro¬ 
duce  and  achieve  excellence  in  design  and 
finished  product. 

Growing,  inventive  corporation  in  Ohio  offers 
excellent  salary,  benefits,  and  working  atmos¬ 
phere.  Write  Box  2109,  Editor  &  Publisher. 


PHOTOGRAPHER 


CAMERAPERSON 

Experienced  at  least  5  years.  Must  be  able  to 
use  newspaper  camera  and  platemaking  sys¬ 
tems.  Excellent  wages  and  benefits.  Send  re¬ 
sume  and  qualifications  to  Paul  Ward,  PO  Box 
1560,  Costa  Mesa  CA  92626. 


PROMOTION 


ADVERTISING  PROMOTION  MANAGER— 
Here  is  an  opportunity  for  a  promotion  person  to 
move  up  to  the  managers  position  for  this  grow¬ 
ing  group  of  daily  and  community  newspapers 
in  southern  California.  Must  have  some  promo¬ 
tion  and  or  sales  experience.  Write  in  total  con¬ 
fidence  to  Ad  Promotion  Manager,  PO  Box 
3000-42,  Palm  Springs  CA  92263. 


PROMOTION  DIRECTOR.  The  Portland  Press 
Herald.  Evening  Express  and  Maine  Sunday 
Telegram  are  seeking  experienced  promotion/ 
marketing  person  to  serve  the  total  newspaper 
operation.  Experience  and  skills  should  include 
copywriting,  graphic/design,  market  research, 
media  promotion,  and  presentations.  Wide 
variety  of  projects  will  c)iallenge  the  experi¬ 
enced  promotion  person.  Report  to  top  man¬ 
agement.  We  offer  excellent  benefits,  competi¬ 
tive  salary  and  good  career  growth  opportunity. 
Send  comprehensive  resume,  salary  history, 
with  cover  letter  to  John  R  Hooper,  General 
Manager,  PO  Box  1460,  Portland  ME  04104. 
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POSITIONS  WANTED. 


ADMINISTRATIVE 


aRCULATION 


POSITIONS  WANTED 


IN  A  BIND?  Versatile  writer/editor,  in  early  le- 
tirement,  will  take  special  assignments  or  sub 
for  absent  staff  members.  Zone  9.  Box  2108, 
Editor  &  PuUisher. 

16  MONTHS  EXPERIENCE  as  spor^iter- 
editor<olumnist-photopapher  on  daily.  Pn>- 


GENERAL  MANAGER/BUSINESS  MANAGER 
or  ad  director.  15  years  experience  includes  6 
years  with  a  suburban  weekly  chain  in  a  com¬ 
petitive  midwest  market;  6  years  with  a 
100,000  plus  metro  daily.  Stong  innovative 
background  in  both  business  and  sales,  includ¬ 
ing  classified.  Prefer  Ohio  area,  but  will  consid¬ 
er  other  offers.  Box  1966,  Editor  &  Publisher. 

SKILLED  WRITER,  editor,  VDT-trained,  seeks 
journalism  school  post  or  news  position  in 
Southwest  or  near  desert  area,  dry  climate  a 
must.  Top  references.  Permanence  certain. 
William  Delahan,  266  Walnut  St,  Geneva  OH 
44041;  (216)  466-3818. 

_ ADVERTISING _ 

AD  MANAGER — Experienced  in  classified  and 
retail  sales  and  management.  TMC  experience. 
Good  track  record.  Desires  position  in  Zone  3  or 
Zone  2.  Presently  in  Zone  4.  Box  2050,  Editor 
&  Publisher. 

ADVERTISING  DIRECTOR— Strong  in  sales 
training,  organization,  promotion  and  budget¬ 
ing.  Capable  of  motivating  sales  staff.  Seeks 
OMXirtunity  affording  personal  and  profession¬ 
al  growth.  Box  2048,  Editor  &  Publisher. 

DEGREED,  employ^.  A  decade  spent  manag- 
ingand  selling,  selling,  selling,  selling,  selling, 
selling  ideas,  campaigns  and  demographics. 
Sold  metro,  manag^groupdailies.  Love  Zones 
1  and  3;  (307)  M4-9481. 

I’M  A  WEEKLIES’  SPECIALIST.  Ad  manager- 
salesman.  25  year  background.  Box2106,  Edi¬ 
tor  &  Publisher. 

LIFETIME  AD  EXPERIENCE  FOR  HIRE— Sales 
to  staff.  25-years  in-depth,  all  departments. 
Now  employra  Sunbelt  metro  daily.  Zone  8  or 
9.  Box  21 10,  Editor  &  Publisher. 

MOTIVATED  TOP  SALESMAN  needs  new  chal- 
lenge  in  management.  Sales,  desim,  promo¬ 
tion  minded.  People  person.  Zones  7, 8, 9.  Box 
1976,  Editor  &  Publisher. 

_ CIRCULATION _ 

CIRCULATION  MANAGER— Available  after 
April  1,  young  conscientious  with  15^rs  ex¬ 
perience  AM  and  PM  dailies  and  Sundays. 
Strong  promotor  with  successful  management 
record.  Zone  7, 8,  9.  Box  1970,  Editor  &  Pub¬ 
lisher. 

CIRCULATION  MANAGER/DIRECTOR 
Looking  for  a  top  management  position,  pre¬ 
sently  emplc^ed. 

Are  you  looking  for  a  top  professional,  experi¬ 
enced  in  all  phases  of  circulation?  If  the  answer 
is  yes,  I  am  your  man. 

I  have  18  years  experience  on  large  and  small 
AM/PM  daily  and  Sunday  papers.  Send  full  de¬ 
tails  to  Box  2069,  Editor  &  Publisher.  All  re¬ 
plies  will  be  answered  in  confidence. 

CIRCULATOR  with  3  years  experience  on 
dailies  and  weeklies  seeks  position  on  either  a 
daily  or  large  weekly.  Strong  on  service,  sales, 
and  promotion.  Will  relocate  to  Zones  8  and  9. 
Bk>x  2096,  Editor  &  Publi^er. 


TELEPHONE  SALES 

Over  1 5  years  experience  in  telephone  and  boy 
crew  sales.  Zone  4.  Available  now.  PO  Box 
35M,  Clearwater  Beach  FL  33515. 


NEWSMAN,  BA.  More  than  a  decade  of  experi- 
etKe  in  all  newspaper  reporting  areas,  (chal¬ 
lenging  position  sought.  Box  1926,  Editor  & 
Publisher. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number  given  in  the  ad, 
c/o  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY 
10022. 

Please  be  selective  in  the  number  of  clips  submitted  in 
response  to  an  ad.  Include  only  material  which  can  be 
forwarded  in  a  large  maniila  envelope.  Editor  &  Pub- 
iisher  is  not  responsible  for  the  return  of  any  material 
submitted  to  its  advertisers. 


AWARD-WINNING  JOURNALIST  with  four 
yrars  experience  seeks  position  on  medium¬ 
sized  daily  or  large  weekly.  Experienced  in 
covering  city  and  county  government,  enjoy  fe¬ 
atures  and  taking  own  pictures,  know  layout, 
darkroom.  Presently  associate  editor  on  6000 
daily.  Prefer  Midwest,  will  consider  all  in¬ 
quiries.  Contact  David  Zoeller,  600  N  Haugh, 
Picayune  MS  39466;  (601)  798-8781. 

AWARD-WINNING  REPORTER— Dedicated, 
versatile,  strong  clips.  Will  relocate.  KM  Rizzo, 
201  Wood  St,  Pittsburgh  PA  15222;  (412) 
765-2318. 

ARCHITECTURE  SPECIALIST:  Midwest  bom; 
Seven  Sisters,  Columbia  (’78)  grad  with  major 
national  magazine  and  newspaper  clips 
(architectural  and  otherwise),  and  network 
news  research  experience;  seeks  beat  in 
architecture,  historic  preservation,  neighbor¬ 
hood  revitalization,  real  estate,  and  urban  de¬ 
sign.  New  field  demands  solid,  energetic  cover¬ 
age.  I  can  do  it.  Will  also  cover  general  assign¬ 
ment.  Box  2054,  Editor  &  Publisher. 

BUSINESS  WRITER  on  daily  seeks  to  relocate 
in  June.  Two  years  hard  news,  features  on  auto, 
real  estate,  law,  general  beats.  Qualified  on 
VDT,  layout,  camera,  copy  editing.  Box  2023, 
Editor  &  Publisher. 

COPY  EDITOR— Young,  ambitious  desk  per^ 
seeks  to  relocate  from  major  Midwest  daily. 
Very  flexible  on  region,  hours;  expwienced  with 
VDTs.  Excels  in  tight  editing,  bright,  snappy 
heads.  Box  2047,  Editor  &  Publisher. 

COPY  EDITOR — Wordman  with  four  years  of 
experience  seeks  desk  job  on  city  newspaper  in 
Zone  3,  4  w  6.  Interested  primarily  in  editing 
locally  written  copy.  Skilled  in  headlines.  Box 
2101,  Editor  &  Publisher. 

EDITOR,  12  years’  solid  experience,  all 
phases — slot,  rim,  wire,  makeup.  Strong  in  lay¬ 
out,  graphics.  Seeking  advancement,  new 
challenges  on  quality-minded  50,000-plus 
daily.  Box  2052,  Editor  &  Publisher. 

EXPERIENCED,  YOUNG  SPORTSWRITER/ 
EDITOR  seeking  challenge  on  25,000  plus  dai¬ 
ly.  Covered  everything  from  preps  to  pros.  Pre¬ 
fer  Zones  1-4  or  8.  ^1  (301)  65^7465  or 
465-1400. 

GOOD  SPORTS  or  general  reporting  spot,  any 
Zone,  sought  by  high  honors  Michigan  State 
J-grad  with  2  years  campus  work.  Box  2094, 
Editor  &  Publisher. 

HARDWORKING  male,  23,  seeks  entry-level 
job  as  reporter  for  weekly  or  daily.  Any  Zone. 
Experience  on  college  paper  weekly  and  daily. 
Call  Jay  collect  (813)  549-8339. 

REPORTER/PHOTOGRAPHER  with  5  years  on 
quality  weekly  seeks  challenging  job  on 
medium  daily.  Writing  is  forte;  have  other 
skills.  Have  BA  (English)  and  MS  degrees.  Zone 
2.  Box  2088,  Editor  &  Publisher. 


OK!  So  I  haven’t  done  it  the  way  it’s  suppose  to 
be  done.  I  don’t  have  a  J-school  dearee.  I  have 
never  worked  for  a  daily.  But  then  do  you  want 
yournextreportertobelikeyour  last,  or  better.  I 


ing  and  weekly  reporting  and  editing.  Seek 
Extern  daily.  Box  2035,  Editor  &  Publisher. 

POLITICAL  INSIDER  wants  to  return  to  news¬ 
paper  work.  Now  employed  as  press  secretary/ 
speechwriter  in  one  of  nation’s  largest  state 
l^islatures.  3  years  on  city  daily.  Phi  Beta 
Kappa,  MA  in  journalism.  Accomplished  gener¬ 
alist.  ^x  2010,  Editor  &  ^blisher. 

PERFECTIONIST  seeks  ciW  editor  job  on  small 
to  medium  daily  PM  near  a  bigcity  in  the  South. 
Young  and  experienced  in  all  pha^,  plus  VDT. 

I  know  how  to  get  your  local  news  covered, 
edited  and  packaged  well  and  on  time.  Box 
2082,  Editor  &  Publisher. 

REPORTER-PHOTOGRAPHER  seeks  positim 
on  daily.  Interned  on  TTre  Bergen  Record  (Hack¬ 
ensack  NJ).  Assistant  features  editor  of  college 
newspaper.  Available  in  mid-May.  Bill  McTl- 
wain,  626-A  Joyner  St,  Greensboro  NC  27403. 

REPORTER,  24, 2  years  with  medium  size  dai¬ 
ly  and  weeklies  (all  beats,  general  assignment 
and  sports)  seeks  similar  position  with  daily  or 


52538  IndeMndence,  New  Baltimore  Ml 

48047;  (313)  949-9189. _ 

YALE  GRADUATE  (’81),  seeks  break  as  general 
assignment  reporter  with  medium-sized  daily, 
any  Zone.  Campus  stringer.  The  New  York 
Times;  managing  editor,  Yale  Daily  News;  two 


Dansker,  5545  Yale  Station,  New  Haven  CT 
06520. 

VETERAN  DESKMAN,  29,  finishing  one  year 
appointment  as  journalism  professor  in  ftoy, 
seeks  editing  job  in  any  of  the  following  areas: 
Atlanta;  Baltimore;  Buffalo  NY;  Columbia  SC; 
Columbus  OH;  Lexington  KY;  Madison  Wl;  Phi¬ 
ladelphia;  Tucson.  Box  2115,  Editor  &  Pub¬ 
lisher. 

VERSATILE  REPORTER,  28,  six  years  experi- 
ence,  seeks  new  challenges  on  quality  daily. 
Solid  government,  investigative,  photo  and 
VDT  experience.  Entertainment/features  also  a 
specialty.  Box  2103,  Editor  &  Publisher. 

WORK-ORIENTED  newsman,  experienced  all 
phases  of  small  daily,  especially  sports:  several 
years  managing  editor;  photo^rkroom,  fea¬ 
ture,  etc,  proven  loyalty  one  employer.  BA.  Box 
2102,  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


REPORTER-WRITER  can  do  it  all.  Photo,  lay^ 
out,  VDT  and  editing  experience.  Five  years 
with  daily  and  weekly.  Want  to  relocate  in  east¬ 
ern  Pennsylvania  or  New  Jersey.  Apt  302, 925 
Huntington  Pike,  Huntin^on  Valley  PA 


SENIOR  WRITER  for  large  corporation,  former 
reporter  for  major  daily,  seeks  return  to  journal¬ 
ism  as  editorial  writer,  business  npoita,  copy 
editor.  Zone  9.  Box  2014,  Editor  i  Publisher. 

STAFF  WRITER 

Top  business  writer/reporter  in  Zone  6  seeksjob 
with  quality  daily.  Can  relocate.  Box  2089, 
Editor  &  Publisher. 

THREE  YEARS  OF  EXPERIENCE  in  all  pha^ 
of  sportswriting,  editing  and  photo^aphy.  Prep 
sports  specialist  looking  for  prep  or  college 
work  for  daily  in  Zones  1,  2,  Vimnia,  Ohn. 
Available  now.  Box  20^,  Editor  6  Publisher. 

VETERAN,  Washington-based  theatre  reviewer 
seeks  affiliation  same  area  or  will  relocate  for 
attractive  offer.  Eight  years’  experience  cover¬ 
ing  openings  at  major  theatres,  including  Keri¬ 
ns  Onter.  Perceive,  pithy  notices.  Box 
2068,  Editor  &  Publisher. 

24  YEARS  experience,  reporter  to  managing 
I  editor,  wishes  to  resume  news  career,  medium 
to  metro.  Box  2081,  Editor  &  Publisher. 


PHOTOGRAPHER 

PHOTtXjRAPHER — 3  years  as  news,  sports, 
feature  shooter  on  courity  semi-weekly  and  dai¬ 
ly.  UPl-wire  editing  and  layout  experience. 
Seeking  photo  job  but  can  also  write  well  (work¬ 
ed  as  re^er  and  feature  writer).  Seek  daily, 
circulation  20,000  and  above.  Resume,  photo 
clips.  Mack  and  whites  ready  to  mail.  Terry 
Hagerty,  4520  Av  G,  Apt  2,  Austin  TX  78751; 
(512)458-2435, 258-9070.  Zones  1, 2, 5, 9. 

PHOTOJOURNALISM 

PHOTOJOURNALIST:  7  years  wire  service  ex¬ 
perience,  all  phases  of  news  photography, 
seeks  job  with  large  or  medium  size  daily.  Bw 
2065,  Editor  &  Publisher. 

PHOTO  EDITOR — Proven  ability,  motivator  of 
burned  out  photopaphers.  Box  2085,  Editor  & 
Publisher. 

_ PRESSROOM _ 

PRESSROOM  FOREMAN:  Proven  ability  with 
strong  leadership  qualities.  Highly  skilled  in  all 
phases  of  offset  new^per  production.  Young, 
energetic,  hardworking,  honest.  Quality  and 
waste  cotKious,  innovative  and  very  strong  on 
preventive  press  maintenance.  Seeks  chang¬ 
ing  position  as  press  foreman  or  superinten- 
dwt.  Ben  2097,  Editor  &  PuMisher. 

_ PRODUCTION _ 

GENERAL  MANAGER/PROOUCTION— Mature 
person  with  proven  results,  one  of  best  in  field. 
Currently  working  in  commercial  plant,  wants 
back  in  daily  newspaper  or  sales  related  field. 
Excellent  references.  Available  immediately; 
(503)  667-2532. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location 
without  specific  identification 
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Libel  guide  offers 
rules  to  follow 


Punitive  damages.  Ordinary  negli¬ 
gence.  Malice.  Reckless  disregard.  The 
Sullivan  Rule. 

These  and  other  essential  legal  terms 
are  defined  and  explicated  in  Libel:  An 
ABP  Practical  Guide  by  Faustin  F.  Jehle, 
P.C.,  to  be  published  by  the  American 
Business  Press,  Inc.,  the  association  of 
specialized  business  publications. 

Recent  court  decisions,  such  as  the 
case  of  the  novelist  who  was  successfully 
sued  for  libel  despite  her  contention  that 
her  work  was  fiction,  have  made  it  essen¬ 
tial  for  editors,  journalists,  publishers, 
and  others  in  the  communications  field 
who  deal  with  possibly  defamatory  mate¬ 
rial  to  be  aware  of  current  statutes  and 
precedents  in  libel  law.  In  Libel:  An  ABP 
Practical  Guide,  Jehle  discusses  libel  law 
in  lay  terms,  providing  a  concise,  defini¬ 
tive  handbook  for  communicators  who 


different  amounts  against  each  defen¬ 
dant. 

Three  kinds  of  damages  are  awarded 
for  libel:  compensatory,  or  presumed; 
actual,  or  special;  and  punitive,  or  exem¬ 
plary  damages.  Compensatory  damages 
are  awarded  for  the  “injury  inflicted  men¬ 
tally  and  socially  without  proof  of  actual 
damages,”  but  only  if  “actual  malice”  is 
proven.  Actual  damages  are  awarded  for 
loss  of  job,  business,  cancellation  of 
orders  or  other  financial  loss  if  the  plain¬ 
tiff  can  prove  a  direct  relationship  be¬ 
tween  the  losses  and  the  defamatory 
statements.  Punitive  damages  are 
awarded  to  punish  the  publisher  for 
proven  or  presumed  malice.  Punitive 
damages  tend  to  be  substantial  and  every 
effort  should  be  made  to  avoid  circmst- 
ances  or  statements  which  support 
charges  of  malice,  warns  Jehle. 


vate  individuals  in  allowing  for  recovery 
for  defamation;  a  32-point  checklist  to 
help  publishers  weed  out  possible  areas 
of  defamation;  specific  cases  and  com¬ 
ments  on  important  libel  cases  and  prin¬ 
ciples;  and  two  indexes,  categorized  by 
subject  and  legal  case,  for  easy  reference. 

“It  has  been  my  experience  that  many 
reporters,  editors,  publishers  and  authors 
are  experts  in  libel  who  immediately 
sense  how  a  statement  should  be  made,” 
says  Jehle,  “but  they  still  seek  reinforce¬ 
ment  of  their  expertise  by  reviewing  the 
general  principles  of  libel  from  time  to 
time  to  make  sure  that  their  knowledge  is 
current.” 

Copies  of  Libel:  An  ABP  Practical 
Guide  may  be  ordered  from  Evelyn 
French  at  ABP  headquarters,  205  East 
42nd  Street,  New  York,  N.Y.  10017,  at 
$15  per  copy.  For  bulk  orders  of  10  or 
more  copies,  the  Guide  is  $12.50  per 
copy.  Orders  must  be  pre-paid.  New  Yor¬ 
kers  must  include  sales  tax. 

New  Sunday  papers 
to  bow  in  Conn. 

Jay  A.  Shaw,  pr'*sident  of  Connecticut 


want  to  avoid  being  charged  with  libel  or 
successfully  defend  themselves  against 
such  charges. 

Calumny  in  print 

“Libel  can  be  defined,  generally,  as 
calumny  in  print,”  writes  Jehle.  “The 
fundamental  rule  that  lies  at  the  basis  of 
the  entire  law  of  libel  is  that  no  person 
may  charge  or  infer  that  any  other  person 
is  guilty  of  degrading,  infamous  or  crimin¬ 
al  action  without  justification  or  excuse, 
which  tends  to  expose  him  to  public  con¬ 
tempt,  scorn,  obloquy,  ridicule,  shame  or 
disgrace,  or  tends  to  induce  an  evil  opin¬ 
ion  of  him  in  the  minds  of  right-thinking 
persons,  or  injures  him  in  his  reputation, 
trade,  business  or  profession,  whatever 
the  intention  of  the  writer  may  be.  Malice 
is  not  an  essential  element  of  libel.” 

There  are  five  types  of  libel,  notes 
Jehle:  Libel  per  se,  a  statement  defama¬ 
tory  on  its  face;  Libel  per  quod,  a  state¬ 
ment  or  innuendo  which  can  be  shown  to 
be  defamatory  by  the  introduction  of  ex¬ 
trinsic  facts;  Trade  libel,  a  statement 
which  injures  the  reputation  of  a  firm  or 
its  products;  Criminal  libel,  a  defamatory 
statement  made  with  malicious  intent; 
and  Civil  libel,  which  applies  to  all  pub¬ 
lications  of  defamatory  material. 

Libel  law  varies  from  state  to  state,  and 
is  particularly  restrictive  in  Canada.  Jehle 
advises  that  national  publications  must  be 
prepared  to  meet  the  lowest  State  stan¬ 
dard  of  negligence,  because  a  publication 
distributed  in  all  fifty  states  is  exposed  to 
libel  actions  in  any  of  them. 

Defendants  and  damages 

“Who  gets  sued,”  asks  Jehle,  “if  one 
reports,  another  writes,  a  third  approves 
and  joins  in  the  publication?”  They  are  all 
jointly  liable,  but  the  judgments  can  be  in 
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Defending  against  a  libel  suit 

“Defenses  to  a  libel  claim  make  an  ex¬ 
cellent  check  list  for  safe  conduct  in  pub¬ 
lishing  or  broadcasting,”  writes  Jehle. 
“They  are  (1)  Truth  or  Justification;  (2) 
Privilege;  (3)  Fair  Comment  and  Criti¬ 
cism;  (4)  Self  Defense  or  Reply;  and  (5) 
Consent  or  Authority.”  Jehle  examines 
each  of  these  defenses  carefully,  explain¬ 
ing  their  rationales  and  pitfalls.  He  also 
recommends  that  publishers  consider 
running  a  “correction”  (unless  the  libel 
defense  is  “truth”)  which,  while  not  a 
defense  against  libel,  can  often  mitigate 
damages,  both  by  showing  no  malice  was 
intended  and  by  allowing  the  claimant  to 
air  his  point  of  view  and  satisfy  him  that 
an  apology  has  been  made. 

Included  in  Libel:  An  ABP  Practical 
Guide  is  a  list  of  words  to  be  avoided, 
such  as  “shady,  charlatan,  quack,  shys¬ 
ter,  hypocrite,”  etc.;  extensive  informa¬ 
tion  on  libel  in  advertising;  a  discussion 
on  how  libel  law  differentiates  between 
public  figures,  public  officials,  and  pri- 


Newspapers  Inc.  and  publisher  of  Stam¬ 
ford  Advocate  and  Greenwich  Time, 
announced  that  both  papers  will  begin 
publication  of  separate  Sunday  editions 
this  fall. 

“All  our  studies  have  indicated  an 
overwhelming  demand  for  a  Sunday 
morning  newspaper  in  southwestern 
Connecticut,”  Shaw  said. 

“We  expect  to  fill  the  existing  gap  in 
this  region’s  news  coverage  and  give 
southwestern  Connecticut  its  own  Sun¬ 
day  paper,”  he  said. 

Information  service 

National  Water  Well  Association  has 
established  a  media  information  service. 
Now,  when  the  story  deals  with  ground 
water,  answers  and  background  informa¬ 
tion  are  only  a  phone  call  away.  This  new 
service,  exclusively  for  the  press,  even 
has  its  own  “wet”  line  phone  number — 
(614)  846-9526— and  a  specially  desig¬ 
nated  staff  member  on  hand  to  assist  cal¬ 
lers  throughout  every  working  day. 
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LEE  DIRKS 
&  ASSOCIATES 

Suite  3343/100  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 
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It's  better  because  when  you  add 
the  3M  106K  processor  to  your  Itek* 
11.17  Positive  Printmaker,  400,  or  440 
Camera/Processor  and  use  3M  Positive 
Paper  Stat  Material,  you  can  process 
stats  up  to  38%  faster. 

It's  better  because  you’ll  get  a 
recommended  minimum  print  length  up 
to  9%  shorter  than  your  standard  11.17 
Itek  Positive  Printmaker  and  up  to  16% 


shorter  than  your  standard  Itek  440 
Camera/Processor  to  help  you  save 
material. 

And  you'll  get  a  high  quality  3M 
Positive  Paper  Stat  that  some  people 
feel  is  even  better  than  Itek. 

When  you  add  the  106K  proces¬ 
sor  by  3M  to  your  Itek,  you  no  longer 
technically  get  an  Itek  stat.  But  then 
again,  why  should  they  get  credit  for  it? 


I  use  approximately  stats  per  month. 

Tell  me  if  I  qualify  for  a  free  106K  conversion  unit. 
I  have  an  Itek:  □  11.17  Positive  PrintmakerD  400 
Camera/Processor  □  440  Camera/  Processor 


State  Zip  _  Phone 

Write  to:  M.  Wagner.  Industrial  Graphics  Div. 
3M,  223-2N,  3M  Center,  St.  Paul.  MN  55144 

3M  hears  you... 


El  Paso's  oldest  newspaper 
celebrates  its  centennial! 


1981  is  a  big  year  for  the  El  Paso 
Herald-Post,  a  Scripps-Hovvard 
newspaper. 


n  Paso 

^  El  Paso  Herald -Post 


The  Herald-Post  traces  its 
100-year-old  history  to  March 
27, 1881  when  B.  F.  Deal,  Charles 
Baker  and  Frank  Tew  hauled  in 
a  press  hy  wagon  from  Colorado 
to  start  a  weekly  newspaper. 

The  Herald. 


HOSTAGES  OUT 
REAGAN'S  INI 


The  El  Paso  Post  was  started 
August  21, 1922,  by  Tom  E. 
Sharp  and  Frank  G.  Westberg 
when  Scripps-Hovvard  decided 
to  expand  to  El  Paso,  now  the 
nation's  28th  largest  city. 


Americans 
leave  Iran, 
captivity 


The  Herald  absorbed  11  rivals 
during  its  early  years.  The  Post 
then  absorbed  The  Herald  on 
April  3, 1931. 


Reogon  issues  renewal  call 


‘Carter  denied  his  final  triumph 


The  El  Paso  Herald -Post,  the 
city's  oldest  newspaper,  looks 
forward  to  a  second  century 
practicing  its  motto  of 
"The  Newspaper  That  Serves 
Its  Readers." 


El  Paso 
Herald-Post 


a  Scripp.s-Hovvard  newspaper 


